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. SUMMARY OF. CONCLUSIONS REACHED

+

-

1. There ‘ls a need for a speclal televislon service for chlldren inch will

al low participation In production as well as Interaction wéfh other people who

" produce programs. Thls need Is percelved throughout Dane County. The

exlsting KIDS-4'program Is presently Ilmlfed@jo Sun Pralrle; Its expanslion

would be welcomed by Dane County communlties.

[

‘

3
+

2. The study alone shows that Dane County cltizens strongly support the
eipendffﬁre of publlic funds for a county:wide project llke KIDS-4. . Many
educators and politicians are hlghlycsupporflve.' Some pollticlians are unaware
of the project and hesitate to glve thelr unquailfied support; thelr baslc

problem seems to be the commltment of dollars.

v

3. Production fachiiitleseshould be provided so that Dane County children can
have the opportunity,to explore creative communjcaflbns with thelr peers and

a“

o develop Into media=-wise consumers. Provislon of an adequafe?sfaff I's
essentlal. ”
4, It Is physically possible to Interconnect the exlsting cable services In
Dane‘égunfy. There Is séme questlion, however, If that would be the most cost-
efficient way to make the K¥DS-4 experlence avallable to more children In Dane
County. We belleve a beTTer‘aITeFﬁaTIve s stated In conclusion number five.

® .
5. This alternative calls for a creative approach: we recommend that a

cooperative or consortium be formed; that an Appalachlian Community Satelllite
Network kACSN) - type of dellvery system be created especlally for programming

chosen and created by chlidren; that existing faclllfigs be more fully

explored for possible use by children.
Na
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_ * Appendix #1: KIDS-4 Ratlonale ‘ ¢

Ite. RATIONALE FOR, THE STUDY

HISTORY

On Februeary 17, 1976 the Clty Council of Sun Pralrle, Wlsconsin, approved
a Cable Televislon Enablling Ordlnéhcé wlth a unique mandate. The ordlnance
stated that any cable system bullt+ In Sun Pralrle must Include a channel
dedicated to programming for, and pqs;lbly by, chlldrén.

lnlAugusf of 1977 Viking Medla Corporation was awarded the cable
television franchlse %or Th? Clty df Sun Pralrlé% maklng éun Prélrie“s
Chlldren's'Channél the only qon—commerlcal, pon;proflf franchlsed children's
channel In the United States. ‘

}
Viking Medla began installlng cable and connecflﬁg.homes In January,

1978. There are currently 1852 homes connected, representing a potentlal

“«

viewing audience of approximately 5500:

The concept of a televislon channel reserved excluslvely for chlldrén Qés
concelved as a form of television Tﬁaf would provide chlldren wlth an
opportunity for active parTiclpaTl;n as opposed to passive viewlng. An
indirect beneflt of this approach would also be the de-mystiflcatlon of thls
medlum and the resulting development of media |!lterate ;dufh.

\

Young peopi?/ﬁefween the ages of nine and |4 from the community of Sun
Przirie form the programming and productlion staff of KiDS-4. They have the

opportunity of becoming writers, producers, audio opera‘tors, camera personnely

i

graphic artists, talent, and programmers. The children presehffy recelve
T

training from a group of adults a&{g?ugh the alm Is that #Qgse children will
traln future KIDS-4 pérficipanfs. That Is beglnning to haﬁpeﬁ. Minlwmal adult

influence Is sought and productions are dene almost enf]rely by the ki ds.
o .




RATIONALE, K1DS=4 Concept cont'd.

The kids In the project, through an Intricate serles of Interaction
sesslons, deslign, develop and Implement the programs they want to put on the
channel. The end result of these sesslons Is then scruflnlied by Tthe
programmling cémmlf?ee, also made up of klds. " Then the decislion [s made
whether or not programs sﬁéuld be put on tHe schedule, and If so, when.

¢

KIDS-4 Is an exciting and Innovative project which puts at least some of s

~

o . .
the chlidren in control of production and teaches others to become |lterate

consumers of the media. ‘It ought to be encouraged. The experience of the
past several years has shown that participation In KiDS-4 teaches cooperation
In a group éefflng, cql%lca{ and objectlive thinking, concentration,
organization of thoughts, and sel} discipline. |t also encourages confidence,
know ledge of physlcs,‘arf forms, compq§lflon; color coordination, paffence,
probiem solvfng, and how Té mee*'deadflneé. 'We feel that the need Is‘greaf
and that the potentlial Impact on chllaren of the next decade [s exclting. We
feel that those cugrentiy involved In KlDS;4 are helping children grow Into

-

media |lterate ,adults.

ES ?

-

- provldes a dlrecf communlty service by challenging children, educators,
nd cltlizens to-relate to each other In new ways to develop positive and
creaflve uses -of the children's channel; » i

- = provides a safe, non-vlolenf, and enferfaﬁﬁ#ng al ternative To The currenf
‘avallable television programmlng, - o

- increases the number and ‘diversity of television programs avallable to
Sun Pralrie children;

- encouragéé children and other cltizens to produce thelr own local
program; )

- expands chlldren's creativity and self worth and helps them become more’
medla conscious by tfeaching them how to make tReir own televislion

rograms. . . !
prog & L ,

- provides an experlmenfal model and source of advlce To other communities
who wish to sef.yp chlldren's channels.

¢ : v 6 v , |




RATIONALE cont'd.

PURPOSE OF THIS STUDY

Since the begfnnlng there has been a great deal of Interest In the
development of KiDS-4. Visltors have come from Pnlfed States communlties and
from several forelgn countries to dlscover for themselves the concept of an
_exclusive chllidren's channel. Among them have bé;n educators, cable company
representatives and clty offlclals who have come to vislt and to galn
Information.

And here in Dane County chlidren and parents In areas surrou;dlhg the
City of_Sun Pralirle have expressed an insistent desire to parTIcﬂﬁaTe both
" actively, In produsction, or passlvely; by watching the programs on televislion.
[+ became evident that a possible expansion of the facllity and the entire
project could greatly benefit the young‘people of the area.

The present study was therefore undertaken to study the qeeds of chlidren
In the area, ascertalin [f and how those needs coujd be met with an plfernaflvé
televlslion programming- service, researcﬁ and technlcal and polltical aspects
of Interconnecting The-va?lous‘qéble +elevlslon systems Ih'+he area, design a
studlo facllity, and examlne the flhahéfal redﬁlremenfé of setting up an
interconnected chlldren's channel. The ultimate purpose was to determine the

feasiblil Ity and bosslble Iimplementation of expansion and extension of the

KIDS-4 project throughout the Dane County area.

Uit 7




Channel to a county-wlde project. oo

. )
lil, RESEARCH

The research for this study was déslgnea to ascérfaln ‘the need for and

the feasibll ity of expandlhg the experImental KIDS-4 Sun Prairie Chiidren's

£
]

Two community ascerfalnmenf surveys were commlssloned. One. explored the

»

att!tudes of paﬁenfs I'n Dane County.to chlldren and Televlslon.* The other-

surveyed chlldren In nine elemenfary and middle schoois In Dane CounTy to

provlde a sampllng of thelr Televlslon hablts. These 1#0'surveys were

contracted out to the Midwesf Survey Research Institute af*er due process -

\

followlng OEQ guldellnes. Thls process. lnvolved the developmenf clrculaflon
and publicatlion of a Request For Proposal. A speclal efﬁg?*;was made to

attract minority and female contractors. . (The Mldwes+¥§urvey Research

Institute was dlrected by Ms. Dawn Wood.) . -

4

A Tééhnical-survey was commlssioned from Steven Vedro, New Technologles
*Planner, WHA-TV, Unlverslty of Wisconsln, to examlne the feaélbllify_and cost
effectliveness of ph&sical interconnection of the systems throughout Dane

t

County.

In addition, personal [n;depfh interviews were conducted with business

persohs,-communlfy feaders, elected officlals, and eduéafoks Yo assess their
awarenesﬁ, Interest, prenTIal supborf, and the political climate In which the
develoéménf of an expanded children's channgl would take place. Advice was
also sought Througﬁia number of personal confaq+§ made by project dlrector

Nancy McMahon.

‘e

’

*Appendix #2: Combined Rebort of Midwest Survey Research Insflfpfé




- RESEARCH cont'd.
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SURVEYS

PARENTS: SURVEY OF ATT I TUDE OF DANE, COUNTY PARENTS JOWARD KiDS-4

The MIidwest Survey Research Institute designed a specific survey

Instrument to meiiyre the aT*l#udes'of'Dane County parenfs'foward KIDS-4. The

\ * .

Institute carrled out the survey by means of telephone Iinterviews during the
months of February and March, 1981.
Methodology of Parents 3Survey

The telephone Interviews were conducfedjuslng a random sample of Dane

County parents who had children 18 yearé of age or younger. In’househol ds

with two parents Thg‘appropriafe respondent was selected. Telephone numbers

were generated by a random numbers.computer program. Every household In Dane

County with a telephone had an approximately equal probabliity of selection.
: -~

This technique allowed for households with unlisted numgérs.and jndlvidﬁals

who havg r?cenfly moved to be includ€d I'n the study. The response obtalned
through this random calling method was falrly high with a 72% complé:ﬁbh rate.
A total §f 357 completed interviews was obtalned. It should be noted that
this figure reflects a del?berafe oversampling of the Sun Prairie comhunffy‘In

order to gafﬁeqﬁenough evidence to make statistically ﬁéénlngful statements

about the attitudes of the people in that area. When adjustments were hade

?

-

for the disproportionate number of people .in the Sun Pralrie sample the

welghted number for the Dane County §ample was 310.

4

Responses fo the Parents Survey ‘ -. :

2 Ay

Dane County parents bgllieve that their %elevlsidn set Is on an average of

12.3 .hours each weekend, and 5.8 hours each weekday. (The actual number of

hours the set-is on may be higher because people tend to underestimate the

number of hours they watch television.) ’

»




RESEARCH, Surveys (Parents} cont'd
N .

When asked to grade TFe overall quallty of television programming, most
| respondents gave [t a "C™ However, It Isllmporfa;T to note that almost a
third éf the people gave It a grade of "D" or "F". On the other hand, the
- qual Ity - of ch%féren's television programming Is perceivgd to be a bit better
than adult programming=-most parents gave It a grade of 'Bﬁ or "CM" and 13% f
the parents gave It an AN, Yeft, In spite of The'foregolng statement, It Is
Important to note that almosf a fourth of the parents were dissatisflied enough
with chiidren's programming that they graded rr"D" or"F", (It Is difficult
to deTermIne'If the viewlng preferences of ;the Dane County sample are | ke
préferenceg of the rest of the natlon because the measures of this survey
differed from those used by the Nlelzén Company. Howevér, one can note that
the shows most people are'llkely tTo claim as thelr favorites, e.g. M*A¥S*H and
Dallas, are currently near ghe top of the Nielsen Television lndex)
When asked’ what they think are thelr chlldren s favorite Televlsion
“shows, 34% mentioned Sesame Sfreef, 21% The Dukes of Hazzard, and 13%

. speclfled carfoons 3

At the time of the survey only 16% of the Dane County Parenfs, but 44% of

R

the Sun Prairlie parents, were aware of KIDS-4. When the KIDS-4 idea was

5

explafned 75% indicated that they would be "very Interested" or "somewhat

Interested" I f the sérvice were to be made avallable to thelir children (the

<

figure rose to 88% among Sun Prairle parents).

&

Willingness to Pay for a Chlldren's Channel N
i; was indlcat

d by:
F Y

Over one third of the residents claimed they would be "yény [ Tkely" to

Willingness to pay for Chlidren's Channel servl

N subscribe to a.service |ike KIDS-4 [f it cost $1.00 a mon%h, and 35% sald that

they would be "somewhat [ikely" to do so.



RESEARCH, Surveys Parents) cont'd.

Among those who do not currentiy have access to Cable,“gTjBFr by cholce
or by thelr locatlon, a slzeable number clalmed that the avallabllilty of a

KiDS=4 program would make a signiflcant difference In thelr decislon to
. « ) K '
subscribe to Cabie.

It Is Interesting to note that, at a fIme when people are lﬁcreaslngly
reluctant to allow governmental funding of services, 67% of the parents

sampled were Ip favor of some publlc funding for KiDS-4. Strongest support

for publlc funding camé from females, pareftts with' more than one chlid, peéple
. - _ ?

“wlth partlcular educational levels, lndlylduéjs from famliles earnlng less

than $20,000, and people who already subscribe to Cable tfelevision. -
el . . .

© ' ’ '
Comparlison with an Earlier, More Limlted Survey

The Interest of parents In new programming for chlldren\end thelr

wll Iingnéss'fq Invest Ln it, as réporfed In the Parent Survey conduéfed«for
l ]

ACBB by the Mld@esf Survey Research Instltute, was In agreement wilth an
ear|ier study commlssloned by the Madlson Cable Regu]afory Board and Complete

Channel TV In September, 1980.%

*Appendix #3: abridged version of Bechtolt and Vedro report

i
L3
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.. slx, and eighT In several Dane CounTy schooi5"

t+he time™.

RESEARCH, Surveys conf d

CHILDREN: SURVEY OF DANE COUNTY. SCHOOL~AGED CHILDREN A ‘ y

The survey of school=-aged children was unﬂerfaken to assess the
L v LR

television habits and preferences of chllidren In the prihary and middle

schoois*jhroughouf Dane County. In the Sun Pralrle area, an additional
. . [ . N - -

purpose was 1O assess the children's awareness of and‘aTTiTudes toward KIDS-4.

M_e_tno_dg_l_ogxgich_ujnen_a&:m
. The survey was carried out by means of a queSTHSnnaire administered. In

person by the research team fo 1, 018 school chiidren In grades three, flive,

-

Requesfs for par+icipa+ion were sent to all public schooi disTricTs
excepT Madison, and to a random samplie of ten religious schools. Copies of

the questionnaire were sent along with a letter to school gdminisfrafors

\

asking thelr cooperation. The first nine schools which agreed fo participate

0 - . . .
were chosen to be Included in the sample. In the smalier schools -atl children
//’ ' ’

~ present on the day the questkonnaires were administered were Interviewed. In |

the larger. schools approximately 50 students at each grade level completed the

quesfionnaire. -Because }he sample Is not a random one and therefore not

necessarily"represepfafive of Dane County schools or of students within
.o - ' '

particular schools, extreme caution must be exercised In generalizing the

4

findings.
Children's Responses fo the Questionnaire

kY

Like thelr adult counterparts, the children who p%ﬁﬁicipafed L} The_j

s/ -
survey admitted to watching-~a lot of television. The average was 28 hours

each week. Even on school nights children admitted to watcthing an average of

~

“ ’

3.7 hours. o a

The majority (58%) reported that thelr parents watch wiTh,Theh "some of

Only. 4% 'of the children clalimed that their parents hardly evary

watched with <them. - y ' ' I




' RESEARCH, Surveys (Chlldren) conf'd;

According to the chllidren In thls sample the doclslon as to what Toey
watch is offen‘a declslon In which all members of the famlly partake. ,
(SImllar results were Indlcated In the study of parents.) hFlny-ope percent
clalmed that +he whole famlly usual ly decldes together whlch shows to watch;
l4% sald that Thelr parents declde; and 9% Indlcated that thelr brothers and
slsfers usual ly declde. Only 26% of the chlldren sald that Theyrusually make
the decislon alone. ‘ , - ‘

When asked what thelr Three favorlte television shows were,.43% chose the
Dukes of Hazzard, 17% chose BJ and the Bear, 14% chose M*A*S*H; 14% chose »

DI fferent Strokes, and 12% chose the Love Boat. The showé they |lked least
Included: -The Waltons, 24%; 20/20, 19%; General HOSpfral, 18%; All My’
Chlldren, l7%, and the Tonlght Show, 16%. With the purpose of testing some p)
speclflc program cholces, the chl.ddren were asked whefher or .not They had f
watched Prom Night, a horror movle, and a Charlle Brown Speclal. Chlidren In

: graqoo three and flve were more lxkely\fo have watched the Charlie Brown
Speclal and less llkély to have seen Prom Night than s+uden+; In grades six
and elght. |t should be noted, however, that almost a quarfer.of the third
graders clalmed to have watched some por;lon of Prom Nlght.

In order to ffnd out what shows the students thought were unflt for
children thelr age or younger, they we e&gskedvfo name the shows, I[f any, they
would forbld thelr chlldrén to Wafch'ﬁf they were the parent. fhe shows‘mosf

often mentloned Included: Saturday Night Live, 14%; horror shows, 11%; Hart

to Harf 7%; All My Chlldren, 7%; and HBO movles, 6%. |t should be noted,

- however, that many ch|ldren couid only think of one or two shows that they

would forbld, and 29% could not think of any shows they would forbld.

It is Interesting +o note that parents and chlldren had dl fferent

perceptions of chiidren's favorite shows. Whereas the adults when asked about

e ~
\’~
-
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’ N RESEARCH, Surveys (Children) cont'd.

Thglr calldren's favorite shows named Sesame Street, Dukes of Hazzard, and
carfooﬁé, +he chllidren |isted thelr favorite shows as Dukes of Hazzard, BJ and
the Bear, M*A*S¥H, Different Strokes and Love Boat.'

" Children in the Sun Pralrie schools were asked an additional quesflon-for

the purpose of discovering.their familiarity with and thelr awareness of KIiDS-

A
4. Seventy-four percent replied that they were aware of KIDS-4.

" SCHOOLS INCLUDED IN THE SAMPLE OF DANE COUNTY SCHOOL CHILDREN
Sacred Hearts Grade School , Sun Prairie
Saint Michaels School Dane
Edgewood Campus School Madlson
Western Koshkonong Lutheran School Coffage Grove
(\\ ‘Oregoh Middle and Elementary School Oregon -
| Sun Pralrle Junlor4H}gh "~ Sun Prairle
Westslde Eiementary School Sun Prairie
Kegonsa Elementary School SToughfon.

‘Yahara Elementary School Stoughton

3




RESEARCH, Surveys cont'd.

INTERV IEWS OF COMMUNITY LEADEéS AND POLITICIANS IN DANE COUNTY

L
-

1

Twenty-nine community leaders and pollficléns in Dane County were
contacted elther In person by direct Interview or by a personal letter to
ascertalin thelr attitude foward KIDS-4. The following four questions were

asked: o : ) -

-

¢

1. Are you famiilar with KiDS-4?

2. Are you in general In favor of, or opposed to, a
television channel restricted to chiidren's
programming? . R

3. Do you perceive any benefits to be -derived from a
television channel not only devoted exclusively to
children's programming but one In which the children
themselves operate the programming functions?

*

4, KIDS-4, a non-profif orgaﬁ?zafiqn, Is currentily
supported by Viking Cable, the City of Sun Prairie, and
private donaticons. Would you favor or oppose public
funding for KIDS=4 or a similar children's television
show? ) y

INTERV IEWS: ,

In all cases the community leaders Interviewed showed grea%hlnferesf in
the KIDS-4 project. Highiights of thelr reactions are |Isted below:

The Mayor of Madlson, Joel Skgrnicka, was unfamlliar with KIDS-4. After
a brief explanation he seemed very intW@rested In the concept. He Indicated
that he Is In favor of this kind of channel because he sees a def-inite need to
improve broadcasting for chiidren and he thinks It mlghf help. But he gave

the Impression that the Access Center was enough for Madison. He wouid favor

public funding for such a project to some extent "appropriate to good public

_policy™.

Glen Davlison, superintendent of Sun Pralrie public schools, [s very
famiilar with KIDS-4. He strongly favors a television channel restricted to

children's programming. He bel ieves It's "an Idea unique and creative--an
‘ 0

S
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RESEARCH, Surveys (Intervlews) cont'd.

opﬁOﬁfu;lfy for klds who have-faleﬁf both exposed and laTenf"k He looks at It
as an Imaglnative learning tool. He says that most televislon Is now geared
to adults and he looks Tg KiDS-4 as a quque tool for "klds-fo-k{ds" kind of
environment, an exampie of what we cowld and ought to do educatlorally. He
stated that much of Televlsloﬁ Is not productive but "the’ K1DS=4 approach s a
very powerful Tobl"; He very muchkfavors pubiic funding for K1DS-4.

Donaid ﬂaigmgn; Madlsen Superintendent, of Schools, expressed the
followiﬁg oplnlons; "The educaflénal benefits for young people who
parTlclpaTe actlively In IT (KlDS-4) are obvious to me. | think televislon is

a medlum that Is exfremely Important In getting young people Invoived In aﬁL

- the technlcal requirements of the human effort that are necessary to put on a

good producflon.. Secondly, | think therg Is an Interesting concept In terms
of kids educating other kids. And Thlrdly, and probably most Lnferesflng, Is
the facf +hat klds could educate parents, at least those parents who would bé
wliting to watch the productlions". Mr. Hafeman was unwilllng ;o offer an
opinion regarding public funding WITBOuT more supportive data than that
which was avaflable to him at the time of the Interview.

Jonathon Barry, ‘Dane County Executive, commented: "Il would be very
Interested In seeing, first of all, In whether or not It had a tle=in with
local | community schools==1f that's, possible to effect--and whether or not we
could asslst, or had a tle~In, with Dane County Commlsslon..... Create peer
presstre lq that area In the young peoplé themselves (on those areas of abuse,
alcohol and drug abuse, for examplel)...| think the opportunity for creatlvity
has some real promise so far as | can understand." HIs response To the

questlon of public funding..."from a County context (I't) would be almost out,

of the question for the next {ew years.,"
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RESEARCH, Surveys (lnterviews) cont'd.

Responses, fo the Letfers \

Responses to the letfters yhlch asked the same four questions asked In the
Interviews showed a general support of the K}DS-4‘Idea. Quotes from some are
Incliuded here:

Jamgi-BLaﬂlgx,_a member of the Sun Prairie School Board, said that He had

_never seen a pr;gram becausé he Is a farmer and |ives In an area that is not
cabled. He was awaré of KiDS-4, believes In the idea of a channel reserved
for chllidren's programmlng:'ana sald, "Beslides the obvious benefit of
programming experience and giving young people something to do, It wll{ make
these chiidren more consclious of good TV versus Junk." He stated a péeference
for »a combinafbon of privatg and |Imited public funding and added the
¢ Information, "As you may know, we do not ha%e Cabie in the Township of Sun
Prairie. ‘Hopefully we will In the future through a cooperative effort much
11ke the REA or Rural Welephone Company back in the 30's." . <
| ‘The Mayor of Stoughton, Liniel H. Cooper, did not support the idea of an
exclusive children's channel,fand went on to state that "the use of monies for
. thls purpose should be avolided." He did Indlicate however, that"Franchise
revenues to the clty might be used for this purpose as‘well as for o;rf;er~
public service or publlc Iinterest programsﬂ' |
Edward A. LaFrombols, Town of Fitchburg Board Chairman, held very strong
views concerning paredtal control, and hegafed the beneflits of an exclusive
children's channel, saying "%o add extra time that a child would.spend
watching these programs would not necessarl1y;be a benefit and could be a
detriment."” And he elaborated his parental authority stance further when he
sald, "iIf such a channel were to operate, the programming must be controlled

by the parents of children that would be watching to help assure that values

mresented will reflect that of the parents and not those of others with hidden
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\; RESEARCH, Surveys (Interviews) cont'd.

agendqfﬂ' He concliuded with, "As an office holder and taxpayer | would not

support public funding for such a project."

Conclusion

® . - 'y
Based on the answers to the questions asked, bothsin interviews and in

letters, as well as in many conversations with other community leaders and
o .

politicians, It seems falr to éfafe that most of them held favorable

~

Impressions of the benefits of an exclusive children's channel. Educators
- i <

seemed most highly supporTIye,ﬂrhlle pollticlans, on the ather hand, were
M . ©

- . : . LY
least aware of the project, showing hesitancy in supporting it;, anmd loath to

" commit tax dollars to it. ‘ : . U

. - . / :
Q

TECHNICAL SURVEY FORWFEASIBILITY OF THE 1NI£&QQNNE£%;
-Since the ultimate obiscfive of the KIDS-4 study was To.ascerfain the
need and fea's”lbIIITy? of ex'pir.lded facilities for the KiDS-=4 Children's Channel

throughout Dane County, it was necessary to determine whether such a system

N

was phyéically possible and practical in this area. ’

Thus a technical feaslbility study was undertaken, to investigate the
potential, the options, the Technlcal probiems and financial considerations

/w

Involved In a county=wlide lnfercénnecflon

Contractor and Experlimental Approach

Finding a contractor with the appropriate technical expertise was
facilitated when project director McMahon learned that a related study was

about to be conducted for the University of Wisconsin Extension by Mr. Steven

R. Vedro, New Technologles Planner, WHA-TV The Madlson Pubtlc Televlslon

station. Mr. Vedro's project related to the developmenf and Inferprefafion of

.ITFS and/or Low Power Television/Cable TV interconnection possibilities within

5y

.........



RESEARSH; Surveys (Technical) cont'd.
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) . ‘ .

Déné Coﬁhfy. ACEB confkééfed with Mr. Vedro to share the resuffs of that

study In order to avoid paying for duplicate research Information wifhjﬁ the

N

same area. \ >
Mr. Vedro was asked to prbvlde ACBB with the necedsary technical data
needed to determine what options were open to a possible Interconnection and
! %
to make a.cgpﬁaraflve deferm}na:lbn of thelr feasiblility and cost
effectiveness. | v . '

. Questions to be answered by the technical study»lncluded: physical
iﬁferconneCTlohgposslbI1lfles; cost of lnferéonﬁecfp equlpﬁent‘re&ulred;
necessary permits; pogslble‘élfe locaflo;s; and-sugges%edvs%udio deslign.
Would it be cheaper to string cable than to use Microwave or ITFS? ‘How ébouf
Low Power UHF? }

Some options consldered,and observations, as discussed and recommended by Mr.

4

‘Vedro and project director Nancy McMahon, In. consultation with Mr. Don

Borchert, chief engineer of WHA-TV: . | \\
1. Instructional Television Flxed Service (ITFS)

A Two-&hannel {TFS in which one channel l§ used exélusively
by WHA and one channel might be used by a cooperative or
occasional users. This could involve a mobile Microwave to
be used primarily by cable. From the point of view of the
cable company which holds the franchise In Sun Prairie,’ US
Cable of Viking, ITFS was considered uhdeélrable, though
technically possible, because logs are required and the
cable company had no desire to deal with that. In order to

access a Madison-based iTFS system, KiDS-4 would have to FM_

*¥Appendix #4: Vedro Report
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Microwave [ts signal back to the WHA tower. Microwave
sxs#ems are In the $15,-22,000 rahge for this \
application “(dependent on frequenclies available).
Should a Madison Interconnect émerge, tape bicycling
should not be Ignored as the most cost efficient means /
of delivering non-live programming.
Comments on ITES
In his lnquify In behalf of the University of Wisconsin
Extension, Mr. Vedro concluded that while ITFS would put an
- acceptable stgnal-over an area from Middleton to the west, and
Sun Pralrle, Cottage Grove and Stoughton to the east; almos+ all
that coverage area Is already wired for cable and thus an ITFS
system might be duplicative. On the other hand, there might be a
. major advantage In that an ITFS system dees provide four
channels. Cable companies are unlikely to offer UW Extension/UW
Madison more than one channel.

2.  Low Power UHF « -

Thé posslblli%y of servlnglfhe needs of children via ‘ J
elevision by the use‘of’loy power UHF was Invesfjgafed and
RT was determined that at that particular momenff}n history
there were too hany unanswéred questions regarding the

. ~future of low power UHF:

Although LPTV from Sun Prairie Is é possible option, It
will not provide & grade A signal over Madison (even at (000
Watts). The grade A'at | KW would cover the east slde and
Monona, grade B would add +he Isthmus and near wesfslde,
McFarland and Shorewood Hills. .Glven their willingness to
_srect high-gain recelve antenna, both Compiete Channel TV of

Madison and Viking would pick up a usable LPTV signal

outside the grade B level. However, cost for a'l KW system

Tls at+ least $100,000, assuming a high tower Is located. It

ERIC 17 '
o o ) ‘ 1\ 2 ’J



RESEARCH, Surveys (Technlcal) cont'd.

)
would be necessary to run 300-600 feet of transmisslion Ilne

to the Sun Prairie antenna. The (00 WT Transml%fer package
would bring costs down to §6Q-jb,000 minimum, but I+s grade
B would be equal to the one KW's grade A. Its prImary value
would be In reaching the Viking and CCTV head-ends If they

f~4

want to carry the.KIDS-4 station.

KiDS-4 hlghf do best by placing Its programs on one of the
)
oThef LPTV statlons applyling for Madson !Pcenslng. - .
' o :
Low Power Televislon Is also ‘an option for the dellivery of
) programming for the pnlvéaﬁlfy of Wlsconsin, but compared to
CATV and ITFS 1t Is the most expensive. The éoverage area
. Is about %he same as'for an ITFS se}vlée. Recelver cBsts

are 10 to 20 percent of that required for ITFS antenna and

: down converters and UHF=TV Is much less affected by |lne of

sighf‘prrblems. Howeve{, transmitter costs are In the
$140,0000 range. Since the Unlversity system already holds
+he |lcense for Channel 21 It could not be the |lcensee and

someone else would have to the applicant for LPTV. The

speclflc costs are contalned In a memorandum of March 27,

198 |-=Vedro to Joseph Corry.and Ellen Eims=Notar.*

3. Microwave
1DS=4 could also "backfeed" the VIking CARS band Microwave.

Transmisslon costs are dependéiy on whether the Sun Prairie

) : T N

*Appendix #4a: Within appendix #4, pp. 2 and 3 of memorandum to Corry amd
Eims=Notar.

~

}
[ ’
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- town sub-head-end has direct line of sight -to Stoughton. . A )

small tower may need to be erected--or a repeater ;f ‘the’ |

main Sun Pralrle tower could .be imstalled--cost foH éuch a

. ‘return line ls'also ln the $20-22,000 range. Once that
~. slgnallreaches Stoughtorm, it will have to be processed and
injected into the system. ~Such equlpmenf cosfs $3- -6,000..
Shoutd Vlking expect KIDS-4 to pay for dedicated m}dpand

channel (versus preempting Nickelodeon system Y) the $13,000

a

cost mentioned In the Madison study will also apply.

o 4. roductlon Facllify - L
Originally it was also the lnfenflon of This sTudy to deslgnj
3
. a produktion center and§§fudlo. Many hours were spe;T In
discussing production needs, Including the use of specific

. Types’of equipment. On the basis of "these preliminary

considerations it would not be difficult o suggest a mode |

production center.* ‘\)

However, research and developments in the area over the time
of the study indicated that the rapidly changing state-of-
the=-art, cbupled with other technical production
developments within the extended community would require a
more flexible approach. Therefore, the lissue of final

¢ : design was not addressed.

There are, as of this writing, discussions being held by the
various communities involved In regard to interconnecting

al| cable systems in Dane County.

x*Appendix #5: preliminary sketches of a production center

¥ ‘ 19
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RESEARCH, Surveys (Technlcal) cont'd.

. Further, It appears +ha+‘fﬁere are exlsting facllitles for
product!lon purposes which could and shouid be uséd by
chlldren to further thelr knowledée of moaérn and future
telecommunicatlion. ACBB belleves that the educatlonat
communify, as well as the community at large, [s obllgated

oy to see that this ﬁappens. \Thus the opfl#ﬁm approach for

‘ vexpanslon of the K1DS-4 idea may well be through an

orgahlzed effort which involves many aspects of +he

)

community.

4

f Our concluslion Is that for the Immedlate future, the
“services of KIDS-4land the KIDS-4 experlence can be had
wlthout ;he expense of physlcally lnférconnecflng the
communities In Dane Céunfy as a separate proJecf. in the
near to lnferﬁedlafe term, thls Interconnection may wel |
happen as a natural evolution of the communications system
in the county. At this time [T Is not recémmendedxfhaf
funds be spent specliflcally for a new physical network to

>

extend KiDS-4.

8

PERSONAL CONTACTS . ‘

Projéct director Nancy McMahon made numerous Inquiries and personal
contacts wifh media experts, éducafors, vendor#, and professlonals In
commerclal and pubilic broadcasting Industry to explore other Innovative
Interactive cable stelopmenfs and to dlscover :he latest technology, fJndlng
optlons, educaf[opalqup{l;aflqns,‘useswqf minorlty contractors, and |local

4

community Involvement.*

*Appendix #6: names of Individua¢s personally contacted by
- Nancy McMahon ’
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IW. RELATED ACTIVITIES . ' /

P

-

ATTENDANCE AT MEETINGS . : ‘ -

The educational beneflts derlved from affeﬁdance at meetlings of the

+elecommuhlca+lon§ Industry.are dlfflcu?f to quant!fy., However, certaln

meetlngs.proved to be of signlflcant.value In ascerfafhlng the state~of-the=-

art and Its felationshlp to the project.

“
“ -

MEETINGS ATTENDED BY PROJECT DIRECTOR NANCY MCMAHON:

Northeastern Wlsconsin |n=School Telecommunlications (NEWISTY,
Green Bay, Wisconsin, October 10, 1980 -

ACBB's Annual Conference on Mlnorlty Access.to the Media, Annenberg
Schoo! of Communlcatlons, Los Angeles, Californla, October 25, 1980

. Natlonal Association of Educatlonal Broadcasters (NAEB) Annual Conventlon

October 26-30, 1980

Commun!catlons Semlnar, Unlverslty of Wisconsln-Stout, Menomonie,
Wisconsin, September 14-16, 1980

Meetings of Natlonal Federatlon of Local Cable Producers (NFLCP),

The Future of Telecommunlications, St, Paul, Ml nnesota, Sepf}/4-6, 1980

June 27, 1980; Aprlil 24, 1981 v
Minor!ltles In Cable, Chlcago, Ililnols, June .18-19, 1981
[ S

Additlonal Meetings Attended by McMahon

Project director McMahon galned addltlional Insights for those auesflons
related dlrectly to thls grant when she attended (at her own expense) meetlings
of organlzéflons related to her status as an appllcant for a commerclal
broadcasting Ilcense where she had opportunities to dlscuss KIDS-4 with other
attendees. Among those meetings were: National Assoclation of Broadcasters
(NAB); Natlonal Radlo Broadcasters Assoclatlon (NRBA); Wlsconsin Broadcasters

Assoclation (WBA); and National Cable Televislon Assoclation (NCTA).
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! / RELATED ACTIVITIES, -Cont'd

ANTERNATIONAL SATELL [TE DEMONSTRATION * - 1 -
Among other related activities, the KIDS<4 participation In ACBB's unique

international satel(lte demonstration Is worthy of note.

AN

in this deﬁjysfrafion of Infefat+1ve TeIeVIeIon "by and for children”,
the chlldren of KIDS-4 (together with several chlidren Invlted by ACBB from
KIDS ALIVE! In’ Bloom}ngfon,_lndlana) communicated w{fh children In Brlsb?ne,
Australla, In a |ive, one-hour jnferchiige designed and carrlied out by the

¢hildren themselves.

The purpose of this dqupsfraflon was first, to Illustrate and share the
successes of KIDS-4 Sun Pralrlie experiment In developing meaia-liferafe young
people; and secondly, to demonstrate the essepfial role of new technology In
making such an approach possible.* ‘

The event was held during ACBB's Annual Conference In Washington, D.C. as

.

“part of the Conferenceé's overall focus on "télecommunications In Our Everyday

L1 .
Lives™ The audience of Conference attendees watched as the children not only
v
carried out .he on-alr program, but manned cameras, acted a® technical and
f |l oor direcfors, and controlled the switching equipment in the mobile truck

donated by Cox Cable Communications for the occasion.

Because the Conference was held In a downtown Wééhingfon, D.C. hotel, It
was necessgry to bring the group of U.S. children to Washington and to Install
temporary two-way video-conferencing faclllfﬁes, Including +ranehi+ and

receive miqrowave and saTellITe dlshes, and a mobile +ruck a+ +he conference

sife. These +echnical Insfallaflons were made by adulfs but the chilidren®

*Appendix #7: INTERCONNECT PACKET (Ratlonale for the Interconnect; ACBB's
Newsletters about the Interconnect; Funding for the Inter-

connect; and Conference Program are Included [n The Inter-
connect Packet)

‘.«
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4

~manned them and thus had to learn ovérﬁfghf, to operate under the deflhlfely{f’

experimental, énd_uncerfaln condlf(ohs; wifh.sjrangérs and In unfamiliar :

surroundings. Thelr capable hand]lng of* the event, from the planning to the-

carryling out, with ali the unpredictables Involved, a++es{§ to the children's

. LR : * .
mastery of thel¥ medliu tferms of technology and subject, all Jearned

-

through the KiDS-4 experlience. The satelllite Interconnect "of and by"r

- : ,
chlldren, eloguently met ACBB's primary purposes of sharing thetr Interactive,
participatory television experience with children In Australla. It
dempnstrated what happeps when ghildren;: given the opportunity, take an active

part In the ppoduction of televislion programming: They can become actlive,

-

. media-literate par+lcipan+s as, opposed to passlve vlewers of the medla whlch

they consume. And IT highlighted the essential role of new Technology In

making possible such M"active" approaches to children's television.
N\ | B

Beyond these primary goals, we were pleased to dlscover the extent of

”Thféfeéfhand\supporf which was generafedbfrbm éommunl+y“aha Thdusfry séurceg

which helped us to make the event possible. This support 'was evi ed by the

degree of financial, +echnical, advisory and parflclpafory contriButions which
we received. It Included national cable and broadcast ne}ﬁorks apd’ extended
from corporate sources to grassroots, local. cémmunify efforts. 7
of +h§GSun Prairie community Itself was

)

local buslnesses! $10p checks to éhi]dren’é $1 bills.

A great deal of media response (press as well as TV) was also generated
AN

2

e

response

especially notable; 1t ranged from '

and It Is of Interest Thaf this response focused most strongly on the ongoing.

%K t
KiDS=-4 pPOJeCT In Sun Pralrie rather than just on the one-time satelllte

event: as aresult, media coverage since the in?erconnecf has Included all

three commerclials networks (ABC, CBS, NBC), "That's Incredible™, and "Hour




RELATED ACTI?ITIES, SaTelll%e Demonstration, Cont'd.

Magazine"; visits from the Chicago Tribune, Associated Press coverage, and
inquiries from "20/20%, "PM Magaz ine" andlﬂReal People"; local Sun Prairie and

Madison papers wrote of the event.

The experience of the Washington demonstratich is significant In relation
to this study in that, on a national and International level, Iimportant

paral lels are drawn here:

It was shown that there Is indeed widespread interest in ACBB's.belief In
the value of active, participatory children's television as a means
toward developing media~|iterate young users of the telemedia.

~

.

STrong,comhunlfy involvement and support were evident.

L

Whether the topic is Iinterconnection of children from Washington, D.C.
ffo Brisbaﬁe, Ausfralla; or Sup Prairie to Madison to Monoma and Deforest, the
deslrablllfy and the goals are the same: children with access to the media
can become media-wise, and media~wise children will grow into adults who are

(4

intel ligent consumers and users of the media.
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v. PUBLIC INTEREST AND SUPPORT

COMMUNITY SUPPORT

Since the orliginal concept of an'excluslve children's channe! was first
Introduced and evenfuallzﬂendorsed by City Councl! actlon, community support
for the KiDS-4 idea has been a continuous growth proéess. This gfowfh has
been reflected In +He Increasing number of confrlbufloné frdm community (Sun

Pralrie-based) organlzéflons and Interested Individuals.

) ‘ IS

_Among them:

Bankers'! Assoclation Sums of money

Colenlal Club ' (This club and, retirement center has been
acclaimed as a natlional model for senlor
cltizens. IT has provided space for
meetings, audiences for programs, and
Individual members have given thelr
support to the children.)

Junior Women's Club- Gift of a large puppet for use in KIDS-4
“productions

Lion's Club Sums-of money

t
Rotary Club Helped start a Foundation for the

benefit of KIDS-4

ERIENDS QF KIDS-4

Originally established as a support group of parents of KiDS-4 mgmbers,
the organlzaﬁ#on of Friends of KIDS-4 has been expanded to }nclude other
intérested adults. Among their aqflvlfies are varlogs fund ralsing projects

and opportunities for children and adults to participate together Iin social as

well as work projects for KIDS-4.0

All of the leadership of .this group and of, KIDS-4 come from volunteers.




i 3 . PUBLIC INTEREST and SUPPORT cont'd.

EINANCIAL SUPPORT OF KiDS-4

Volunteers do the work-=-funding ¢tomes from a combl;aflon of support
groups: Sun Preairie City Council (financial help); Vlklng Cable, studio and
minimal equfpmenf; ACBB, ongoing administrative helpg Additional financial

help has been provided by:

t ve
. American Family lnsurance Cohpany--donaflon of a,video switcher
-

Wlsconsln Gas Company--donated use of their model kitchen as

I ) ' setting for weekly production program of
i’ KIDS=4, "Kids Can Cook Too". ¥
‘ ) Telefhon--KlDS 4, 24~hour project to ralse funds to help take
. them to Washlngfon, D.C.
' Grants to KiDS-4 | A -
C ‘ NTIA Grant, for a fedsibility study for the

expansion of the KIDS-4 idea
} , throughout Dane County

3

DANE COUNTY CULTURAL AFFAIRS GRANT, to produce a
N \ - " a program KIDS/VIDEO/ARTS In which
- ' the KIDS-4 camera crew visited three
Madison art museums; thé program was
‘. televised by WKOW-TV, Madison.

NATIONAL ENDOWMENT FOR THE HUMANITIES, a joint
. grant to the Sun Prairie Historical
Society and KIDS-4 to produce a
program centered on the history of
Sun Prairie.

S 1

- *Appendix #8: Magazine, Wisconsin Gas Company, wlth feature story of KIDS-
4, p. 16-20.
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PUBLIC INTEREST and SUPPORT cont'd.

4

LEGISLATIVE INTEREST AND SUPPORT
*}’ On March 17, |982 Thomas Loftus, member of the Wisconsin Assembly from
Sun Prairie and maJorlfy |eader. of The)kssembly -presented the |98| Assembly

Jolnt Resolution 94 to the Assembly, commending KiDS=-4 for thelr impact on

pcY

their own community, on thelr state, natlion, and the International scene.*

Other political support has come to KIiDS-4 from Don Foulke, Sun Prairie
+Mayor, all members of the Sun Pralrie City Councii, Robert Kasfenﬁgler, United
States Congressman (whose home Is Sun Pralrie), and William Proxmire, U.S.

Senator from Wlsconsin.

PUBLICITY

The uniqueness of KiDS-4 and the extlusfve children's channel on cable TV
has become known around the worid. ACBB has been host to visitors to the
Children's Channel since 1979. People have come from all over the United
States and from Australia and Tasmania, Brazll, Cgﬁada, Germany, Netheriands,
Phillppines, and SQeden. Inquiries continue to arrive from other countries

and states.

The KiDS-4 Sfory has been told via newspapers an%rnégazlnes, radio and

television.*¥

N
o

*Appendix #9: copy of the Resolution ) \

**Appendix #10: selected coples of KIDS=4 publicity




'Yi. DISCUSSION AND RECOMMENDATIONS

This study to determine the feaslblilty of exfendlng the exlsting KIDS-4.
Into a county-wlde faclilty has clearly shown both In terms of deslrablllty
and feaslblilty that such expanslion would be & worthy undertaking and welcomed
by Dane County commun!tles. i

ACBB belleves that the Sun Prairie Chiidren's Channel should continue to
serve as a role model and that expanslon of the KIDS-4 concept Throughou+ The)
county depends upon the development of cooperative efforts. Such a trend has
already begun, as can be seen In the growing [nteraction with chlldren's cable
activities in Monona and their Interest In KfDS-4;

One 5ugges+lqp that appeals +§ ACBB but which requlres further study Is
the concept of a consortium or cooperative. The flrst responsiblilty of such
a consortlum or cooperative would be to glve county=-wlde support to the
operation of the expanded "televislon by and fér kids" cable channel.

Every communffy wlth a cable system In Dane County could serve as a local
slte’ for chlidren's cable actlvities. These local efforts wouid be
facllltated by the consortlium or cooé%raflve which would also help to provide
Interactlon on a county-wide level. The consortlium ‘or cooperative could also
function. as the nucleus of a chlidren's productlion center, supported ands
flna;ced by all the members of the consortium or cooperative. Such a
production center would provide opportunities for children To explore creative
communications wlth thelr peers and help them deveiop Into medla=-wlse
consumers. Adequéfe staffing would be essentlal. '

In view of today's pressing need for publlc broadcasting to find creative
alternative funding sources, one possible approach suggests Itsel f. fhe
consortlium or cooperative could ufillze exlstling facllltles as a public

telecommunications center which would provide Dane County children access to

more sophisticated equipment and stimulation By interaction with other

(P
o
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DISCUSSION AND RECOMMENDATIONS, cont'd.

professionals. Such an arrangement could prbve profitable for both groups and
merits further expioration.

Potential members of such a consortium of cooperative could be: KIiDS-4;
cable companies, nursery schoois; churches; lIibrarles; hosplfals; WHA-
television and radio; ACBB; Dane County Board; Wisconsin Educatlional

Communications Board; Edgewood College; CESA 15; Madison Area Access Center;

'YMCA and YWCA; Friends -of WHA-TV; Wisconsin Radio Assoclation; and the citles

of Madlson, Monona, Sun?Prairle, McFariand, Stoughton, Oregon,,Middieton,
DeForest, and Marshatl. )

Every Dane County community with a cable system could sefve as a local
site for chiltdren's cable activitlies. These local efforts would bé
facilitated by the consortium or cooperative which would aiso help to provide
Interaction on a county-wide level.

The American Councit for Better Broadcasts belleves that there Is Indeed
a need for a speclal television service for chilidren and that It is Important
that children themselves be”allowed to participate In production as well as
lnferagf with other peéple who produce.

KiDS-4 |s an excliting and Innovative project which puts some of The
children In control of pfFoduction and teaches other chlldren to become better
consumers of the media. The KiDS-4 céncepf ought to be encouragéd and

expanded.




DISCUSSION AND RECOMMENDATIONS, cont'd.

RECOMMENDATIONS

|, Formatlon of consortium or cooperative

. 2. Continue local slites for chlidren's cable activities
In each cable community.

3. Possible centralization of a production center (to
Increase opportunities for access to more sophisticated

equipment and stimulation by interaction with other
professionals, etc.)

4, Establishment of a national Advisory Board

Employment of adequate professional staff
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APPENDIX # 1

KIDS-4 RATIONALE

The study reported herein was performed pursuant

to a grant with the National Telecommunications .
and Information Administration, D.0.C. Grantees

are encouraged to express their judgment in the

conduct of the project. Therefore, points of view,

findings or opinions stated do not necessarily represent
official Public Telecommunications Facilities

Program position or policy and the manuscript

has not been subjected to regular editorial review

given Department of Commerce staff publications.
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. KIDS-4 ' ’

The Sun Prairie Children's/Channel

KIDS-4 is today a reality, thanks to the persistent efforts
of dedicated iudividuals;?the children and parents who have
participated and made the Channel a reality; the City pf Sun
Prairie and the Cable Company whose cooperation possible the
creation of a channel dedicated solely to, and for, children; and
the American Council for Better Broadcasts which has chnsistently
encouraged the project, and is its sponsoring organization.

Today, the Sun Prairie Children's Channel is in its third
year of operation and is the recipient of a federal grant to develop
a plan for interconnection. But it was not always so. The develop-

‘ment of KIDS-4 represents the evolution of a philosophy into a

reality. Underlying the entjre effort is the conviction that
television can be a creative ‘teacher and a constructive part of a
child's life. { g

_ The following rationale, written in 1976 represents the
conceptual basis upon which the project was built.



A CHILDREN'S CHANNEL FOR SUN PRAIRIE

A Rationale By: Marieli Rowe
Executive Director
American Council for Better Broadcasts

) The Cable Television enabling ordinance developed for

Sun Prairie, Wisconsin, by a special Mayor's Committee, and
approved and passed by the Sun Prairie Council on February 17,
1976, provides that any Cable System built in Sun Prairie is
to 1nclude a channel dedicated to programmlng for - and possibly
by - children.

The proposed Children's Channel was conceived by citizens
seeking a quality system and concerned about the role of _
television in the lives of children. It represents an attempt -
to provide a positive alternative for the chlldren of Sun '
Prairie.

The following background information is presented to
offer a rationale for this position:

In 1ts nearly three decades on the American scene, telev151on
has profoundly affected our society. F®r our children, it is
among- the most powerful and constant companion in their lives,
and this - as evidence shows - has not proven to be an unmitigated
benefit! Children are exposed to a diet of television intended
for adult eyes and adult judgement, while their own needs and
*interests are widely ignored, even on many so-called children's
programs.

Concern and frustration about the effects of this television
fare on children has been loud and long and has come £from many
diverse quarters - all clamoring for someone to "do something”
about children and television.

The Children's Channel is a direct response to this challenge.

It is oremised on three major areas of concern:

1. The research and mounting knowledge about the

" impact of television on children, and the desire

to channel this to positive the enrichment,

The recognition that children's needs are special

and are in certain regpects a responsibility of

. soeciety which must be treated accordtngly

3. An undersfanding of the nature of, and phtlasophy
of American Broadecasting.

“
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role in terms of time consumption and influence. Proven an

I. WHAT THE RESEFARCH HAS SHOWN:

Increasing knowledge about the effects of television on
children shows clearly and irrefutably that TV plays a major

effective teacher of both cognitive and affective learning,
television today stands in overwhelming competition with both
home and school. It has been shown that a caudsal effect exists
between viewing of violent programs and aggressive behavior.
Further restarch also ,shows that a number of interactive forces
in the child's enviroé%ent (parents, peers, school) enter into
this learning process. ' The complex nature of this interaction
is presently under study. R :

A major finding is that while anti~social behavior can be
learned from, or reinforced by, television programs, pro-social
models can likewise teach and reinforce pro-social behavior.

The proposed Children's Chanmel rests on these.findings: \\i)

l. that children spend time with television in
excess of anything elsesqthey do, except sleep,

that television 18 a poz;rful teacher,

3. that the medium can be a positive or negative
‘teacher, and ‘ ’ -

4. that there is. the need to harness the potential
benefits of television in the interest of the
ehild.

%}

AN

II. THE NEEDS OF THE CHILY - THE PROBLEMS OF GROWING UP IN
A TV-30CIETY: . = - .

l. Society has not yet accepted the change. Television is
today an established presence in the lives of 99 percent of
American children, beginning from their earliest awareness. Yet
in terms of society's dealing with it, it remains a new dimension.
We have not yet learned to integrate 4this new dimension into what
may be called the "ecology" or expanding enviyonment of childhood.

The process of growing up,is a gradual evolution which
involvés a maturation both physical, emotional*and intellectual.
Traditionally -that process has taken some years of training close
to home, some years of formal schooling, followed and intertwined
by lifelong years of further exposure. Before the Communications
Revolution there ‘was a self-regulating process of expanding
horizons in the child's development; from Mother to family to
neighborhood on to church and school and then the world. Learning
to cope with each phase as it came along was an important step in
a child's development. ' .

—~
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Today, television has totally destroyed this natural evolution
in the exoanding ecology of the child's world. The window to all
of life's experiences, and the fantasies, is there from the very
beglnnlng, and, because ‘exposure to TV req ires no prev1ous training
or skilled preparatlon, a beginner may be rown immediately into
the "expert" class. The consequénces of this abuse may not be

immediately' apparent.

Because time is indeed needed and cannot be cut short’{n the
normal, gradual process of g;ow1ng up, television has come to pose
problems to our society which are® as yet unresolved.

2. Méeting ehildren's needs ‘requires that society recognize
and acknowledge that:

a. Children are a special audience - special not in
the sense of minorities and special ihterest groups but
in a far more basic, perva51ve‘Way by virtue of their
own frame of reference; the way in which children perceive
and comprehend their surroundings ‘and absorb, utilize and
form their value Jjudgements. )

b. Children are a captive and defenseless audience.
Society has long recognized this in education, psychiatry,
and the Law. Indeed children are treated as a separate K -
group under the Law: we do not give them the same rights
and do not hold them responsible as adults until a normal
level of adult maturity can be reached. It is considered
that children require special protection-under the Law,
from abuses by sellers of intoxicants, tobacco, and
firearms, to would-be exploiters of child labor, a
minimum age for driving, voting, buying contraceptives,
and marrying.® We even require that they attend school,
and that they take gym to insure their healthy physical
development. We regard children as unfit to make their
own intelligent decisions in these areas, yet able to
sort out the most demanding adult facets of society.

The Law "protects" children in a number of ways,
some’ of them quite amazing, but TV is free to intrude
intq their lives unrestricted. In Doint of fact, the
commercial exploitation of children by television is
parallel to commercial exploitation of children by
education - a situation which would be considered
intolerable ‘by our society but which we condone and
virtually ignore from television - tke most powerful -
teacher of all!l ) i 5» _ v

-

3. Children could have their own learning environment.
The above is not intended as a plea for more' laws, for as we have
seen, thev can lead to absurdities. Rather it is a request for an
enlightened approach to the new dlmen51on which today brings the

-



"early window" of the adult'world into the lives of children. A |
sensible first step toward" providing a more appropriate climate
could be to set aside the possibility of a separate learning
* »  environment. ‘The recognition that children are a truly special

group gives credibility to the concept of a completely separate
cable channel to meet their needs. It answers ‘the two most often
heard gqueries: "Why single out children as a special audience, '
rather than elderly, hard-of-hearing, or other?" These groups
of adults arg, no more adversely affected by programs not aimed at

/ them than other adults. They can share a channel with other pro-
grams. The other question "why must it be a special,: wholly
dedicated channel for children, rather than time on an access or
a leased one?" - is the heart of this entire enterprise. For
thus is guaranteed the exclusive,~non-preemptible, consistent,
trustworthy presence that it represents to children and the adults
responsible. Thus 'is built the sense of community responsibility,
the total commitment to the children's needs. As a shared channel
even with other "good" programs, it will have lost its principal
purpose and will be of no particular advantage’ over, for instance,
public television. As a leased channel it may be lost without
valid grounds to a higher bidder.

IIT. THZE CIILDREN'S DILEMMA AND THE AMERICAN SYSTEM OF‘BROADCASEING

Commercial broadcasting in the U.S. is based on the prineiple

‘of reachlng the greatest possible mass audience and selling the
maximum possible product by means of the most effective techniques.
FQr .reasons known well to those who have -attempted change, it has
become- - obvious that commercial television is therefore not the 1deal
Dvehicle for meeting the needs of young viewers. And yet, such TV
occupies a major part of their lives and learning experience. This
dilemma has proven to be among the thorniest problems, of deep
concern to parents, educators, government, and somewhat belatedly

in 1976 also the medical profession.

Though solutions have been sought, none have been found,
faltering on the foundations of the system, or on the principles
of our constitutional rights. °

For: _ .

o To ban violent .or other anti-social programs
‘ Jn¢rznges upon the freedom of expression of =
our soctety. And tndeed might be unwarranted
in the proper context.

¢ To ban advertising from children's programs
destroys the present system which brings
» "free”" programs to all.

&
-

o To rgguire the famzly hour turns out to be a
form of programming control (censorship?) whtch
the FCC may not exercise. '

-
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The alternatives offered by Public television have been
@Ipful but only wnartially successful since the public station
suffers from the same scarcity of channel availability as does
the commercial one.

The alternative of educating for selective viewing can only
be achieved when there is a substantial alternative.

The nature of commercial broadcasting, the scarcity of air
time, the need for preserving the American tradition of freedom
of expression, have all worked against earnest efforts to resolve
one of the major problems of our society.

. A
V. ITHE CHILDREN'S CHANNEL

Cable offers an opportunity to bypass these obstacles, giveh
the proper means and the needed encouragement (freedom) to do so.

The Children's Channel provides one answer to the "problem
of children and TV", which -

R )
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The Children's Channel is, quite frankly, an ekperiment.
It is requested on that basis, to carry out a well designed plan:
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*As stated in its franchise proposal, "the Viking Media
Corvoration strongly supports the concept of the Children's
Channel and will do whatever it can that might reasonably be

+ expected to encourage the Federal Communications Commission
to aporove this channel assignment".
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.

Given these factors, the proposed Children's Channel has
an excellent chance of success. Intelligently and caringly
administered and advised by qualified persons - including
children - it can provide the needed alternative. If it does,
it will have valuable impact which will go well beyond the
geographical boundaries of the Sun Prairie, Wisconsin Cable
Television community.. : )

A Final Note

The FCC has recently moved to deregulate cable so as
to make it possible for the industry to grow and develop.

Ve understand this deregulation to be intended as an

(S NS NS
S a3
© G

romise of cable", not a license to regress to giving
3t possible service for the most possible profit.
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Introduction

In the 1980's, Dane County community leaders, broadcasters, and public
officials will have to make important decisions regarding the kinds of tele-
vision programming that will be made available to the general public. In
many cities, community leaders will have to decide which cable television
company will offer the type of piggramming that best meets the peeds of the
people in their community. .In other communities, broadcasters w%]] have to
decide which types of shows will be shown on the limited number of cable
channels that are available. In some communities, public officials will have

to decide whether or not public funds should be used to help finance socially

beneficial types of programming.

The fact that there are so many different types of services and pro-
gramming being advocated by cable television companies, advocacy groups, and
concerned citizens makes these decisions very difficult. Every group claims
that there is a market for the type of programming they want, but few groups

can supply the empirical evidence to support their claims.

Because the American Council for Better Broadcasts (ACBB) has béen trying
to persuade decision makers that there is a market for a type of children's
programming called KIDS-4, it commissioned the Midwest Survey Research Institute
(MSRI) to conduct a survey measuring Dane County resident's attitudes toward
KIDS-%. [t was the hobe of ACBB that the d&ta gathered by MSRI would provide
decision makers with enough information about citizens' attitudes toward
programming like KIDS-4 to enable them to make informed decisions. This

report presents the findings of our research.

VR 17
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Description of KIDS-4

Begun in 1979, KIDS-4 is an experimental children's television service
that is b;oadcast over a cable television channel in the Sun Prairie area.
Young people between the ages of 9 and 13 form the production and programming
staff of KIDS-4. They have the opportunity of becoming writers, producers,
audio operators, camera personnel and talent for the channel. The children
receive training from a group of adults, although the eventual aim is that
these children will train future KIDS-4 participants. Minimal adult in-
fluence 1is sought:wand productions are done almost exclusively by the kids.

Presently the shows produced by the children are broadcast over the
Sun Prairie Children's Channel (Nickelodeon). About three hours each week is
taken up with televisign films produced by the children. The type of programs
produced have varied gi

eatly but include documentaries, news, and broadcasts

of cultural and sporting events.

KIDS-4 is financed with money from Viking Cable, the city of Sun Prairie,

and the contributions of interested citizens. It is, of course, a non-profit

organization. \\“““5




-2a-

Methodology

The Dane County Sample

A questionnaire was designed that measured parents' attitudes to-
ward KIDS-4Ftype programming. This questionnaire was administered to a
random sample of Dane County parents, who had children 18 years old or
younger. In households with two parents, the appropriate respondent was

selected at random.

Telephone numbers were ‘generated by a random numbers computer program.
Every household in Dane county that had a te]ephone had an approximately
"equal probability of selection. This technigque allows for households with
unlisted numbers and individuals who have recently moved to be included in
the sample. |
. / |
A total of 357 completed interviews were obtained. Sun Prairie was
oversampled so that there would be enough respondents to be able to make
statistically meaningful statements about the attitudes of the people in
that area. When adjustments are made for the disproportionate number of

Sun Prairie people in the sample, the weighted n for the Dane county sample

is 310.

The telephone interviews were conducted in February, 1981. Each sample
Il number was called a minimum of four different times, across several dayparts.
WAhen corrected for non-working, business, and numbers assigned to households

I without children, the response rate was fairly high with a 72% completion

rate.




The Sun Prairie Sample

We were particularly interested in the-attitudes of Sun Prairie's
“parents because the Sun Prairie community is the only area that presently
recejves KIDS-4. Children of Sun Prairie parents have the opportunity both
to watch and participate in KIDS-4. Therefore, the Sun Prairie area was over-
samgﬂed in order to have enough respondents to be able to generalize the
saﬁpﬁe results to the Sun Prairie area within a reasonable sampling error.

Consequently, 79 telephone interviews were conducted in Sun Prairie.

The Sample of Children

We were alsq interested in the television habits and preferences of Dane
County children, and, in the Sun Prairie area, in measuring children's aware-
ness, viewing habits, and attitudes toward KIDS-4.. Therefore, a questionnaire
was administered to 1018 children in grades 3, 5, 6, and 8 in several Dane

County schools. (Appendix B).

while requests were sent to all public school districts, except Madison,
and to a random sample~of ten religious schools, only the first seven schools
to agree to particibate were included in the sample. In the smaller schools,
all children present on the day the questionnaires were administered were inter-
viewed. In the larger schools, approximately 50 students at each grade level
completed the questionnaire.i Because the sample is not necessarily reprgsenta-

tive of Dane county schools or of students within particular schools, extreme

'




The Sample of Children (Continued)

caution must be exercised in generalizing the smaple data to the whole
population of Dane county children or the whole population of children in

particular school di§tricts.
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Survey of Dane County Parents

Demographic Characteristics of the Sample

/

Tab]e I shows the demographic characteristics of the sample of parents.
Because only adults with children were interviewed, most of the respondents
are married. The fact that a rather large percent have completed some
graduate work (18%) probably reflects the proximity of the University of
Wisconsin to Dane County res{dents. The relatively high income levels are
expected because most of the very young people and very g]d people, who are
1ikely to have low incomes, are excluded from the sample by virtue of the

—
fact that they are not likely to have children 18 years old or younger.

As one might expect, there are more females in the sample than males because

there are more single parent women than men who live with their children.

Viewing Habits and Preferences

Like other American families, the families in this sample watch a lot
of television. Respondents report that their TV set is on an average of
12.3 hours each weekend and 5.8 hours each weekday. Since people tend to
underestimate the numberlof hours they watch television, and parents some-
times do not know when their children are watching, the actual number of

hours the set is on may be ?vﬁh higher. (Table 1V)

When asked to grade the overall quality of television programming, most
respondents give it a "C". However, it is important to note that almost a

third of the people give it a gfade of "D" or "F". (Table II) The quality
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of children's television programming is perceived to be a bit better. Most
parents give it a grade of "B" or "C", and 13% give it an "A". Butidespite

the fact that most adults give moderately high grades to children's programming,

almest a fourth of them are dissatisfied enough to grade it "D" or "F". (Table III)

‘It is difficult to determine if the viewing preferences of our Dane
County sample are like the preferences of the rest of the nation because
our measures are different than the measures the Nielsen Company uses. How-
ever, one can‘nofe that the shows whicﬁ peop]e'are most likely to claim as
their favorites (M.A.S.H. and Dallas).are currently near the top of the Nielsen

Television Index. (Table V)

When asked what they think are their children's favorite television
shows, 34% mention Sesame Street, 21% The Dukes of Hazzard, and 13% various
cartoons. (Table VI) Parents are almost certainly right about The Dukes of
Hazzard since the show is high in the national ratings and was a favorite
of the children we 1n£érv1ewed in Dane County. Indeed, 43% of the children
listed this show as one of their favorites. Whether or not the parent's -be-

lief that Sesame Street is one of their children's favorite programs is féct

or wishful thinking is difficult to determine, but none of the children we W,

interviewed said Sesame Street was one of their favorite shows. Parents may
also overstate their children's fondness for cartoons since only a handful
of the students we interviewed indicated that a cartoon was one of their

favorites.

Familiarity with KIDS-4

As one might expect, very few parents in Dane county have ever heard of

KIDS-4. Overall, only 16% of the respondent§ are aware of it. This ignorance

-
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~~exists in approximately equal proportioﬁs among all demographicﬂgrqyps.
Cable subscribers are a bit more likely to ?ave heard about it than non-sub-
;cribers, but only 20% of the parents with cable are aware of it. However,
in Sun Prairie, where children havé the opportunity to produce and act in

KIDS-4 programs, -awareness is much higher. Forty-four percent of the Sun

Prairie parents are aware of it. (Table VII)

e

s \
. . ) A
Somewhat surprisingly, the children we interviewed in Sun Prairie are

much more likely to be aware of KIDS-4 than Sun Prairie's parents. Seventy-
four percent said they had heard.of it. The fact tha% a number of children
in Sun Prairie participate in KIDS-4 or have expressed an 1n£erest in par-
ticipating may explain, in part, why SLn Prairie children are so much more
aware than Sun Prairie parents. Social networks within the school insure
that children w%]] learn ahgut kiDS-4 from their friends who participate

in it, while parents must learn about KIDS-4 from the'média unless théir own

. s L .
children are participants. (Table XXI) - S v

)

Perceive&y;enefits of KIDS-4

Desp1§§ the, fact that few adu]ts are aware of KIDS 4, an overwhelmjng
majority be11eve that their ch11dren or other ch11dreﬁ;and youth in their
-.community would benefit if such a service was available in their area. As
Table VIII clearly shows, this belief is held by people of both sexes, with
different numbers of children, different levels of education, and diffe}ent .

éyncomes. Even people who do not sqbscribe to cable television believe
KIDS-4 would be beneficial, although people who live in areas Where it is X s |
not possible to receive cable television are a little less 11ké1y to féé].gh%s

A}
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way. Eighty-eﬁght percent of the Sun Prairie parents' believe children will

benefit a "great deal” or "somewhat" from a service like KIDS-4.
. ‘ . .

Interest in KIDS-4 s

~

These data‘lndicate that if KIDS-4 was available most Dane éOunty parents
would be interested in it. Seventy-five percent of the respondents claim fﬁ
be "very interested" or "somewhat 1nterestéd“; while only twenty;five percent .=
are not interested at all. The aegrge_éf 1nteres£ varies a bii with females,
people who's family 1ncome'i§_1ess than $20,000, and peop]é who-subscribe to
cable being more likely ta.say they are "very interested", but bvera]] interest

s high. In Sun Prairie, interest is about the same as 1pAthe rest of the

.,6"‘-‘/

county with /65 of thekparents claiming they are-very or somewhat interested.
s

-

Of course it is one thing to claim that one is "interested" in a service
énd quite another to say that one is wi]]inga}o pay for it. Therefore, the
proponents of KIDS-4 should be ené0uraged’by the fagt that over a third of
the respondents claim that they would be Gbery 1ikely" to subscribe to a
service 11kg KIDS—? if it cost $1 a month, and thirty-six Pgrcent say that

Aﬁhey would be ''somewhat 1ikely" to do so. However, it is likely that these
potential sﬁbgcr%bers would expect considekabﬁy_ more programming than now
appears on KIDS-4 for fheir dollar, and it is possible that many‘o?fthem

- wwould expect that their children-would hé?e an opportunity to participate in

‘the production of the shows. (Table XII)

. - ]
In order ko get another measure of parents’ interest in KIDS-4, parents

who do. not now have cable television were asked whether or not they would

be ﬁore likely to subscribe to cable if this was the only way they could get

KIDS-4.
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Although the numbér of cases is small, Table X shows that 37% of the
people who came from an area where cable television is not available, and
22% of the people who do not subscribe to an available cable service, claim.
they would be much or somewhat more likely to subScfibe to cable television

if KIDS-4 was available.

o

Support for Public Fund{ng

At a time when there are calls for government to cut its budget, it is
important to know what sort of services the public wants government to fund.
These data indicate that thére is strong support for the use of public funding
for programs like KIDS-4. ‘Fema1es, parents with more than one child, people
at particular edutationa] levels, individuals from.fami11es earning less than
$30,000, and people who already subicribe to cable television voice the

4 strdngest support for public funding. If one weére to exclude from the analysis
those peopie who did not Hgve an opinion, the percentage supporting the use

of public funds would be even higher. (Table XI)

It is important to note, however, that these data te]] us nothing about
how much money people would be willing to have.government spend to support
KIDS-4. Nor do these data allow us to determine whether or ndt people would
prefer that KIDS-4 be funded at the expense of other services, or if some of
the costs sth]d be paid by broadcasters or consumers. Proponents'of KiDS-4,
however, should be encouraged because at a ggme wheﬁ people are increasingly ¢
reluctant tb allow government to fund new services, most parents are in

favor of some public funding for KIDS-4. ¢
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r// Survéy of Dane County Children

V1ew1ng Habits and Te]ev1s1on Preferences of

. Dane Coun;y;Ch11dren
v . ) . a2 -

Like Dane county adults, the children admit to wa%ching a lot of tele-
wision. Table XIV shows that children claim to watch an average of twenty-
eight hours each week. Even 0Q3§éhoo1-nights, children admit to watching an

average of 3.7 hours.

Wh11e some . children usua]]y watch te]ev1s1on a]one, the vast majority

(58%) report that their parents. watch with them some of the time. Only 14%

of the children claim that their parents hardly watch with them. (Table XV)

According to the children in this sample, the decision about what they
watch is often a gecision in which all members of the family partake. Fifty-
one percent c]qim that the whole family usually decides together what shows
to watch, 14% say their parents decide, and 9% indicate that their brothers

and sisters usua]Ty decide. Only 26% of the children said that they usually

_make the decision alone. (Table XVI) . 3

i

When asked what their three favorite te1évision shows are, 43% chose
The Dukes of Hazzard, 17% 8J and the Bear; 14% M.A.S.H., 14% Diff'rent
Strokes, and 12% The Love.Boat. (Table XVII) Th? shows they liked the least
included: The Waltons 24%, 20?20 (19%), General Hospital (18%), A1l My '
Children (17%) and The Tonight_Showk16%). (TabTé XVIII) ; ‘

|3

II The children were also asked whether or not they had watched Prom Night,
a "horror! movie, ana a Ch;r11e‘8rown Special. Both of these shows were
I' aired the week before the 1nte}v1ew1ng began. Overall, 37% of the children
Q -
l' A e N 36
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saw Prom Nignt and 38" viewed the Charlie Brown Special. Children in grades
3 and 5 were more likely to have watched the Charlie Brown Special "and less
likely to have seen Prom Night than students in grades 6 and 8. [t should be
noted, however, that almost a quarter of the third graders claimed to have

watched some portion of Prom Night. (Tab]e‘XIX)

In order to find out what shows the students thought were unfit for

children their age or younger, they were asked to name the shows, if any,

that they would forbid their children from watching if they were a parent.

The shows most often mentioned included: Saturday Night Live (14%), Horror

Shows (117}, Hart to Hart (7%), A11 My Children (7%) and HBO Movies (6%). It
should be noted, however, that .many children-could only think of one or two:
shows they would forbid and 29% of the children could not think of any

shows they would forbid. (Table XX)

AN

.
Attitudes Toward KIDS-4 Among

Sun Prairie Children

[t has already been noted that 74 of Sun Prairie children have heard

of KIDS-4. Table XXI shows that students in grades 5, 6, and 8 are more e

likely to be aware of it then children in grade 3, but overall awareness is
extremely high. 0Oespite the high level of awareness, most children do not
watch it with any regularity. Only 27% have watched KIDS-4 one or more times.
{Table XXII) Among these children who have seen KIDS-4 at least once, 4%

watch it "a lot", 25% watch "sometimes", and 71% watch "hardly at all."

Third graders are most likely to-watch it and eighth graders are least likely

e

r

\
wof
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In interpreting these data it is important to keep in mind that KIDS-4
only broadcasts 1% to 3 hours each week, their programs do not always appear
in the same tfme slots, and there has not been any extensive campaign to
advertise the times KIDS-4 is on the air. These data do not allow one to
determine why children do not watch KIDS-4 more often, but it does not appear
that they avoid it simply because they dislike it. Of the children who
have seen it, 19% say they like it "a lot", 47% "a 1ittle bit", and only 34%
'not at all". As expected, eighth graders do not like it as much as students
in other grades. Perhaps expanded programming and better promotion could

attract more viewers to this experimental television service. (Table XXIV)

N
o



Marital Status

Education

Income

Table 1
Demographic Characteristics Of

Parents

Percentage

Married 82
Single 5
Divorced 9
Separated 2
Surviving Spouse 2
Not High School Graduate 6
High School Graduate 33
Vocational or Technical School 7
Some College 20
BA Degree 17
Graduate Work 18
Less than $10,000 7
$10,000 to 319,999 24
$20,000 to $29,999 37
$30,000 to $39,999 _ 21
$40,000 or More 12 .-
Hale 41
Female 59

Number of

Respondents

255
17
28

5
5

17
102
21
62
52
54

19
68
102
58
33

128
182




Table II

Rating of the Quality of
Television Programming

Number of
Grade Percentage Respondents
A ' 3 8
B 18 54
C 47 142
0 24 74
F 9 26
Table III
Rating of the Quality of
Children's Television Programming
Number of
Grade Percentage - Respondents
A ' ; 13 37
8 31 88
C 32 91
D 17 48
F ' 7 19
Table IV
Average Number of Hours
Television Set is On
- Number of
Time of Day Average # of Hours Respondents
Weekends 2.3 310
Weekday, before 4 p.m. 1.7 310
Weekday after 4 p.m. 4. 310




Table V

Favorite Television Programming

Percentage Who Mentioned Number of
Shows Show as One of Their Favorites Respondents
M. AL S, H. 20 61
Ballas 18 54
News 17 50
Movies 1 34
* O
# N
Table VI
Adults' Perceptions of Their
Children's Favorite Shows
Percentage Beﬁieving that the Number of
Shows Show Is One of Childs' Favorites Respondents
e
‘Sesame Street 34 98
Oukes of Hazzard 21 60
Cartoons 13 36



Table VII
Familiarity With KIDS-4

Percentage Percentage Number of
Familiar Unfamiliar Respondents
A1l Respondents
16 - 84 300
Y,
Male ) . 17 ~. 83 123
Female 15 "85 178
Number of Children
One 16 85 112
Two 16 84 128
Three or More 15 85 60
Sducation :
lon-High School Graduate 12 88 17
High School Graudate 13 87 98
Some College 17 . 83 80
BA Degree.. , 23 77 51
Graduate Work 15 85 53
F Income A
Less than $20,000 14 86 83
$20,000 to $29,999 17 83 101
. $30,000 or More : 14 86 86
| Subscribe to Cable
. Yes . 20 8o 18
NO 14 86 122
l Cable Not Available } 89 61
Sun Prairie ‘ 44 56 77
B 52




b

All Respondents

Sex |
Male i

Female

Number of Children

One
Two

Three or More

tducation
Non-High School Graduate
High School Graduate
Sohe College -
+ BA Degree
Graduate Work

income
Less than $20,000
520,000 to $29,999
$30,000 or More

Subscribe to Cable ' »

fes
No ‘
"rable Not Available

Table VIII

N
W

Perceived Benefits of KIDS-4 Y
~ Percentage Percentage Percentage Number of
A Great Deal Somewhat Not at All Respondents
36 53 10 276
33 52 15 M
38 53 8 165
39 56 6 104
36 51 13 116
30 57 13 56
LY
54 30 K 16 14
31 56 13 92
29 60 11 74
45 51 4 46
46 47 7 49
40 51 9 74
35 55 10 93
32 58 9 83
&
42 53 5 107
34 56 10 170
29 49 22 58
32 56 12 66

Sun Prairie




Table IX

Interest In KIDS-4

Percentage Percentage. Percentage
Very. Somewhat Not Number of
- Interested Interested Interested Respondents
A1l Respondents .
A ’ 20 55 25 . 301
Sex |
Male 14 60 26 124
Female 24 52 | 24 178
Number of Children ‘ -
One . 19 ' 54 28 111
Two 21 54 25 128
Three or More ’ 20 59 21 62
Sducation
Nom-High School Graduate 22 63 16 17
High School Graudate ‘ 15 J 57 28 100
Some College 25~ a7 28 - 80
BA Degree ' 20 61. 18 49 -
Graduate Work 22 58 20 54
.ncome
Less than $20,000 26 50 24 85
520,000 to 529,999 16 64 20 98
F i $30,000 or More 2] 52 27 88
1Y
. Subscribe to Cable \
| Ves 26 57 17 121
. No 17 55 28 119
l Cable Not Available 15 51 34 62

Sun °rairie 13 58 24 74

£1

).




(

Tablie X
Likelihood of Subscribing to Cable Television
if KIDS-4 Was Available Among Non-Subscribers
Percent Percent

Much or Somewhat Not Any Number of
More Likely More Likely Respondents

Cable Not Available - 37 63 46

Non-Cable Subscriber 22 78 120




Table XI

Support for Public Funding

r d .
\ Percentage Percentage Percentage Number of
Support Oppose No Opinion Respondents
ATl Respondents
67 28 4 297
sex
Male 61 36 o 2 124
Fema]gf 72 23 6 173 .
Number of Children
One 64 33 4 109
Two 69 27 5 131
Three or More 71 24 5 . 58
Education - )
Non-High School Graduate 78 22 0 15,
High School Graduate 71 25 4 99
_Some College 59 . 34 6 78
BA Degree ' ' 72 27 2 52
Graduate Work .66 ' 28 6 52
Income
Less than 520,000 - ‘ 71 25 5 - 82
$20,000 to 529,999 . 68 26 6 99
$30,000 or More ™ 64 ©32 4 87
Subscribe to Cable
~ Yes v 75 24 1 115
No 60 33 7 120
Cable .not Available 67 27 7 62
Sun Prairie | 66 27 8 79
N



- Table¥XII - C

Likgl ihood of Subscribing to KIDS~
' At 8T Per Month :
Percentage Percentage Percentage

Very Somewhat Not Very Number o%
Likely - Likely - Likely Respondents
A1l Respondents ) - »
) 34 3% 317 298
= sex R | |
) Male | ) I Y R
Female 3 32 33 177
Number of Children - | ) ) 5
One 73 o3k 109
Two 29 39 . Coo31 129
Three or More. 37 37 27 60 -
Education / S
Non-High School Graduate 44 21 35 16
High School Graduate 26 40 .3 99
Some College 33 37 30 . 8]
| BA Degree .~ a1 39 20 49 O
| Graduate Work 39° 30 3 52
Income : )
Less than $20,000 .36 35 29 83
$20,000 to $29,999 34 44 : 22 99
$30,000 or More 37 32 32 - 86
. ' 5
Subscribe to Cable : ‘ '
Yes 35 ‘44 | 22 117
i o C 29 32 40 119
cable Not Available 41 29 N\ 30 62
Sun Prairie 38 32 -3 72




Table XIV

Average Number of Hours Children Waich(Te]evision

( . , |
¥ Day .. Average # of Hours Number of Respondents
- - ‘ ! ) » v
-y § Saturday 5.6 S 1018
Sunday ' 3.5 ‘ - 1018
L " -~ - -
Weekdays | i : 3.7 , o018
. ‘
Amount of Time Parents Watch With Child
Amount of Time Percentage Number of Respondents w
Most of the Time 28 : 277
Some of the Tige ' " 58 4 548
Hardly at All 14 145 .

‘%\

cr
Oq




Who Decidesl

. Child
Brothen:yand Sisters.

"Parents

Show

Dukes of Hazzard

BJ & The Bear

<

1 ALSH.
2iff'rent Strokes

Love Boat

e

- . .- i -
- N . i
N ”

_ A1T Decide Together

‘Table XVI

Percentage

26

9

14
s

Table XVII

Number of Rg;pondents'

th Decides What Program Child Will Watch

_ Children's Favorite Shows

Number of Respondents.

259

87
142

- 517

Percentage
43 430 .
17 - 168
14 142
14 136
12 125
. O‘
v 8y




, Table XVIII

Chi]dren‘s Least Favorite Shows

: ' b
. Shows - / Perceptage Number of Respondents
The Waltons ' | 24 ' 236
20/20 . : 19 i 193
General Hospital ‘ 8 = 175
A1l My Children 17 168
“ne Tonignt Show 16 160 (7
- ¢ . ) i
F)
&=
k!

(4




o

Prom Night

Grade 3
Grade 5
Grade 6

Grade 8

She's A Good Skate,
Charlie Brown

Grade 3
Grade 5
Grade ©

Grade 8

Table XIX

Percentage of Children
Who Watched Prom Night and

She's A Good Skate,Charlie Brown

Percentage Watched

23
35
43
48

Percentage Watched

65
46
24
16

Number of Respondents

59
87
107
126

Number of Respondents

164
112
61
43

7~




Table XX
« - Shows Children Would Forbid Their Children From Watching
Show Percentage Number of Respondents ‘
f/ Saturday Night Live 14 145

Horror Shows 11 115

Hart to Hart 7 69

All My Children 7 66

HBC Movies 6 63

214 Not Record Any

Show They would Forbid 29 300 v
Table XXI

Sun Prairie Childrens' Awareness of KIDS-4

Awareness )l Percentage Number of Respondents

A11 Children | 74 153

Grade 3 . . 61 | 63

Grade 5 80 87

Grade 6 . 85 84

Grade i 80 82 | |




Watched One or
More Times

Have “atched

LY

Have liot ‘latched

fredan]

Regularity of Viewing

Aatch a Lot
Watch Sometimes

Watch Hardly at All

Numper oF Children

Table XXII

Percentage of Sun Prairie Children

Who Have Watched KIDS-4

Percentage

27
73

Table XXIII
Regularity of Viewing KIDS-4

Among Sun Prairie Children

AN
Children

4
25
71

114

4

¢

Number of Children

Percentage

Grade Grade
3 5
22 3
33 5
| 5
45 A2
5] 67

27
114
306
Grade, Gradé

6 ‘ 8

7 4

29 7

64 89

45




Table XXIV

Sun Prairie Childrens' Attitude Towards KIDS-4

Attitude ‘ ‘ Percentage
All Grade Grade Grade Grade
| Children 3 5 6 8
Like a Lot 19 26 10 23 7
Like a Little Bit 47 45 57 52 35
I Don't Like at All 29 43 26 58
l Number of Children 114 51, 70 71 43
] \ 2
. ¢
L -




Cluster No. Int. Name
INTERVIEW SCHEDULE - KIDS-4

Overall, how would you grade the quality of current television pro-

gramming available to you and your family. Would you grade it A, B,

C, 0, or F?

NS

NR

Overall, how would you grade the quality of current children's television

available to you and your family. Would you grade it A, B, C, D, or F?
A

B

NS

NR
Are you familiar with a type of children's television programming
called KlDS;h or haven't you heard about it?

Familiar

Unfamiliar

NS

NR

<13S-4 is an experimental children's television service that is avalable in
P

some areas around Dane County. With KIDS-4, children get to write, direct, pro-

7




interview Schedule, KIDS-4 _p.2

duce, and act in their own TV shows. Children receive training from a group

of adults, but the productions are done almost.entirely by the children with
minimal adult interference.

4. continued pre

Do you think your children or other children and youth in your communi ty
would benefit a great deal,somewhat,or not at all if such a service

were available in your area?

o
A great deal 8-1
—r Somewhat -2
) Not at all -3 ;
NS -8
— ]

NR -9
[¥ this service were available to you, would you be very interested, somewhat

interested, or not interested in programming |ike KIDS-47

" Very interested 9
Somewhat interested - -2 \ '
" Not interested - -3
NS - -8
NR ' 5
b. If a "KIDS-4'" type %f service were available only through a cable television =

service, would you be much more likely, somewhat more likely, or not any more

likely to subscribe to cable television if such a service were made available?

B BN - N T BN N I G I N EE - s e . -
\Jy

Much more likely 10-1
Somewhat more likely -2
\ Not any more likely -3 )
Already subscribe to cable ) =4
NS -3
NR .

|




Interview Schedule - KIDS -4, p3

"

Wwould you support or oppose the use of public funding for b{gifams 4

like KIDS-47
Would support
Would oppose
No opinion
NS
NR L
If a service such as KIDS-4 were available in your community at a test - —
of $1 per month, how likely is jit.that you or someone in your household
would buy it? IWOuId you be very likely,. somewhat likely, or not very
likely to subscribe to this additional service?
Very likely subscribe 12-1
Somewhat likely subscribe , -2
Not very likely subscribe
NS
NR
Now | would like to ask you a few questions about your viewing habits and those
of your family.

9. On the weekend, approximately how many hours a day is your television

set turned on?
13
14

On weekdays before 4 p.m., approximately how many hours a day is

your television on?




Interview Schedule KIDS-4, page &

1.

13.

15.

On weekdays after 4 p.m., approximately how many hours a day is:

your television on? -~
17
18
what are your three favorite television programs? (PROBE FUR®PRUGRAMS)
19
1) 21
' 22 N
2) 24
25
3) , ' ' 27 ,

How often do you Watchu(READ LIST FROM QUESTION 12)? Do you watch it

regularly, occasionally, or rarely?

<

Regularly Occasionally Rarély NS/NR

Frogram #1 28-1 -2 -3 -9
Program 52 29-1 -24 -3 -9
Program #3 30-1 r -2 -3 -9

How often do your children watch (READ LIST FROM QUESTION 12)? Do they watch

it regularly, occasionaly, rarely, or never?

Regularly Occasionally Rarely Never  NS/NR

Program 71 * 31-1 -2 - -3 -4 -9
Program #2 32-1 -2 -3 -4 -9
Program =3 33-1 -2 -3 -4 -9

If you were to rank all of the programs currently seen on TV in terms of their

overall quality, which program would you give the highest ranking?
o 34
36

Again, if you were to rank all of the programs currently seen on TV in terms of

their overall quality, which program would you give the iowesi ranking?
37
39




2 ;

Interview Schedule, KIDS-4 page 5

\

¢

1/, In your opinion, what three television programs do your children most

enjoy watching? (ACCEPT UP TO THREE RESPONSES.)

Lo
42

A

e

L3
45

ko
48

18. What programs, if any, do you forbid your children from viewing?

(ACCEPT UP TO THREE RESPONSES)

1)

49
51

z)

52
54 -

3)

55
57

Now, before we finish, | need some information for statistical purposes only.

9. How many children under the age of eighteen live in this household?

{RECORD BELOW)

¥
[ ___58;1
2 =2
-3
L -4
5 -5
6 -6
7 -7
i .
5 or more __ -b
Né -9 NR
20. what are their ages? (RECORD ABOVE)
21. what is your current marital status?
Married
Single
Jivorced
Separated

Surviving Spouse

NR

- Age

oo 59-60
61-%62
63-o4
65-66
67-68
____69-70
-2

75-74
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22.

.25,

interview Schedule, KIDS-4, page ¢

What is the last grade or year in school you completed?

Less than high sc¢hool (0-11)
High School Graduate (i2)
Voé/Tech L2+ g

Some College (12+)

BA (i6)

Graduate work (17+) ‘.
NS

NR

Jo=1

Do you currently subscribe to cable television:

Yes
Not available
No
NS

NR

Low TV Viewer

Cost

Local TV is okay

Afraid will watch too much
No time for TV

Cther

NS

s ¥

NR

(SKIP TC Q. 25)

(SKIP TO Q. 25)




Interview Schedule, KIDS-4, page 7

D

25. For statistical purposes only, we need to know your approximate family

° .
which one best described your family income before taxes for 19807

Less than $10,000 | . : Y 4 h
At least SI0,00C but .less than $20,000 - -2
At Teast $20,000 but less than $30,000 -3
At l;asthBOLOOO but less than $40,000 P L
More than $40,000 ° -5
NS/NR | -9

26. Note sex of respondent
Male ' ' . 80-1

Female o -2 . -

{

Thank you very much for taking the time to talk to me. Your responses have

ceen very helpful.

Time finished N

income. | am going to read a list of income categories. Please tell me

{
i




* Midwest Survey Research Inst1tute, Inc.

School Questionnaire : | Grade . 1-
School ' 2-
)‘x“‘; . ? )
] H -
. How old are you? .. ) -?
2. fAre you a boy or a girl? 5
3. If you watch te]ev1s1on on Saturdays, about how many hours do you usua]]y
watch? L
S
4, [f you watch televjision on Sundays, ‘about how many hours do you usually ~
wa t o h ? L=
5. If you watch television on school nights, about how many hours do you

usually watch?

¢

/
6. = When you watch television does one of your parents watch with you most
qﬁkEhe time, some of the time,or hardly at all?

- Most of the time ‘ 12-1
Some of the time . -2 N
Hardly at ail : -3

Aho usua]]y,éécides what television prodyams you will watch? Do yoU“
decide, do your brothers and sisters dec1de, do ' your parents decide, or
do you all decide together?

-
/.

I decide o 13-1 .

Brothers and sisters decide . ' -2
\ ' ' . ’
Parents decide ; " . -3
We all decide together -4
[ ]
&2




Migwest Survey Research Institute, Inc.
Scheol Questionnaire
Page Two

1.

12.

13.

4.

" -"Are there ény programs on television now that you would not let your

children watch if you were a mom or dad? Wnhich shows are they?

J 14
i ] 16
17
19
¢ ’ »
i }/// 20
22
Number oné favorite show
‘ 23
- 2
Number two favorite show Q.
, - 26
2
Number three favorite show
“ 29
31
Number one most disliked show
) \ 32
- . 34
,§umper two most disliked Show
- 35
o 37
Number three most disliked Show
/) 38
- 40
a’ ) .
. 8:3




Midwest Survey Reserach Institute, Inc.
I Schood Questionnaire ‘ : ,
Page Three ) o -

l 15. 0id you watch a movie called Prom Night on television last week?

31 VYes : , No

-~ ¢

16. 0id you watch the television program called She' sajGood Skate, Char]le
Brown last week? i o .
' - . ! ‘
42 Yes . No e
\\ t € ) { .
a7, Take a minutefto think -about the people you see on television, and write
the name of the person you most admire.
4, . '
P 43
45

e

""l ek <ﬁ
.« 18. Nhat does this person do or say that makes you admire him or her? 46-49

a

-

-
. .
-«

19. Oo you get cable te]evigion at your home? ,
o .
- 50 Yes No .
9
20 r heard about a kind of children's programming a&1led KIDS-47?

”

Sometimes ~ Hardly ever

[ - ! v

22. Do you like KIDS-4 a Tot, a littie bit, or not at all?

e L0838 Aot A little bit * Not at all :
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Appendix B

Dane County Sample Of
«
School '
Sacred Hearts Grade School
Saint Michael's ) .
Edgewood Campus School
destern Koshgonong Lutheran
Oregon Middle and E1eﬁéﬁtary
o/ Schools
Sun Préirie Junior Hidg
wéstside Elementary
Kegon;a Elenentary
Yahara Elementary
v 4
A

A

Schools Included Ig The
ildren

¢

City
Sun Prairie
Dane
Madison

Cottage Grove

Oregon
Sun Prairie
Sun Prairie

Stoughton

Stoughton



o Appendix C
) : Table A
Sample Size
Sample Percentage 300 200 100 75 50 25
..50% | . 5 6 8 9 12 7.

30% or 707 4 5 8 8 11 15

20" or 20 - Y s 1 8 9 13

10° or 90 3 4 | 6 7 w0
5% or 95% | 2 3 3 \4 4 8

. -

Table A provides the information required for determining the confidencg .
intervals apound percentages. To illustrate the use, note that 47% of

the respondénts in the Dane County sample rated the quality of television

as "C" (See;jable I1). Since the number of respondents who answered this
juestion was 304, one checks under the column headed "300" and-on the Sample
Percentage row for "50%". It can be seen that sampling errors of up to-

5 percentage points can be expected at the .90 level. This meens that if
one werz2 to take repeated random samples of about 300 persons in Dane County,
30 per :zent of the time the values obtained in thes& samples would be within
plus or minus-5 percentage points of the ‘true value.

4

-—

S




3TN PRAIRIE COMPARED TOQ THE

ENTIRE SURVEY

.
i

DEMOGRAPHIC CHARACTERISTICS OF THOSE SURVEYED .§
SEX .
MALES 36.7%
FEMALES 63.37
MARITAL STATUS !
MARRIED 82.3%
SINGLE 17.7%
- INCOME
~ UNDER $20, OOO 35.4%
520,000 TO $30,000 26.6%
MORE THAN 530,060 27.8% .
v ,
#1 HOW W@ULD YOU GRADE THE QUALITY OF CURRENT TELEVISION PROGRAMMING
AVAILABLE TO YOU AND ¥OUR FAMILY?
A NONE
3 19.0% -
C 46 .8%
D 20.3%
F 12.7%
’ )
22 HOW WOULD YOU CRADE THE QLALITY OF CLRREWT CHILDREN'S TELEVISION
’ PROGRAMMING AVAILABLE? )
i
A . 3.8%
B 29.1% & ‘
C 34,27
D 21.5%
¥ 3.8% :
=3 FAMILTAR WITH XIDS 4 . -
YES 43.0%
NO 54 .47
*4 "FEEL THERE IS A BENEFIT WITH KIDS 4
A SREAT DEAL 26.67
SIEWVHAT 46.8% .
0T AT ALL 10.17% ;
3 y :
.
) tk g Y Eg?




#Hh

INTEREST IN K}DS G
VERY [NIERESTED
SOMEWHAT LINTERESTED
NOT «INTERESTED

$

16.
56.
22.

INTERESTED IN CABLE WITH

MUCH MORE LIKELY
SOMEWHAT MORE LIKELY
NOT ANY MORE LIKELY
ALREADY SUBSCRIBE

SUPPORT
JPPOSE
NO OPINION

t

65.
26.
7.

Yy
/o

JAL 2
/0

8%

KIDS 4

. 8%
. 8%

o7

- f0

A

. WOULD SUPPORT OR OPPOSE PUBLIC FUNDING FOR KIDS 4

8%
67
6%



PROGRAMMING SUN PRAIRIE ADULTS FORBID CHILDREN TO WATCH

HBO
VIOLENCE
MOVIES
SEX

fORE THAN ONE-HALF THOSE SURVEYED FORBID CHILDREN TO WATCH
SOME PROGRAMMING

ADULTS FAVORITE "SHOWS ) ' -

DALLAS
SPORTS (FOOTBALL)
MASH

50=MINUTES ]
LITTLE HOUSE ON THE PRAIRIE '
LOU GRANT . i g

THE HIGHEST OUALITY SHOWS, ACCORDING TO ADULTS

/

»J=MINUTES // . . . ‘
LITTLE HOUSE ON THE PRAIRI
‘ASH

THE LOWEST QUALITY SHOWS, ACCORDING TO AJULTS : |

THREE'S COMPANY -3
S0AP \ ’
- CHARLIE'S ANGELS

CHILDREN'S FAVORITE SHOWS, 'AGCORDING TO ADULTS

SEASAME STREET

DLXES OF HAZARD

SATURDAY CARTOONS !

CARTOONS, MISC.
. PCPEYE -~ ' N
FLINTSTONES




CHILDREN'S FAVORITE SHOWS, ACCORDING TO ADULTS(CONT)

3
; LITTLE HOUSE ON THE PRAIRIE |
MR, ROGERS . .
HAPPY DAYS
MASH . -

LEAVE IT TO BEAVER

- & Y
»
- -
o
o
+
N
.
"
'
' " h '
~
-
| (J ‘
A
f
o
-
. .
.
)
¢ [3
3
<
.
-
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RANDOM ?HONE_éERVEY OF DANE COUNTY WEIGHTED WITH SUN PRAIRIE NUMBERS

#1 HOW WOULD YOU GRADE [HE QUALILITY OF CURRENT TELEVISION PROGRASMING
AVAILABLE TO YOU AND YCUR FAMILY? '

A 2.6%
B 17.4% '
C 45.9% ’
D 24.0%
F 8.5%
WITH A MEDIAN OF 3.136 THE PARTICIPANTS IN THIS STUDY EVIDENTLY FELT s

THAT THE QUALITY OF TELEVISION PROGRAMS WOULD PULL A GRADE OF C.

#2 WHEN ASKED TO GIVE A SIMILAR GRADE TO CHILDREN'S PROGRAMS, THE PAR-’ )

TICIPANTS EVIDENTLY FELT ;ﬁAT THE PRODUCERS WERE DOING A LITTLE-BETTER,
CURRENT CHILDREN'S PROGRAMMING GRADING: ¥
A 11.9% o
8 28.2%
c 29.3%
D 15.4%
F 6.1%
& %o

#3 15,2% OF THOSE POLLED SAID THEY WERE AWARE OF KIDS 4
81.7% WERE UNFAMILIAR WITH THE PROJECT.

~—

A A BRIEF DESCRIPTION OF KIDS 4% WAS-THEN GIVEN TO THE PARTICIPANTS AND
‘THEY WERE ASKED IF THEY FELT THAT CHILDREN IN THE COMMUNITY $OULD
SENEFIT A GREAT DEAL, SOMEWHAT, OR NOT AT ALL IF SUCH A SERVICE WERE
AVATLABLE. . ) &
3 32.3% SAID A GREAT DEAL
.5% SAID SOMEWHAT
.27 SAID\ NOT AT ALL

i~
O ~1 tJ

*KIDS 4 IS AN EXPERIMENTAL CHILDREN'S TELEVISION SERVICE THAT IS
N AVAILABLE IN SOME AREAS AROUND DANE COUNTY. WITH KIDS 4, CHILDREN
. GET TO WRITE, DIRECT, PRODUCE AND ACT IN THEIR OWN TV SHOWS. CHILDREN
RECEIVE TRAINING FROM A GROUP OF ADULTS, BUT THE PRODUCTIONS . ARE
. DCNE ALMOST ENTIRELY BY THE CHILDREN WITH MINIMAL ADULT INTERFERENCE.

) //f - _ - .

<




~HEN ASKED IF SUCH A SERVICE WAS AVAILABLE WHETHER OR NOT THEY WOULD
3F INTERESTED:

19.4% SAID THEY WOULD BE VERY INTSRESTED ) St
33.61'SAID THEY WOULD BE SOMEWHAT INTERESTED .
24.2% SAID THEY WOULD NOT BE INTERESTED.

[F A KIDS 4 TYPE OF SERVICE WERE AVAILABLE ONLY THROUGH CABLE WOULD.
YOU SUBSCRIBE? E
MUCH MORE LIKELY

SOMEWHAT MORE LIKELY

NOT ANY MORE LIKELY

ALREADY SUBSCRIBE‘

p—
w

[ISRFa
~ O -

.

A S SRV
o8 38 59 5y

»

WCULD SUPFORT OR OPPOSE THE USE OF PUBLIC FUNDING FOR PROGRAMS, LIEK
KIDS 4: - ' o

54.6% WOULD SUPPORT
27.12 WOULD OPPOSE o
5.2% NO OPINION

3.2% : - NOT SURE



ADULTS FAVORITE SHOWS

ot
20.2% 7 MASH

18.1% DALLAS
13.1% . 60-MINUTES
16.7% NEWS =~

11.3% MOVIES

THE HIGHEST QUALITY SHOWS, ACCORDING TO ADULTS

60-1{INUTES
LITTLE HOUSE ON(THE PRAEIRE

MASH , b
MASTERPIECE THEATER
20-20 -
LOU GRANT

THE LOWEST QUALTIY SHOWS, ACCORDING TO ADULTS

THREE'S COMPANY

DUKES OF HAZARD .

DALLAS . ,

CHARLIE'S ANGLES .
SOAP OPERAS '

CHILDREN'S FAVORITE SHOWS, ACCORDING TO ADULTS
SEASAME STREET
DUKES OF HAZARD
HAPPY DAYS "
SATURDAY CARTOONS
MASH )
CAPTAIN KANGAROO ‘
LITTLE HOUSE ON THE PRAIRIE
‘(R. ROGERS ) )
3-2-1 CONTEST .
CARTOCN-MISC. -
MUPPETS.
LEAVE IT TO BEAVER
INCREDIBLE HULK
DISNEY ‘
SPECIALS
THREE'S COMPANY
EIGHT IS ENOUGH

33 @

. !Ill ' N N . - - - S - S - BE S - - - . e




CHILDREN'S FAVORITE SUHOWS, 'A'.CCORDING TO ADULTS (CONT)

FLINTSTONES
-THAT''S INCREDIBLE -
" SPORTS : ' '
POPEYE | .
THOSE AMAZING ANIMALS = ‘ - B .
MORK & MINDY , ' : '
. LOVE BOAT :
DALLAS ' , ~ : N o

PROGRAMMING ADULTS FORBID CHILDREN TO WATCH
VIOLENCE )
MOVIES .o i .
HBO ‘ ' ‘ e e
SEX - ‘ .
SATURDAY CARTOONS & CARTOONS .
T DALLAS o '
' - THREE'S COMPANY
SOAP OPERAS
CHARLIES ANGLES

* APPROXIMATELY ONE-HALF QO NOT FORBID CHILDREN TO WATCH CERTAIN -
PROGRAMS . R .

4
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APPENDIX # 3 “(RESEARCH, Surveys (Parents) page 8)

-

t . Abr|dged version of Bechtolt and Vedro report, CITY RESIDENTS' .-

INTERESTS’ FN CATV and THEIR EVALUAT ION of POTENTIAL SERVICES NOW AVAILABLE

to CATV SYSTEMS, a final report presented to the Clty of Madlson Cable

Regulatory Board Cpmplete Channel TV, by Warren E. Bechtolt Jr and

s <

v Steven R. Vedro, September, 1980.
& / ’ ' o ‘
\

“Another area of interest was households with eﬁiidren. Since children

are a target audience of Nickelodeon and the subject of one of the

Qroposed new services but were not themselves samp]ed, a special select(>
analysis was also uaed. fn this analysjs we created separateksampies of
. subscribers who had at least one,chifd‘between the ages of one to 11 in
their household. =The procedure yiered‘a sample of 49 househclds (non-CATV)
with children and 90 CATVVhouseholds. This group oF‘households wjth
children represents 16% and‘29% of the non-CATV and CATV samples. In both
‘samples interest in a new service of''programs 4Ust for‘children”wasehigh
w?th 69% for non-CATV and 77% for CATV expr&%ing a strong‘interest‘in
those programs.” : - A s
]
] b “"The. CATV'haeseholds Lith children also'showed some interesting marketing
- stat|st|cs related to this interest. Over one-third'(39%) weuld,be
wnIl|ng to pay at least ;he dollar extra per month for the children's
N program&iqg, while 23% were willing to pay two dollars per moath;“

v
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=X, University of Wisconsin-Extensiop
Telecommunications Center ;

-

WHA Radio & Television

82! University Avenue c . .
Madison, Wisconsin 53706 ‘ ' ’
{608) 263-3970/ 263-2121 N

April 6, 1981

Ms. Nancy McMahon. . :

XIDS 4 o - | } i
Highway C o . ’ .
Sun Prairie, WI 53590 ' !

Dear Ms. McMahon: 18
Enclosed is a copy of a memo td UW-Madison re interconnect options
to area schools and CATV systems. Please noté that all contours

and line of sight readings are based on an elevation of 1450"' AMSL 5

{400' up on WHA tower) at Mad¥son.

In order to access a Madison-based ITFS system KIDS 4 would have to
FM microwave its signal back to the WHA tower. Microwave systems
¢ are in the $15-22,000 range for this application (depemndent on fre-
quencies available). Should a Madison interconnect emerge, tape
bicycling should not be ignored as the most cost-efficient means of
delivering non-1ive programming. : - -
KIDS 4 could also "back feed" the Wiking CARS band microwave. Trans-
mission costs are dependent on whethzr Sun Prairie town sub-headend
has direct 1ine of sight to Stoughton. A small tower may need to be
erected -- or a repeater at the main Sun Prairie tower could be in-.
stalled -- costs for such a return line are also in_the $20-22,000
range. Once the signal reaches Stoughton, it will have to be processed
and injected into the system. Such equipment costs $3-6,00Q, should
Viking expect KIDS 4 to pay for a dedicated midband channel (vs
G pre-empting Nickelodian systemwide), the -$73,000 cost mentioned in
the Madi§on sgydy‘would also apply. . .

Low power television from Sun Prairie is also an option, but it will
not provide a Grade A signal over Madison (even at 1000 wts). The
Grade A at TKW would cover the eastside and Monona, Grade B would add
the isthmus and near west side, McFarland and Shorewood Hills. Given
their willingness to erect high gain receive antennae, both CCTV and
Viking could pick up a useable LPTV signal outside the Grade B level.
Costs for a 1KW system is at least $100,000 -- assuming you locate a
high tower and have to run 300-600' of transmission line to your antenna.
The 100wt transmitter package would bring costs-down,to $60-70,000

"4/\\ﬁ$ﬂjmum, but its Grade B would be equal ‘to the 1KW's Grade A (green
outline on map), and its primary value wjjl be in reaching the Viking

‘'and CCTV headends -- if they want to car{fy your station.

-

98

, Lol T 1

UW Extension provides eqgal opportuniuies 'n employrnent and programming. ..s -
s e o .

-8
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W v
Naﬂty McMahon e -

Apr‘?] 6, 1981 -
d

)
KIDS 4 might do best by p]ac1ng its. programs on one of the other
{LPTV stations app1y1ng for Madison licensing. One app11cant --
lMs Etta H111, promises to "broadcast programs primarily aimed at
_ch11dren ‘It is clear, that she i% interested in the commercial
‘Pay-TV or advert1ser-supported programm1ng in the even1ng ¥ours,
-, but might welcome the chance to air local children's television during
; the day. How to inferface KIDS 4 with a commerc1a1 venture is a ,
" separate issue.

I will be meettng with CATV and microwave equipment” suppliers in

¢ the next few weeks and will be able to refline some of the-above
f estimates. Please feel free to call on me for elaboration of ‘any
' of the above points. ‘ T
Sincerely, _ »
. Steven R. Vedro , L

New Technologies Planner

SRV:kd - ‘ : ‘ :
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BT "4 University of Wisconsin=Extension

1]

Telecommunications Center

VHA Radio & Television

821 Universicy Avenue

Madison, Wisconsin 53706 *
{608) 263-3970/ 263-212!

- . - —
v

March 27, 1981

. ‘
Mr. Joseph Corry
Assistant Vice Chancellor o '
Room. 358 Bascom Hall . . N ,
University of Wiscdnsin o .
Madison, WI - 53706 - . ‘

Dear Mr. Corry:

[N

\

Enclosed is a copy of a memo, regarding CATV interconnect options for

WHA and UW-Madison. 'Since youy office approved participation in the
research studies (project #81236), I've met with Ellen Elms Notar on
more than one occasion to update her on our progress. I['ve also met
with her and Dean Samson to review the current regulations and techno- .
logies of ITFS, and have worked with Don Didcott of the School of
Education's IMDC regarding interconnection of his facility with WHA
(and then on to Complete Channel CATV).
It appears that while ITFS would put an acceptable signal over an
area from Middleton to the west and Sun Prairie, Cottage Grove and
Stoughton ‘to. the east (see map), almost all of the coverage area is
already wired for CATV. Thus, if one's goal is reaching people in
their homes -- or the central high school (which in most communities is
provided with a cable drop) then CATV must be explored before dupli-
cating efforts with ITFS. The big problem is how much will we have to
pay Viking Cable for-transmission costs. Having our own midband channel
adds $13,000 to the -package. ITFS, however, provides for four channels
of programming, whereas it is Highly unlikely that the CATV companies
in this area will open up more than one chafinel for UWEX/UW-Madison
interconnection. -
. N
Low Power Television is also an option for delivery of programming, but
compared to CATV and ITFS it is the most expensive. The coverage
area is about the same for an ITFS service, receiver costs are 10-20%
of that required for ITFS antenna and downconverters, and UHF TV 1is much
“less affected by line of sight problems. However, transmitter costs
are in the 140,000 dollar range.. Since the University System also
holds the license for Channel 21, someone else would have to be the
official applicant for the low power station. It is also possible
to approach some of the applicants for Tow power TV in Madison (who
- intend to use their service primarily as.a pay-TV operation in the

- - evening) regarding use of their facilities during the daytime hourd..

¥




Mr. Joe Corry . ' '
Page 2 °
March 27, 1981 ' -

4

I will be working with. .the CATYV companies regarding interconnection. A
combined UWEX/WHA and UW-Madison/School of Education approach will be -
most likely to convince the companies to put up some of the costs for
receiying our fine service...now we have to work on the programming
«\ we waéfvto promise for delivery over such a connection.
~ )

“1f there is any way I can-be of further assistance please feel' free to
call upon me. I will keep your office appraised of any new developments
regarding .interconnection options. .

Sincerely, ‘ _ .

+ Steven Vedro : ; ;
¥
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Hi—a University of YYisconsin®Extension C . - -
Telecommunications Center ‘

WHA Radio & Television

82t University Avenue

Madisen, Wisconsin 53706 . . hd

(608) 263-3970/263-2121 .

MEMORANOUM o ) ’

- . . ‘ o . - ‘ | \
. TO: Joseph Corry _ ; : . \\\
Ellen Elms Notar , 1 3 SR

FROM: Steven Vedro, WHA-%V,{Téchno]ogy Planner
DATE: March 27, 1981 '

[N

RE: Interconnection of UWEX and UW- Mad1son and WHA TV to Dane County
Schools and/or CATV Systems.

1. WHA has additional educational and cultural programming that it is
unable to accommodate over Channe] 21. Much of this material is delivered

o via satellite.
2. There is a demand for educational programm1ng among both CATV and
non-CATV viewers, especially college courses for credit, continuing and-
~ professional deve]opment, .and how-to-do- 1t/fam11y living materials.
(see -WHA survey). ‘
, . A :
3. WHA has been exploring the .interconnection of its Cable Service (on
Complete Channel CATV -in Madison) with other CATV systems in the area.
One of the ‘questions asked by Cable operators is "what other programming
.can you deliver from the University?" Thus, WHA would like to deliver
a dual service--both a public television alternative, and a Un1vers1ty
instructional service.
4. Interconnect Options
a. ITFS to individual high school locations, publi¢c buildings, etc.
ITFS is-a low power "closed circuit" television service, from a
central transmitter location to muitiple receive sites. Each
site must have a line of sight path to the transmitter and must
be equipped with a special antenna and downconvertor. Receive © -
site costs vary from $1500-2500/%location. . S ‘
. Transmitter cost (if placed at existing WHA site): $41,000, ’
: \\ ingluding antenna, waveguide, tower mounting, etc. _
~ . )
Receive locatidns (withinh line of sight and power range): (Madison,”’
Middleton), Verona, Waunakeé, Monona, and McFarland. Stoughton,
( Oregon and Sun Prairie could also receive the signal, but would
requ1re higher cost receive fac111t1es P)

UW-Extenson provides equal opportunities in employment and programming. ) s
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Interco

S ¢
nnection (cont'd) ' - T 2.

. . e
Cost per Total i .ATransmission‘ Recegtfona
System . $55,000 $38,000 $17,000 -:
Site (7) . 7,857 5,429 2,829
Student (16K) - $3.44 $2.38. osr.06-

¥ %

bd

. ‘ v "(, &
ITFS TO CATV Headends, thence to schoo1§ via .midband -CATV channel
This method relieves gach school_from’havin; to erect an ITFS
receive system, but involves @xtra costs for a microwave trans- -
mitter at Stoughton in order ¥ feed Viking Media's CATV, sub-

headends. Sghools would have to agree to.make room for programming
on their midband channels. - Added locations include Dane/todi and
Marsha11 ’ o - I
" Cost per Total . . Transmission Réception '
. 5 N
1) System $59,000 7, $38,000 $21,000
2) System, 46,000 . 38,000, 8,000
1) Site (9) ». 6,555 4,225 2,335
2) Site 5,110 4,225 +-890
1) Student (17k)  $3.47 $2.24 $1.26
2) Student €17K)  2.70 2.24 0.47
1) CATV (8.5Khomes) 6.94 - 4.47 2.47
-(2) CATV (8.5Khomes) 5.76 4.47 0.94.

T Ca

-

e

*

(FM or CARS Band) Microwave from Complete Channel TV (Madison to %

carry WHA CTable Services to Viking CATV headend and thence via
midband to schools (day) and -homes' (at night), eAc1ud1ng Waunakee,
Dane, and-Lodi. . ;

_ This service is lower in cost, .since it relies on ex1st1ng trans-

mitters at CompTete Channél, but it makes the system tota11¥
dependent’ on the co-operating CATV companies -- whether by’ good
will" or,cash contracts. However; mlmost the entire ITFS coverage
area is w1red for CATV, and thus FTFS m1ght be.a redundant invest-
ment -~ : ) . N

Rece1ve costs are based on two scénar1os

¢ -

1._ V1k1ng charges us for.a d1screet midband. channé]

\

2. V1k1ng provides the channel” (&1 ther m1dband or on a srared
basis with an existing.service), we pay for receiver on]y
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of programming, whereas it is highly unlikely that the CATV companies

I in this area will open up more than one chafinel for UWEX/UW-Madison
interconnection. -

. A S

Il Low Power Television is also an option for delivery of programming, but
compared to CATV and ITFS it is the most expensive. The coverage

o area is about the same for an ITFS service, receiver costs are 10-20%

Il of that required for ITFS antenna and downconverters, and UHF TV is much

) *less affected by line of sight problems. However, transmitter costs

are in the 140,000 dollar range.. Since the University System also
holds the license for Channel 21, someone else would have to be the

I official applicant for the lowpower station. It is also gossib]e
to approach some of the applicants for low power TV in Madison (who
intend to use their service primarily as .a pay-TV operation in tfe

. - - evening) regarding .use of their facilities during the daytime hourd..

e
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adds $13,000 to the -package. ITFS, howéver, pré&ides for fdur“channels.




Interconnection (cont'd)

V%ﬁ
Cost -Per ‘ Total
1) System . - $37,000 -

System 24,000
S1te + 6,167
Site + 4,000 .-
Student ( 1.60 i
+ 4,63
+ 3.00(.

i

)
)
).
) Student (15K)  $2.47
) 15K)
/L)
" (2)

(
(
(1
(2
(1
(2
(1
(2

il

Transmission Reception

$24,000 $13,000 .
14,000 10,000 .
4,000 2,167
2,333> 1,667
$1.60 - $0.87
0.93 0.67
3.00 1.63

1.75 . 1.2

»

(1) Pay for exclusive midband channel transmission . .
(2) Share channel (or Viking underwr1tes transmission) .

= Lodi; Waunakee excluded f_rom system
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N / _I?Fs RECEIVE LOCATIONS
‘Communitx VB'Eﬁlgi ' Grade Igggg—w
,Lodi ‘ 18 N/A -
* Dane 5  _ C Tow
Waunakee 10 / B 102
Defgrest - 16 C- med
. Suni§$a1r1e~ 18 - D med
© Marshall, 2 N/A -
Madison. =~ 15 A Tow
Monona " 10 A Tow
-gg'McFa;1and \ A-,‘1é\ A §p>1°w )
Stoughton. 18 D . high
* Stoughton (CAf’g 18 0 " high
_ . * Fitchburg .. .. _ 6 A Awliédﬁmwmmm
Oregon 14 ) C ‘ med/hi
Verona 6 B med
Cross Plains 8 N/A .-
o

<
Receiver

Costs (X1k)

Cable Company

Cable Video
Cable Video™(headen
Cab]e.V1deo

. (Comp]ete'Channel)
Viking
g 4
VEking -

) Com?ﬁéte 6hanhe1
" Viking

“Viking

Vik?ng,’

Viking (headend)

Fitchburg (headend}

$3

$2

$2 172 ™
$2 172
o1 " )
$1 172
$1 142
3

$2 1/2
2
$3

$2

Viking
(Viking)
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Eric:

2

" The following items are currently, or will soon requfre,

electrical source in the KIDS 4 control room.

e

.

FRRPWERERERERPRRNENENEEE

Sync generator '
Switcher

tri-monitor .
camera power dmnits
line monitor/receiver
Sony 2800 VCR's

1" Sanyo VCR/timer

.

2
‘modulators

metro data

cassette audio recorder

Reel-to-Reel Audio Recorder

‘Turn-table

Externak timer

clock " e

Audio mixers (M- 67 M-68)
" Film projector _ ¢{im chain . —
- Slide projector . .

Teleprompter unit and light

&

- Bob Rodriguez

e

an
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811 Mayfair Avenue — Madison, Wi 53714, — (608) 241-5281 -

video Images...with offices and service facilities in Milwaukee and
Madison, is part of a national network of video products dealers
dedicated to serve user's of video equipment with TOTAL ASSISTANCE.
from start to finish. - :

Compare these outstanding Video Images services:

* COMPREHENSIVE PRODUCT' LINE...a broad range of video products
and accessories to meet your specific needs. :

* PROFESSIONAL SERVICE STAFF..,.our team of video technicians
and installers stand ready to provide that all-important,
expert technical service. - c

* VIDEO IMAGES PRODUCTIONS...with our own full-color studio.

- Tand mobile video van, we are ready to professionally produce
your video preséntation or provide editing and duplicating
service. , . _ _ ;

*+ SYSTEMS DESIGN & CONSULTATION...complete equipment speci-
fications and design that suit your exact applications.

[

_* SECURITY/SURVEILLANCE SYSTEMS...small one-camera units or
complete building or ‘area surveillance systems to solve your
security problems.

* RENTAL/LEASE PROGRAMS...rental units on a daily, weekly} or
monthly basis, plus leasing programs .for a complete system...
anywhere in Wisconsin and in most major cities in the U.S.

* CUSTOMER ORIENTAT ION SESS&ONS...thorough operator training is
provided following system installation. ‘

* FREE LOANER POLICY...during our in-shop service. of equipment
purcnased from us, we will provide a free loaner unit for
the duration of repair, if needed. »

Whether youf needs are for a first video player or recorder, a

video surveillance system, expert repair service, production, video-

tape and accessories, update of your present equipment, or complete
design and installation of a color video production- system...Video
Images offers the kind of professjional customer services that have

‘been proven time-after-time. -

Join the many other'!s who have found Video Images is Wisconsin's
video leader! ' :

123
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- HISTORY -,

Video Images is a registered business name of the H. W. Fuchs
Agency, Inc., a family company founded in 1964, and incorpor-
ated in 1966. As the largest independent supplier of copy
products in the state, with a host of major afcounts includ-
ing Rexnord, Harnischfeger and Allis Chalmers, we credit our
success in one phrase: '"Total Customer Service'. This phil-
osophy, we know, is the single most important product we can
provide.

When the corporation decided to diversify its activities and
choose the video industry in 1970, we introduced many new
services to the market, such as free service loaners, prompt
service response and enough parts investory to assure fast
turn-around of repair items. Today, &almost eight years later
and 46 employees strong, of which 21 are committed to Video
Images only, we have become the largest and fastest growing
video systems house in Wisconsin with the largest qualified
technical staff assuring "Total Customer Service". Service
yfter the sale has and will always be our first concern.




VIDEO IMAGES REPRESENTS...

ADVENT VIDEOBEAM ... AKAI ... AMCO ... ANTON-BAUER ... BELDEN ...
BLOMDER-TONGUE- ... BRETFORD ... BROADCAST ELECTROMICS ... BUHL ...
CANOY ... CATEL ... CENTRAL DYNAMICS ... CINE-60 ... COMMAND PRODUCETS
...CONPREHENSIVE&yIDEO /.. COMTEC ... CONRAC ... COSMICAR ...
DAVIS & SANFORD ... DIGITAL VIDEO SYSTEMS ... DYNAIR ... DYNASCIENCES

. ESE ... ELECTROHOME ... ELECTROVOICE ... EMCOR ... FAIRCHILD ...
FUJT ... GEMERAL ELECTRIC ... HME ... HITACHI-DENSHI ... ISI ... ITE ...
.JVC INDUSTRIES ... JVC AMERICA ... JAVELIN ... JERROLD ... KLIEGL ...
KODAK ... LAIRD TELEMEDIA ... LISTEC ... LOWEL LITES ... LUXOR ...
MAGNAVOX ... MAGNETIC VIDEO ... MEMOREX ... MICROTIME ... MINCOM ....MNEC
... OTARI ... PANASONIC ... PEERLESS ..., PELCO ... PHILCO ... PHILLIPS
~ PORTA PATTERN ... POWER OPTICS ... PROJECTION SYSTEMS ... Q-TV ...
NUICK-SET ... RCA ... RAMKD ... REYNOLDS/LETEROM ... RICHMOND AUDIO ...
RICHMOND HILL ... ROBBINS ... ROSCO ... SANYO ... SETCHELL-CARLSON ...
SHARP ... SHINTROMN ... SHURE ... SIGMA ... SINGER/GRAFLEX ...
SMITH-VICTOR ... SOUNDOLIER ... SPOTMASTCR ... SYLVAHIA ... TRI ...
TEKTRONIX ... TELEMATION ... TELEX ... FIFFEN ... TOSHIBA ... UNI-MEDIA
VICON ... VIDEO AIDS OF COLORADO ... VIDEO CONCEPTS ... VIDEO DATA ...
VIDEOTEK ... VISCOUNT ... HMEELIT ... WILSON ... WINSTED ... 31 ...

\

AND MORE........ S e e e e




PROPHSAL

811 Mayfair Avenue — Madléon. Wl 53714 — (608) 241- 5281

' : Date: January 9, 1979
,Subm@i‘tted To: _Bob Rodriguez Delivery: 30 days b
City of Sun Prairie Terms: N-30 o
124 Columbuss Street _ % F.O.B. Destination
Sun Prajrie, W 53590
ITEM | QUAN, MODEL DESRIPTION UNIT PRICE TOTAL
1. 2 FP-1011 Hitachi camera w/3 2/3 saticon,
7" tiltable viewfinder, CCV 50'
camera cable and operator panel °o
with paint pot.
2. 2 A-404 Hitachi vertica aperture for
- -above camera
3. 2 M10x16BRW~| Hitachi 16-160mm FL.8 cable
1 drive auto iris zoQm
4w |2 T-10 ITE tripod
| 5. | 2 D-7 ITE dolly with cable guard
» 6. 2 H~2 ITE cam head )
| 7. 2 WA ITE wedge adaptor
8. 2 WP " ITE wedge plate
9. 2 RH ITE right handle
10.] 2 H25T ITE top hat.
11.i 6 HP-1 Hitachi intercom headset
[ 12.| 1 VT-300PS Q-TV prompter systdm with extra .
. long script table o
13, 1 902 ISI video production switcher
140 1 666 ISI key edger for above p
15.| 1 1242 ISI RGB chroma keyer with key
shadow
o o
This proposal as presented by Video Images is firm until __February 28, 1979
" DATE
Proposal 1. i
Total |®151.,979.20. | suomives oy: Ll 2/ E“”
WE HEREBY ACCEPT this proposal_and agree to purchase the items as listed above and on any continuation
. " pages attached hereto in accordance with the terms and provisions set forth on both sides hereof.
l " Company:
P.O. N.o. . SHIP TO: :
Authorized Agent: X
125 J
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H

editing recorder~with dirct drive
head motor.

PROPOSAL CONTINUATION Date _January 9, 1979  Page 2 of _ 4 =
NAME OF CUSTOMER __City of Sun Prairie ’ » ‘
ITEM | QUAN. MOCEL DESCRIPTION UNIT PRICE TOTAL
le. | 1 665. ISTI pointer generator
17.| 3 YM905-2RM | Hitachi dual 9" monitor rack
mount with black leve} clamp with . :
DC restoration P \
18. ! 1 VM-12PRO | Videotek color program monitor = | )
12" with DC restoration with ) ‘
pulse cross ’
19.} 1 528 Tektronix waveform monitor ’
20.1 1 1420 Tektronix vectorscope
21. {1 016-0115-| Tektronix bezel rack mount
02
22,1 1 !WJ—225R Panasonic 12x1 vertical interval
_ | | switcher g
23., 1 1020 Microtime time base corrector with
DOC kit and super transparency
24.1 1 D3016 3M video character generator
25. 1 D3003 3M audio interface for above
26. 1 v video Images custom console with -
E | associated install, labor, hard-
| b ware, cabling, etec. .
27.1 1 5300 Laird 3 in 1 out multiplexer
: : with stand ’
28, 2 15104 Laird projector stand
29. 1 15107 Laird projector shelf
30.] 1 \|4220 Laird dual drum dissolve slide
: 1 prOJector
31,01  TV12M6 Kodak '16mm TV projector with 3" ,
f lens, remote adaptor and 5108 K\J
5 stand. ' ’
32.. 1 11506 Laird rack frame
33. 1 12523 Laird projector remote control
34, 1 iQ525 Laird dual drum dissoplve remote
j { control
35., 1 5050 Laird neutral density wheel with
| : automatic light conrol
36.| 1 |HV-1100A | Hitachi film chain color camera
! i with 3 2/3" vidicons, 50 ft.
' . cable CCV. '
37. 1 Hitachi 50mm film chain lens
38., 1 . NvV-9500 Panasonic 3/4" videocassette




. PROPOSAL CONTINUATION Date January 9, 1979 ' Pagej of 4
NAME OF CUSTOMER __City Of Sun Prairie
ITEM | CUAN, MOCEL DESCRIPTION UNY{TPRICE TOTAL.
39.1 1 NV-9200 Panasonic 374" videocassette
-t recorder with direct drive head
. motor .
40.| 1 WV-A950 Panasonic edit controller —
41.) 2 Wv-5310 Panasonic black and white A
mgnitors
42,1 1 IP-2 Telemation mother board
43, 2 TVA-524 Telemation video D.A.
‘44, 2 TAA-524 Telemation audio D.A. b
45.| 5 TPA-527 Telemation pulse D.A. ves
M 46.| 1 TSA-525 Telemation S.C. D.A, Co
| 47.] 1 WR-450 Panasonic audio mixer, six mixer )
' channels, 11 input with audio
monitor with talk back
48. | 1 SL-1500 Spotmaster professional tu
K kit table with arm and cartridge
49,1 1 3200-RP Spotmaster cart recorder ’
: ‘ q trip in II
50. | 3 635A .V. microphone
51., 2 1 6498 E.V. microphone
52.. 3 ;411 E.V, mike mouse
53. ., 3 422 E.V. low profile desk stand
54, 3 301 E.V. stand clamp
55., 2 K0341MTV/| Diffusion light
| TLG
56. 4 |K1832MTV/ | Preparation light
P iTLG .
57. 2 'K1837MTV/ | Preparation light
TLG .
58. 2 'K6953MTV/| Instrumentation light
TLG | 5
59. 4 K6959MTV/: Instrumentation light . I,
'TLG -
60. 2 'K7033MTV/ | Area light
TLG wd
61. | 2 K27692MTV | Diffusion frame
62. | 4 © K36312MTV | Diffusion frame ’
63. 2 'K45140MTV | Roller stand
64. 2 K48392MTV { Diffusion frame
65. 2 ‘K85381MTV | Barn door
66. i 4 'K85641MTV | Barn door
67. 2 K19x17MTV /[ Extension cable




»

o

\

o
PROPOSAL CONTINUATION Date _January 9, 1979 Page 4 of 4
NAME OF CUSTOMER _ City of Sun Prairie &
ITEM | CUAN. MOCEL DESCRIPTION UNIT PRICE TOTAL
68.| 1 K0148MSTV| Diffusion material
69.| 2 cYyv : 1000 watts lamp
.70.] 6 EHF 750 watts lamp
71.| 2 FDN 500 watts lamp
72.; 8 FHM ‘ 1000 watts lamp
73.1 1 K131019/ | SCR dimmer bank
2MTV . ' e
74.1 1 K5673MTV | Safpatch paner’ ,
75.] 1 K0348MTV Control console with cabl ’ *
76. 1 K9623MTV | Remote plug box
77., 12 K105184 TLG plugging strip
| MTV |
78.1 2 K103183 TLG wall box
MTV ,
79.) 1 2926 Additional portable dimmer pack

s 129




PROPOSAL

é

811 Mayfair Avenue — Madison, Wl 53714 — (608) 241- 5281

r

L4

(a)

(b)
(c)

(d)
(e)
(£)

(g)

(h)

consisting of:

Tri-electrode single
tube color camera
Camera head GP-5

GM-1 electronic view
finder

AP-5 AC adaptor

GR-5 hand grip

v6x1l7 17 to 102mm £2.0
zoom lens

C-301CA camera cable 10
ft. to VIR (desk type)
with phono plugs
RC-201 remote trigger
cable to desk type VTR
from AC adaptor

Date:
&mﬁneqTof Nancy McMann Delivery: 30 days
City of Sun Prairie i Terms: N-30
Sun Prairie, WI 53590 : E.O.B. Destination
ITEM | QUAN. MODEL DESRIPTION UNITPRICE © TOTAL
1. | 1 |c-20lCK Hitachi camera to VIR cable . |
' 6.28 ft. ) S 81.00
2. 1 MD-112L JVC. omni~-directional microphone 41.50
3. 1 VM-9 | Videotek 9" portable trinitron ‘
» color monitor 725.00
4. 1 GP-5 Hitachi color camera $1,688.00

Proposal

Total S

This proposal as presented[by Video images is firmuntii _March 13, 1979

DATE

Submitted By: EJZ/% E\.o-\/

c/

WE HEREBY ACCEPT this proposal and agr‘be to purchase the items as §sted above and on any continuation
pages attached hereto in accordance with the terms and provisions set forth on both sides hereof.

Company:
P.O. No. 3HIP TO:
, Authorized Agent: X //-
< 13‘ ) ‘ - j J
[




N

I " PROPOSAL CONTINUATION _Daté February 13, 1979 Page 2 of _ 2 -

. N ~ . .
NAME Of CUSTOMER _Nancy McMann, City of Sun Prairie

ITEM | QUAN. MOCEL DESCRIPTIO&\I . UNIT PRICE TOTAL

4. (i) DP-51 battery 1 hour
, capacity
I (j) DCP-12 battery case
(k) BC-5 battery charger
(1) C-305DX universal VTR
I cable to operate all
portable VIR's'
(m) SP-5 shoulder brace
l 5. 1 ' CR-4400U | JVC portable color video cass-
' S ette recorder $2,850.00
6. 1  VT-350 Akai portable black and white ,
I video cassette recorder - 1{ $2,195.00

P

R
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E

PERSONAL CONTACTS

Project Director Nancy McMahon received advice on programmihg, technikal
aspects, funding, and reaching minority contractors through a variety of
personal contacts. These individuals are listed below.

3

Attorneys

Jack Aulik, Sun Prairie

Frank Eustice, Sun Prairie
James' Greely, Washington, D.C.
David Walsh, Madison

: Educational Communications Board (Q}sconsin)

. $
Anton Moe, MadiSon, Wisconsin- Director

Paul Norton, Madison, Wisconsin Deputy Director ,

»

Educators
LN
Samuel Betances, Professor of Sociology, Northeastern Illinois University
C. John Brammall,TCAE senior lecturer, Tasmania, Australia
(Educational Psychology)
Robert Devenish, Sun Prairie, Wisconsin, Telecommunications Systems,
, University of Wisconsin,statewide

Eileen Guthrie, Austin, Texas, Southwest Center for Educational Television

Barry Orton, Mad®on, Wisconsin, Mass Communications, University of Wis.

E. Arthur Prieve, Director, Center for Arts Administration, University of *

Wisconsin

fndustry .

Jean Braunstein, ATC
David Devereaux, Madison, Wisconsin, Complete gpanﬁel
Norman DuBuc, Madison, manager, Viking Cable
Carl Kurcharski, Madison, Madison Area Access Center
Marjorie Nicholson, Madison, Wisconsin, Viking Cable (Community Relations)
Walter Schaar, Cox Cable
Steve Siehr, Madison, Wisconsin, Complete Channel TV
John Summerfield, Sun Prairie, Wisconsin, formerly of CPB and PBS, -
. ‘ currently with WERU
John Schweitzer, Minneapolis, Minnesota, Associated.Press (Business Dep't.)
Paul Whiting, Madison, Wisconsin, Viking Cable(Community Relations)’

WHA Technical Staff (as listed in Research, Technical Survey)

A\
-

133 o
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. . PERSONAL-CONTACT, page 2
f . i . . A . ;
:

§

Other Media Specialists

Hector Aponte, Sr., New Yor City, (£ULAC A

J. Michael Collins, Buffalo, N.Y., manager, WNED TV (PBS)

Robert Ellis, Tempe, Arizona, Manager, KAET-TV (PBS) i

Dr. William Fore, New York City, National Council of Churches (Communications

Larry Johnson, Minneapolis, Abbott-Northwestern Hospital and Minneapolis
Children's Health Center

Rosemary Lehman, Monona, Wl., Monoma Cable and author of Centering Television
: Brian Mackness,Queensland, Australia, Children's Television ’
’ John Price, Madison, Wi, Executive Directar, Friends of Channel 21(PBS) :
C§ Ed Mansfiald, St. Louis, Mo., Mudwest Director, Equal Employment '

: Opportunities Commission
Dr. Elizabeth Young, Washington, D.C. President, Public Service Satellite
. ' Consortium

Local Vendors--Project Director McMahon ‘spent time investigating equipmene
possibilities with: , .
AVOMIX - s
VIDEO IMAGESy L, ”\\\)
VIDEO TAPE; PRODUCTIONS, Inc. (Bob Larson) -

+

, - o

-Children's Channel National Advisory Board

"Louis Barbash, Assistant Counsel U.S. House of Representatives Committée
"on Banking, Flnance, and Urban Affairs,
Aida Barrera, Austin, Texas, Creator and Executive Producer Carrascolendas «
Faculty member University of Texas ‘
Dr. Robert Filep, Los Angeles,CA, Professor, Annenberg School of Communi-
cations’, Consultant to+Sesame Street and Elegtric Company
A.J.Hancock, Madison,WI, Madison Cable Regulatory Board, past President,

,/f// _ Friends of Channel 21(1971-'72)
velyn Kaye, Englewood, ‘N.J., co-founder of ACT (Action for Children's
Television) Author and Journalist
Mrs. Ralph McCanse, Madison,Wl, Founder ang member of Board of Directors,
ACBB, National Board YWCA (1955-1970) .
Yvonne Price, Washington D.C., Legislative Assistant, NAACP. Board member,
Capital Press Club
Byron Reeves, Madison, Wl, Research Associate, Mass Communications Research,
) Center, University of Wisconsin -
Reinaldo Rivera, Cambridge Massachussetts, chairperson, National Latino
Media Coalition o
‘Marieli Rowe, Madison, Wl, Executive Director, American Council for
Better Broadcasts *
Chris Sarson, Englewood, N.J., Producer and Creator of Zoom and Feeling Free
Margo Tyler, Washington, D.C., Member, Executive Committee, Advisory Counci 1
of National Organlzatlons to the Corporation for Public
Broadcasting. Consultant to Vegetable Soup .

Dr. Harold Wigren, Washington, D.C., Consultant, National Education
’ Association, President JCET (1969-70), Chairperson,
Publi-Cable (1971-74) .
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APPENDIX # 7.

INTERCONNECT PACKET

Y MY

= % Rationale ' S :
Funding

BETTER BROADCASTS NEWS (ACBB's Newsletters
about the intecconnect)

ACBB's Conference Program 4

R
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PROPOSAL & . July 9, 1981

) . L 4

AMERICAN COUNCIL FOR BETTER BROADCASTS
‘ 120 East Wilson Street, Madison, Wisconsin 53703
. - Telephone (608) 257-7712

FOUNDED IN 1953

4

"RIDS~TO-KIDS'": TOWARD A MEDIA WISE GLOBAL SOCTETY

RN { —

i

An International Live Satellite Intercohmect
- Linking Children in Interactive Participatory Television

\

Introduction

D.C.

*

Og the occasion of its 28th annual'Conference, to be ‘held in Washington;

on October 15, the American Council for Better Broadcasts will focus on

"Telecommunlcatlons in Our Everyday Lives - The New Challenge Toward a Media

Wise Society"

Plans include an international interactive interconnéct via, satelllte,

linking chlldren in the U.S. with children in Australia. We will follbw the

international interconnect with a panel assembled at the Conference to discuss

the

level.

implications of this demonstration. "The event will be documented for

Federation of Local Cable Producers (NFLCP).

By means of this live demonstratibn of successful experiences developed

.By our two groups, we hope to bring to the Conference, as well as to the
participants and another country, the excitement of what the new telecommuni- &

cations technology can be in our everyday lives.

L3

The major goal of the American Council for Better Broadcasts-is the

" fostering of a media-literate society through the development of critical

viewing skills. The Conference with its demonstration of teleVL51on "By
Kids For Kids" is a concrete showcase for this goal.

furpose

A.

To illustrate and share the success of "television by Ki¥fs for kids' in
developing media-literate young people through live demonstrations by
the KIDS-4 of Sun Prairie, Wisconsin, and KIDS ALIVE! of Bloomington,
Indiana. . »

To demonstrate the essential role of new technology in making this,
approach possible and to test new experimental techniques for video
teleconferencing. -

later distribution to all interested, both at the national and international JW
The planned interconnect will be co- sponsored by ACBB and the National® -
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C. To serve as a model for future interactlve participatory television
programming for children.

& $ v

’ The satelliteé interconnect will be a live demonstration of what happens
when children take an active part in the production of television programming.
It will bring together ‘children from tke United States who have been engaged
in television programming ''by kids for kids", with children in Australia.
The purpose will be to share their television experience as active partici-
_pants as opposed to passive viewers of the media.. -

|IIEI L}

The event combines a new approach to children's television through
interactive, participatory use, with the testing of new tééhnology in tele-
communications. , Someday ¢hildren in many other countries might communicate
in similar and more innovative ways. It will increase international awareness

of technological capabilities.. <
. o

N ; »

In- answer to widespread concern about the impact.of telEVlSlOn on
children, thejAmerican ‘Council for Better Broadcasts has long encouraged
the ‘development of media literacy in young people. The objective is to

"e i

help them to acquire the critical viewing skills that will put them "in
rather than ugﬁer» the control of the media they.consume.

~

III. Rationale )

The philosophy is piemised on the observation that while children do
indeed learn from what they see, what television teaches them depends on the
learner and can-be iInfluenced and modified through guﬂdance and education.
Thus it may be that the most impoftant thing is not what children see, but
rather what they do with it.

It is clear that critical viewing skills are an essential necessity for
the generations to come, who will.have to cope with an increasingly complex
"information society'". We are convinced that children can be helped to walk
into this future equipped with the tools for intelligent, discriminating use.
The goal is a, self-generated rather than outside control. The most effective
means 1s an active, participatory involvement in television programming.

Vew technology in telecommunications is changing the very nature of \<3f
our traditional broadcasting industry, and most significantly, changing the
options for utilization. Nowhere is this more evident or more welcome and
needed than in the realm of our young viewers. We are convinced that we
are at a turning point which, if appropriately used and recognized, can change
television in the lives of our children from an essentially passive activity
in which the child is merely a spectator, to an active role in which he or
she can be a.creative participant.

KIDS-4: The Sun Prairie Children's Channel ‘sponsored by ACBB together with
the city of Sun Prairie, Wisconsin, represents an innovative approach toward
tnis goal. Now in its third year of operation, KIDS-4 is a channel reserved I
exclusively for children and rud entirely by young people aged 8-13. Adult
supervision is limited to technical training and adult influence is kept to

~

137




IV.

"KIDS-TO-KIDS" Proposal
July 9, 1981 -
Page 3

a Qinimum. The young people become writers, producers, audio-operators,
camera personnel, talent and critics as well as programmers for the channel
and the experience they gain provides dnique opportunities to become more
knowledgeable viewers with a better understanding for quality and the
search for excellence.

KIDS ALIVE!: As a program by and for school—aged‘childreﬁ and whose goals
are clearly the same as KIDS-4, KIDS ALIVE! seeks to prJVide children with
the television experience as an active participatory aqtivity as well. The
KIDS ALIVE! program, under the guidance of its creator Don Smith, is spon-
sored by the Bloomington Public Library as part of its Public Access channel.
It differs in this respect from KIDS-4 in that other-than-children's programs
are also seen on the channel while KIDS-4 is a channel reserved exclusively
for children by explicit mandate of the Sun Prairie cable franchise.

The Plan for a Live Satellite Inté}connect

There is widespread interest in the concept of "television by kids fnr
kids" such as we have described above, as a model for innovative approaches
to the television experience:

A. International Phase

On the international scene, the contern about the impact of TV on
children is often met by varying degrees of programming control through
government regulation. But inasmuch as such control is only a partial
answer to the problem, the need for developing media literacy is being
recognized. The approach of the Children's Channel is of. great appeal.
Since KIDS-4 went into operatieon éhree years ago, there has been a steady

. ‘flow of visitors from abroad, notably from Australia, South America,
Belgium, Sweden, Holland and Germany, and the desire exists in some of these

countries for a Children's Channel as well.

Thus there has been enthusiastic interest for this teleconference. It
is particularly appropriate as part of the ACBB Fall Conference as it com—
bines the various elements which make up the purposes of this 28th annual
Conference:

1) It demonstrates how communications technology affects our everyday
lives, and it does so through the very use-of new technology.
(i.e., “the teleconference per se as a tool for communication) -

2) It offers the opportunity to illustrate the KIDS-4 concept at work
as 'a vital approach to the children's television of today and
‘ tomorrow, that is, active participatory involvement in television
programming and production.

An important part of this is the sharing of ocur experience with

others who have a concern for the impact of TV in children's lives

and are enthusiastic about the concept of an "active'" versus ''passive
approach to the television experience. '
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-

B. Domestic Implications

In the United States, where the issue of children and television
continues to touch the raw nerve of the American publfc, even after in-
numerable attempts at solutions by citizens' groups, regulatory agencies
and Congressional committees, there is today a growing realization that a
major solution lies in the viewer's.approach to the medium. At ACBB's
1979 Conference, "Toward a Media-Wise Society for the 1980's", FCC Commis-
sioner Abbott Washburn spoke about the need to develop critical viewing °
skills and concluded that "TV literacy is the road to TV excellence."

And Senator Harrison H. Schmitt (R-NM) at that sgme conference singled

out 'the damaging effects of passive television on the young' as possibly
the "most critical, unanswered challenge' to be overcome. '"The only answer"
he stated, "is interactive television, if we are to realizesthe full educa-
tional potential of this exciting medium."

Responding to these challenges,.-ACBB will extend the impact of the
KIDS-TO-KIDS demonstration by making it available to U.S. audiences as well.

Proposed Agenda (International Interconnect) B

Date: Thursday, October lS 11981
(The Conference per se will be held at Capitol Hollday Inn
on this day.)

Place: Originates from Washington,D.C. area (either at the site,
or carried live to the Conference)

Length/Size: One hour internaticn live two-way video interconnect

Participants: Children of KIDS-4, Sun Prairie, Wisconsin and KIDS ALIVE!
of Bloomington, Indiana, will provide leadership in U.S.
and will interact in exchange of ideas with children in

Australia.

Programming: Will be developed, designed and carried out by the children.

Technical feasibilities must be checked out with adult advisors.

.V

a :
Proposed Agenda (U.S. Component) S ﬁ%g
The CU.S. Component is projected as a two-hour event incorporating the
international interconnect into the first hour as a '"live" demonstration
to be followed by a reactor panel at the Conference site. The event will
be documented by videotape for national distribution.

Costs and Budget e

* Cost estimates are in the process of being developed. We anticipate a
total of 50K.

%* It is expected that each participating country will contribute its own

cost component.
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*\ For the U.S. Component, donated services and.underwriting must be found.

The cooperative efforts with the NFLCP include help in flndlng financial
\‘resources and in coordinating the part1c1pat10n of KIDS ALIVE! of Bloom-
“ington, Indiana, in the Interconnect.

® Addid to the budget will be an allocation for video documentation of
the event.

* Th@ {;LCP w1ll also work with ACBB to implement the national distribution
of the international interconnect.

.
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COST ESTIMATES

"KIDS-TO-KIDS" INTERNATIONAL LIVE SATELLITE INTERCONNECT

First Hour

(International Two~way
and Domestic One-way)

A.

C.

To link up between Moree Earth
Station and U.S. Earth Station
outside D.C. See * breakdown attached.

plus audio link for technical
coordination @ $4/minute

Link~up at Earth Station to

downtown microwave -TOC, 2-way.

Based on U.S. tariff. ,/)
See ** attached

Access from Holiday Inn, D.C. to
downtown microwave TOC, 2-way and
similar Mt. Tamborine to TOC
there. (Estimated, not actual)

Production Costs at each end.
(Estimated)

SUB-TOTAL:

Second Hour

(Domestic Only: One-way video with
audio return)

A

Domestic Satellite (one hour)

Access Holiday Inn to downtown D.C.
microwave TOC (estimate), one-way.

Access downtown TOC to Domsat Earth
Station, one-way. Based on Comsat
figures. See ** attached.

“"Each Share
- U.S./Australia

—~—

$ 4,383.49

120.00

603.76

2.500.00

1,500.00  *

$ 9,107.25

$ 700.00

1,500.00

301.88

Both U.S. & Australia

Total Cost

$ 8,766.98

240.00

1,207.52

5,000.00

3,000.00

$18,214.50




Cost Estimates - "Kids-to-Kids" Interconmnect, continued ' : Page 2

'

Carry over '$18,214.50
D. Production Costs - one hour,
one-way. 1,750.00
E. Downlinks to Remote Sites
(ca. 10) estimate: : 1,500.00
F. Audio Coordination (based on
international fee) 240.00
G. Call-in phone lines (estimate) 2,000.00 -
U] .
H. Advance preparation, Remote . . o
Sites - 1,500.00 §
SUB-TOTAL $ 9,491.88 o . 9,491.88
III. Other Costs
‘\\A. Video Documentation of Event | 4,500.00 .
B. Publicity and Advance Preparation N 3,000.00
C. Administration (travel, phone, etc.) ' 3,000.00
D. Cost of bringing Kids to D.C.
(10 children?) 8,000.00
E. Consultants 1,500.00
SUB-TOTAL $18,500.00 18,500.00
o
TOTAL - ’ $47,706.38
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Attachment to Cost Estimates for "Kids-to-Kids" Interconnect

Breakdown of Costs

*Costs Between Moree Earth Station & U.S. Earth Station at D.C.: One-Way

1. Uplink Moree to Pacific Satellite
' 3
2. Downlink Pacific Satellite to Jamesburg, CA

3. Jahesburg'to San Francisco (Station connection
fees and Interexchange channel)

4. Domestic Satellite.San Francicso to D.C.

"TOTALS

- v
**Costs between Earth Station and Downtown

Microwave - based on U.S. tariff between COMSAT's
Etam Station and AT&T Technical Operations Center

downtown D.C: (13th Stree;)

Station connection, one hour $101.65
Interexchange channel D.C. - Earth Station 116.13
D.C. Station Connection 84,10

One-Way per Hour: . $301.88

Page 3
Two—Waz

$2,780.00 $5,560.00

634.00 1,268.00

269.49 538.98

700,00 1,400.00

$4,383.49 $8,766.98
\

./301.88 603.76
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JOIN US FOR AN HISTORIC FIRST!

Television by Kids for Kids.

A umqué'event children linked across space in televi-
sion programming which they themselves have
deveioped. designed, produced, and engineered

An international. interactive satellite interconnect 1s
planned. linking children in the U. S with children in
Austratia 1n a iive studio demonstration

WATCH how children. using modern telecommunica-
tions. not only cross cultural barriers, but also become
active rather than passive viewers by producing their
own programming

THEN REACT with adult experts to the children's dem-
onstration

" This dramatic event will tllustrate the success of the
ACBB experiment in developing media-hterate young
people made possible by new technology!

New Technology In Our Everyday Lives

Other program highlights will focus on new technology
In daily application in business, travel, enteftainment
and education. The telecommunications revolution is a
reality of Iife. It is changing our daily existence and is
challenging people all over the world. ’

"

As a member of this growing ‘‘global society’ this
Conference is for you!

1981
ACBB Conference

~ Opening Reception
And Sponsor Recognition Awards

Wednesday, October 14 5:30-8:00 p.m.
COMSAT Headquanters
950 L'Enfant Plaza, SW.
Washington, D.C.
Durning the reception. @ himted number of tours will be
avauabie for viewing INTELSAT s satellite operations center
and COMSAT s launch control center Space is limited so
send your registration Shif in now

Tne 1981 Sponsor Recogmition Awards, given annually by
ACBB since 1965 will be presented during the reception

145
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PROGRAM

ACBB 28th Annual Conference

“Telecommunications in Our Everyday Lives:
The New Chalienge Toward A Media-Wise
Society”

Thursday, October 15, 1981
Capito! Holiday Inn, 55 C. Street, Washington, D.C.

8 00 Registration
9 00 Kids-To-Kids International Satellite Demonstration
Sun Praine, Wisconsin KIDS-4,
Bloomington, indiana KIDS ALIVE!, and
children from Brisbane, Australia
(NOTE Due to “on-air’ nature of this session, doors
will be closed at 9 AM sharp Please be on time.)
10 00 Reactor Panel to the satellite demonstration
Participants Abbott Washbum, Federal Communica-
tions Commission
Dr. Joseph Pelton, Executive Assistant to
the Director. INTELSAT
Evelyn Payne Davis, Vice President for
Community Education Services,
Children’s Television Workshop
Dr. William Fore, Assi#tant General Sec-
retary for Communications, National
Council of Churches '

AM Session
Moderator Dr. Delbert Smith, Senior Vice President,
Corporate Affairs, Communications
Satellite Corporation (COMSAT)
11 30 Annual Membership Meeting: Election of officers
1140 Visit displays and demonstrations/Cash bar
12 30 Luncheon and Keynote Address .
“ Speaker Robert Wold, President. Wold Com-
munications
Presiding  Genevieve Finnigan, President; ACBB
200 The New Technology in Application
Participants Pierre du Vair, Vice President, Irving
Trust. New York ~
Dr. Elizabeth Young, President; Public
Service Satellite Consortium
Judith Elnicki, Vice President for Public
Affairs, Satellite Television Corporation

PM Session
Moderalor Wallace Dunlap, Vice President;
Westinghouse Broadcasting Company

315 Break
330 The New Challenge Toward A Media-Wise
Society
Speaker Les Brown, Editor. Channels of Com-

munications
4 15 The Summing Up
Participants Les Brown, Del Smith, Joseph Pelton,
William Fore, other speakers of the day,
. and the audience
4 45 Adjournment

DONORS

This event has been made possible by major support
from the following companies:

‘Westinghouse Broadcasting Cémpany
Holiday Inn Video Network

Cox Cable Communications, Inc.
National Broadcasting Company

The Standard Oil Company

Additional Sponsorship has been provided by WISC-
TV and WIBA/WIBA-FM in Madison, Wisconsin.

About The American Council

for Better Broadcasts

ACBB is a national, non-profit consumer's organization which
coordinates the efforts of individuals and local, state, and na-
tional groups to improve by educational means the Quality of
electronic media programming.

The ACBB philosophy is to strive toward a Media-Wise
Society.
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ACBB 28th Annual Conference ¢ Return this Registration Form:

Name:

(as you wish it to appear on your name tag) ,

Title:

Organization (if applicable):
Address:

Te|ephope: (

area

State Zip

City

Number of Reservations desired

NOTE: Rooms at the Holiday Inn will only be guaranteed until September 25 though
they may stili be Available after that time Conterence registration forms and
tees will be accepted at the ACBB office until October 8. 1981

® You are invited to join ACBB and take advantage of the member rate.Send or call for
membership information

Make check payable to ACBB and mait to:
Conference
CD American Council for Better Broadcasts

120 East Wilson Street, Madison, Wi 53703 1

- Telephone: (608) 257-7712

ACBB members @ $35.00 each = §

Non-members @ $45.00 each = §
&

Total enclosed $

Names of additional registrants:
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120 E. WILSON ST. MADISON, WIS. 53703
NOVEMBER-DECEMBER, 1981

~

TEL. (60B)2@57-7712
VvOL. 28, NO. 2
a4

Kids Meet Across Space — 100,600 Miles

Highlights of ACBB’s 28th Conference

BTQ7 BRISBANE
& 11
ﬁ—_f—

TCNOQ
SYDNEY

E Washington, D.C., Thursday, October 15, 1

. KIDS-TO-KIDS INTERNATIONAL SATELLITED MNSTRATlON :
981 —9-10a.m. 2

PBS MASTER
ORIGINATION
TERMINAL !

AT

NETCOM
TVRO

A]
COMSAT JAMESBURG ., -— 5@.’

EARTH STATION *

WESTERN
CAPITOL HOLIDAY INN

UNION
J | SKY VALLEY
AOC

ey (8

WESTERN
UNION J
1OC

®0

AT

KQED

Graphic, courtesy Cox Cable Communica-
tions, based on schematic by Ralph Schuetz,
PBS

Above we show the path of the satellite interconnect across
the miles- from our conference in Washington, D.C. to the
studio of Channei 7, Brisbane, Aystralia.

Picking up the live-on-stage action in the Clark Room of the
Capitol Holiday Inn (see upper right at Washington, D.C.), the
signal was carried by cable to the Cox Cabie production truck
parked just outside in the courtyard of the hotel.

From here, the Mobil-Video Company (MV) picked up the sig-
nal in its truck parked side by side with the Cox truck, and car-
ried it via microwave over a circuitous route to PBS Head-
quarters at L'Enfant Plaza. PBS then took over via its fixed
microwave interconnection to its satellite ground station out-
side Washington, D.C., which sent the signal up to the Western
Union Satellite, WESTAR |, 22,300 miles above the Earth's
surface.

Aboard transponder No. 12 of WESTAR |, the signal was
transmitted to the satellite receiving dish at San.Francisco’s
public television station KQED, and again via microwave
(Using ATA&T facilities) to COMSAT's earth station at
Jamesburg on the coast of California.

'@ esburg, COMSAT picked up the signal and transmitted

*

it up to the Pacific Ocean INTELSAT satellite and on down to
the Australian earth station at Moree near Sydney, Australia.

Finally from Moree the signal travelled via land lines
{microwave) to the studios of Channel 7, Brisbane, where the

Australian children receiveq it and responded. .

Their messages back to the U.S. travelled in the reverse
direction using landlines and a second transponder on the IN-
TELSAT satellite to Jamesburg, and back to San Frangisco via
AT&T microwave. '

From this point on, the return feed to Washington differed from
the route out: going directly to the Western Union’s Technical
Operations Center (TOC), then to the Western Unién uplink at
Sky Valley, the signal was transmitted via Western Union's
WESTAR Il satellite, directly to the on-site satellite dish lo-
cated in the courtyard of the Capitol Holiday Inn. The
transportable, receive-only dish which was temporarily in-
stalied here, couid receive the signal, and deliver it to the Cox
production truck which in turn brought the Australiag_sj

into the conference room where it was seen on large screen
receivers by the Washington group and the conference partic-

ipants. &

S
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“"WATCH; Mini

Thank You!

ACBB expresses sincere thanks
for their help with the SATELLITE
DEMONSTRATION
Joseph N. Pelton and Dr. Delbert
D. Smith for their steadfast en-
couragement, advice and support
throyghout the year. To Ralph
Schuetz, PBS; Walt Schaar, Cox
Cable Communications, Inc.; Tom
Hildebrand, Cox Cable Com-
munications, Inc.; Walt Munro,
Comsat; A. J. Stotler, Comsat; lan
Duncan, Brisbane, Australia- for
their technical assistance. To
Nancy McMahon, ACBB/KIDS-4;
Brian Mackness, Creative Youth
Enterprises, Australia; Dina
Heslap, Channel 7, Brisbane,
Australia; Dana Burton and Don
Smith, KIDS ALIVE! for their help
with productior, And to the crew:
The Children of KIDS-4, KIDS
ALIVE!: and the Australian group,
supported by Bob Rodriguez, Dan
McMahon,
Sharon Garrett, Mr. and Mrs.
Robert Kerwin, Bob Bubholz and
Debra Dahlke.

~ For their part in making the CON-

FERENCE a success, we gratefully
recognize. the many individuals
who have worked tirelessly in
helping’to make this 28th Con-
ference of the ACBB possible,
among them: the Advisory Com-

mittee: Genevieve Finnigan, ACBB -

President, Susan Fosdick, Nancy
McMahon, Dr. Harold Wigren, Walt
Schaar, Wallace Dunlap, John
Price and Dr. John Cameron. And
the many others, including Joan
Maynard, John Malm, Alice Brown;
Andy Boehm-Publicity; Rollie
Fenz-Public Relations/Wash-
ington, D.C.; Mary Anne Banta-
Murphy, Jeanne
Myers, Sue McHugh, Petie Rudy,
Donna Baranowski and Helen
Dailey of the Wisconsin Associ-

ation of ACBB; Margie Nicholson; =

Paul Whiting-Photographer.

Special thanks to Genevieve Fin-
nigan for her faith in the project,
her staunch*bacKing, her unfailing
encouragement; and Phyllis and
Edwin Young for their personal
generosity. )

in deep appreciation,

Marieli Rowe
Conference Coordinator

to Dr.v

Nancy McMahon, -

>

What They Were Saying ... At
And About The Conference

| do want.to take a minute to congratu-
late and thank ACBB. | go back to 1960
with them, whern | was running Gilligan's
Island opposite Huntley Brinkley and
Walter Cronkite and | was one of the few
commercial broadcasters who had the
guts to show up at their meeting and I'll
say this for them, even then they were
positive and | knew wheref they were
coming from. But I'm just pleased that
ACBB is continuing to carfy the goals
and the ideals that Leslie ‘Spence origi-
nated.” Tony Moe, Executive director,
Wisconsin Educational Communica-
tions Board.

"“I've attended more than 150 receptions

in Washington, D.C. but ngver one as
beautifully done as this.” Dr. Harold
Wigren, Ret., Director of Communica-
tions, National Educati8n Association.
“We could not agree more!" g.f.

“Congratulations on making it happen!
... This was an historic and fascinating
event.” Abbott Washburn, FCC Com-
missioner

" *Kids to Kids' was a magnificent exam-
ple of what the future holds for.quality
broadcasting in terms of viewer involve-
ment. The children’s diplomacy and pa-
tience were a wonderful example for in-
ternational. communications!” Heather
Harney, Conference participant

“| knew when | saw the proe-conference
program, that if it went off as planned, it
would be a thrilling experience. And it
was! This prompted my apptication for
Life Membership in ACBB.” J. E. Rowe,
Florida.

The thing that satellites do not do, of
course, is they do not in any way pro-
vide programming content — they're
merely a delivery vehicle. In our busi-
ness where we buy and sell transponder
tinke as ‘well as other types of carrier

- facilities, we refer to it as electronic

freight forwarding. ...

The earth station development has been
vital to the industry. Now this happened
very quickly for cable, but it has been a
lot slower in broadcasting with the ex-
ception of PBS. In the case of commer-
cial broadcasting, none of our three ma-
jor networks have yet gone into dis-
tribution by satellite to their affiliates.
But the affiliates now have begun to put
in earth stations like crazy. It's growing
very rapidly and the reason for it is,
they're looking for alternative sources
of programming.’’
Luncheon Speaker

Note: A full report on the afternoon por-
tion of the Conference, including the text
of Les Brown's speech, will appear in the
next issue of Better Broadcasts News.

Robert Wold,
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ACBB 28th Annual Conference

“Telecommunications in Qur
Everyday Lives: The New
Chdllenge Toward A Media-Wise'’
Society’.

Conference Speakers

AM Session Panel

Abbott Washburn, Federal Com-
munications Commission

Dr. Joseph Pelton, Executive
Assistant to the Director; IN-
TELSAT :
Evelyn Payne Davis, Vice Presi-
dent for Community Education
Services; Children’s ‘Television
Workshop '

Dr. illiam Fore, Assistant
General Secretary for Com-:
munications; National Council of
Churches

Moderator: «
Dr. Delbert Smith, Attorney at =
Law,- Washington, D.C.

Luncheon and
Keynote Address

Robert Wold, Preéident; Wold
Communications, -

PM Session

The New Technology

In Application

Pierre du Vair, Vice President; Irv-
ing Trust, New York

Dr. Elizabeth Young, President;
Public Service Satellite Consor-
tium

Judith Elnicki, Vice President_for
Public Affairs; Satellite Television
Corporation

Mbderator:

Wallace Dunlap, Vice President;
Westinghouse Broadcasting Com-
pany ’

The New Challenge Toward A
Media-Wise Society N
L&s Brown, Editor, Channels of
Communications

~

And Here They Are, The
Interconnectors (Ta-Da!)

Australia, THE WOMBATS: Wayne ~
Lyngkuist, Peter Davison, Sandrene
LLabres, Liesel Baddorek, David imrie,
Scott McNab, Kay Lam, Christine Davis.

United States, KIDS-4: MiKe Daugher-
ty, David Fabie, John Garrett, Tom
Gehrmann, Chris Kerwin, Anne O'Brien,
Becky Weirough, Glenn Zweig, Steve
Funk, Mike Kenpedy.

KIDS ALIVE!: David Alexander, Kerri

Brinson, Erich Greenebaum, Sheanin
McConnaughy. ’

;




- we'd ali worked a year to accomplish.

~ begun.
" Despite the incredible capabilities in
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Kids-To-Kids Satellute Interconnect:
Prologue To A Farther Vision

by Susan Dreyfus Fosdick

cluded in any future video documenta-
tion of the event.)

Brian Mackness, who set up the
Australian side of the interconnect, and
who ‘had worked closely with KIDS-4

’ some time ago, unobtrusively slipped
' — a heaving onto the stage after the breakdown oc-
curred to provide a momentary focus

and realignmenit for the, children.-"So
what do you do when they put you on a
television station and it has a break-
down?"” he asked. A chorus of excited
voices responded upon one another:
"ad lib ... panic ... manage ... when

A persistent tension pervaded the
studio set. The children were alert and
in their respective places on stage, and
as technicians and crew members. The
audience was seated, hushed, and
cautiously optimistic.

“Lights, camera, action’
pause ... and then the reality of wh

"Hello everyone in Washington. We'd
like to start this program by showirig you
Australia. Here we are!”

The international satellite interconnect
between children in Brisbane and our you're on live, you just keep on going!”
own KIDS-4 and KIDS ALIVE! had‘ and that they did.

a During-the actual program when con-
tinuity broke down, a few seconds
telecommunications today, live studif
production has a quality of anticipation
and immediacy; an element of unpredic-
tability that will always be there, regard-
less of new technologlcal advance-
ments.

mous void of inactivity.

In reviewing the video tape after the
fact, | realized something quite
enlightening. The missed cues and
falterings seemed so much less signifi-
cant to.me than they did the day of the
conference. And more importantly, it
was apparent that the chiidren had never
really felt the anxieties much at all —
truly a testimony, | believe, to the value
of their own “media literacy” level of
achievement.

in the early sixties, while my father was a
communications professor at the
University of Wisconsin, | participated in
the first intercontinental satellite
-classroom hook-up. A high school class

As with aII"Ijve production, there are
difficulties which can't be anticipated.
Shortly into the program it was . an--.
nounced that a mechanical failure wéuid
make it impossible to show the video
tape created by-the American children
for the Australians.

As several of the morning panelists who
evajuated the ‘program -all seemed to
agree, the breakdown in equipment ac-
tually encouraged the -children to "in-
teract and participate in a more. honest
and spontaneous way. And they did
beautifully.

| was one of the privileged few ta ac-
tually see the ill-fated tape later, a won-
derful piece of highly animated audio-
visual poetry crgated by the kids at a
pinball arcade one afternoon. It was to
have set the-stage, to have provided, in
part, the motivation for their subsequent
discussion of computers, electronic
games, and the current Rubik's cube
mania in America.

The tape itself was such a marvelous
statement from the children because it
was created completely by them; con-
cept, scripting, taping and editing. It ex-
emplified the *'by kids for kids" essence
of what the interconnect was all about. it
is indeed unfortunate that the Australian
children and our conference audience
missed that eiement of the programming,
because it would have provided a sig-
rificantly entertaining addition to the

seemed an eternity — an endiess, enor-

in West Bend, Wisconsin interacted with
a class at the Lycee’ D'Henry Quatre

High School in Paris, France. It was a

tremendously historic event in telecom-
munications, the first teleconference in-
volving an exchange between young
people of diffefent cultures. .

That 1963 interconnect was totaIIy-

different from our interconnect this year.
Our -children are media wise. They are
trained technicians, producers, direc-
tors, on-dir talent, crew. Their skills are
not'refined, but the familiarity and the
knowledge is there. | was simply a pawn
in a program conceived and orches-
trated by adults. | knew nothmg of media
literacy then.

But the two interconnects were also
remarkably similar in a way, primarily, |
surmise, because children are children.
When ultimately unemcumbered by
preplanned scripts and format, the
dialogue began flowing freely. And we
asked each other-the identical ques-
tions, though nearly two decades sepa-
rated the respective groups. ‘'What is
your favorite television program? ...
What kind of music do you like? ...
Who's your favorite rock group? ... "

While watching our interconnect in
Washington, | suddenty had the most
profound revelation that the real signifi-
cance of my experiences that day in
1963 has eluded me all 'these years.
Only now, after taking part in the ACBB
conference, have | begun to understand
where we've come from in this industry
called teIecommumcatlons and how
frnghtemngly fast we're headed
wherever we're going.

The 28th Annual ACBB Conference, well
over a year in the making, so truly
Continue_d on Page 10
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Opening Remarks:

Abbott Washburn: i think this extraor-
dinary day is a landmark day, because
things are happening here that have
never happened befote: Interactive,
educational television between two
countries: children using the medium —
not being used by it.

It's a little preview of the World Com-
munications year' ing in 1983: Here
we have a demonstration of using the
satellite technology for the benefit of
mankind. These young people who are
using this with a "hands-on'’ experience

.are going to approach television in their

later years, from an entirely different
perspective -than those who have just
sat as passive pawns throughout their
early years. .

I think we cannot blame the tech-
nologies that come along (for the
changes they bring) but we have to
blame ourselves for how we use them.
Here you have a group of people that
are on the growing edge of how to use
this particular medium in the most excit-
ing and rewardijng way.

Geoffrey Price: Here, it seems that
television is being used; and television
is not using, children.

Evelyn Davis: Among educational
messages, some are very appropriate
for TV, others .are not. But if you take
non-broadcast and broadcast equip-
ment together, you're going to have a
totality that's very interesting.

Bill Fore: I'm interested in the role that
television as a phenomenon, is playing
in our society. It has seemed to some of
us that television is creating a whole
alternative reality in our society ... I'm
particularly interested in the way TV is
separating us. . . . from reality; from face-
to-face interrelationships; and is
substituting ... new kinds of electronic
relationships. | want te know what this
means in the future, to our kids: So I'm
interested in the overall impact of this
kind of an (interactive) television
phenomenon and what it's going to mean
when these kids are no longer kids.

Joe Pelton: We are looking at a land-
mark situation. Something new. some-
thing that's not been done before.

Walt Schaar: “There are a lot of people
who've had something to do with this
(telecast) ... you see, this was a family
terprise! On behalf of Cox Cable, we®

o

From the Reactor Panel

were very pleased to be able to take
part ... (in the kids') ... interactive
creation with their counterparts in
Australia .. "

" And speaking for the president of Cox

Cable, Mr. Schaar said that the essence
of his message was that '"all broad-
casters should really move right in step
with the ACBB toward media literacy.
We should applaud them for what they
did today.- ... The cable part of the in-
dustry has a better chance than any
other form of media at this point, to let
kids become*actively involved.”

First Reactions,
after watching the demonstration:

Dr. Delbert Smith: "Magnigcent techni-

cal performance! ... In the ten years
that I've watched the NASA decade of
experimentation I've experienced
countless attempts at interactive com-
munication like the one we had this
morning, where we've all sat and waited,
and we waited, and we waited — and
nothing happened! .

“And | think that the way our children
performed this morning is something
that we all ought to think about: The tape
machine went down — they went on any-

way. This was more, in my judgement, *

the interactive nature of communication,
than even an extensive use of videoclip
and film. This is the beginning to what
it's all about. It was very significant and
very good in that respect.”

A
FCC Commissioner Abbott Washburn:
“A beautiful example of media literacy
here! These young people were any-
thing but passive! They were really ac-
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tive in dealing with this medium. They
were informative; they dealt with it with
humor: and they were resourceful; they
got a hold of ideas, and they projected
ideas half way around the worid. This is
the exact opposite of passive use of the
medium. And if we're successful in
developing critical viewing skills among
young people, either through this way or
through other ways in the classroom and
in the home, with parents, so that
children become discriminating in their
use of the medium, then that will even-
tually lead to excellence of the medium,
because these young people with this

The Panel:

FCC Commissioner
Abbott Washburn,
Dr. Joseph Pelton,
INTELSAT; Dr.
William Fore,
National Council of
Churches; Evelyn
Davis, Children’s
Television
Workshop,; Geoffrey
Price, Deputy
Ambassador of
Australia; Dr.
Delbert Smith,
Moderator.

kind aof experience are not going to just
accept "fluff"” when they're adults.”

Evelyn Davis: “What | saw this morning,
was the demystification-of technology

. which | think, is very significant.
When television first beGan to be usedin
the schools in this country, many
teachers were afraid of the television
set and were reluctant to use it. That
reluctance has been overcome to a
great extent ... But when. you think
about the more advanced technology,
when you, think about the fears that
adults have when learning something
that children take to, so quickly, so
rapidly, it portends all kinds of things for
the future:”

Dr. William Fore: "The kids did a tre-
mendous job, given the technical mys-
teries we were all expe(iencing.

"I learned that one of the most valuable
aspects of the interactive mode is pro-
bably ... to have as little of the machin-
ery in the technology in the way as
possible. ... It was — (as you said, in-

continued on next page
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Continued from page 4
deed) even more eftective interactive
because the tape machine broke down.
. The very fact that it broke down
began to show the vulnerability
began to project the reality of the kids
from this side (Indeed) | think for
two-way to be effective you've gottobe
{spontaneous) otherwise there's no
point in it -’

Geoffrey Price: It was extremely in-
teresting I1n that there was a live ex-
change between one group of children
in the United States and a group of
children in Aus;&lu%_‘ There did come
across In both directions a spontaneous
exchange between the children them-

selves And that was the importance of
"t

Joseph Pelton: | saw both hope and
serious concern Interactive television
holds out some hope for an active type
of nformation and an opportunity for
kids to derive something that's really

meaningful. and to demystify television_

information

The Panei Expressed Concerns:

Fore: - that once again we're seeing
a demonstration of what could be . .. but
between the demonstration and the
reality of what happens 1s a huge gap.
I'm afraidthat what we're going to get is
the reality of the reruns distributed even
more cheaply than now.by the airlines.

I'm concerned about the economic
realities and how those are going to
aftect what | think are the social needs.”

Pelton: ' . what are the economic
realities . what will this technology be
used for? Will it be more and more of
the same thing? Or will indeed these
new technologies allow social and pur-
poseful things to be accomplished? . ..
I'm not certain of what the answer is.”

Price: " where do we go in the future
. brings up the question of quality . ..
One could be very critical of many (TV)
shows — and some of them are really
quite terrible. But | wonder whether in
fact we don't get what we demand. We
ought to look at the fundamentals of
education where it's not simply a ques-
tion of “media” literacy, which is a
phrase |'ve been hearing today — but a
question of literacy itself — an educa-
tion to demand standards that are of a
higher intellectual level ... and the first
step 1S to insure that our children are
taught really to read and write. ... "

Washburn (reply): "We must (indeed)
begin somewhere. And this was the
beginning — a very important beginning.
Television 1s the most powerful, the
awesomely powerful of all the

‘

media . . To have a society that under-
stands the medium — that knows how to
use 1it, that has a hands-on experience
with 1t, as these young people showed
us today that they do, this is the begin-
ning

Fore: | think that the key to the suc-
cess of what we've seen demonstrated
today really hes in making some con-
scious public policy decisions.”

And in Conclusion:

Evelyn Davis: (Do | think it was necess-
ary for the children to be behind the
cameras and do the directing?) "Of
course It could have been done without
. it . but not as well. Because the
children were operating the equipment,
all of them were so comfortable with

1t that it was easy for them to be spon-
taneous ... It helped in their attitude
toward television If children
generaily had the opportunity to use the
equipment, to act in front of it, to act

~ DBehind the scenes, and to become liter-

ate in that sense, it would be like a
camera — there would be no ¢oncern
about how to use it and they would be
more free to explore its real use.”

Del Smith: Summing up the morning's
activity, Dr. Smith noted that the discus-
sion touched on the “experimentation
imperative'” — its importance to media
literacy, and cross-cultural communica-
tion; the impact of technology utilization
and transfer to applications. “We've
utilized children running cameras and
participating in an international ex-
change. There's value in this; there
would have been value in it if it Madn't
worked ... it still would have b:}q}a{
good idea, it still would have been
excellent activity for the ACBB and it
would be something that would be
valuable in 1981 as we proceed
towards the end of this decade and
some of the truly exciting things that are
going to happen in international com-
munications.

"This has been an exciting part of the
ACBB convention. It's something that we
might do again next year. Won't it be in-
teresting to find out whether we do do it
again next year.

"That might make.a difference.”

Better Broadcasts News is published
bi-monthly, and is sent free to mem-
bers. Library subscriptions ate $5, an-
nually. Copy deadline 10th of the pre-
ceding month.

Honorary Editor — Leslle Spence
Contributing Editor — Phyllls S. Young
Managing Editor — Mariell Rowe
Educalion Advisor — Clemens Baime
Artist — Jon Yunek
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~Greetings From

Australia!

by Brian Mackness

Ve

I'd like to basically commend the ACBB
for the pioneering work they are doing in
television and media literacy. Those
words haven't even been invented in
Australia. Neither has cable nor
satellite. We're still wringing our hands
with worrying whether or not we can
afford cable, whether we need cable,
and satellite doesn't even come into it
yet because the government is still try-
ing to figure out whom to tax. So when
coming to a conference like this it's very
easy, | think, for Americans to become
complacement and say — "“Oh, it's just
another ACBB conference.” But you
must remember that the eyes of the
world are upon you, especially young
countries like Australia that take their
lead in the media, from countries like
America. The Kids-to-Kids linkup from
children to children was hatched last
time | was in America, which was Janu-
ary, | believe. The idea was basically to
show the kids in Australia technology.
The children have no access at all to
television in Australia. The only time
they're consulted at all is when anyone
wants to sell a program to a network; he
gets four or five kids in a room, hounds
them and says wasn't this a wonderful
program. The kids say yes it's a wonder-
ful program. He takes a videotape
recording of that and then says ‘“Here
we are, look: proof. It's lovely.” And
that's the only reason kids are consulted
in Australia.

I've been involved with KIDS-4, which is
an ACBB project, since 1979 when |
camg to America to study with Sesame
Stréet. And part of this trip is to now go
back to Australia and start an Australian
Sesame Street.

I'd like to commend the aims of the
ACBB and | hope we can spawn some
Australian Council for Better Broadcasts
because media lite , | believe, is one
of the great hopes we have in the world,
especially seeing how to teach the
younger generation how to communi-
cate with others. If the younger genera-
tion can communicate their ideals, their
philosophy, their frustrations, amongst
each other, we might not have this cold
war situation which we have between
adults. And being a firm kid myself, I'd
like to-direct my remarks to the Kids
tonight: That's what | came for, not just
to come to the conference, but to meet
with the kids who've inspired me in the
last three years, to uncover the mys-

Cgries of television as done by kids.
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Profile:

Robin Smith

by Phyllis Young

Early in November, CBS Morning News
in the person of Robin Smith, Associate
Producer, sat across the ACBB office
table from us. She had been to our Fall
Conference, had seen KIDS-4 and KIDS
ALIVE! and Australia's WOMBAT 7 in ac-
tion, then had come to Sun Prairie,
Wisconsin, via Madison. Here with her
camera crew of Del and Ginger Hall, she
would catch KIDS-4 in-a more normal

_daily routine, writing and producing as

they have been doing for three years.

The CBS segment on KIDS-4 was
scheduled to be presented on CBS Sun-
day Morning and daily Morning News.
Smith hoped for three or four minutes

after cutting. She and her crew worked

with KIDS-4 (Example: the cadets or
trainees of KIDS-4, 4th graders, in a
cooking class) trying to give an overall
view of the goings-on at Sun Prairie
Channel 4. °

Robin Smith started working for CBS in"

1978 and was put on as a researcher on
the Sunday Morning Show in 1979 when
it started. When she went to the Morning
News with Charles Kurait, she was pro-
moted to Associate Producer. °

Looking at her and listening, one won-
ders why this woman is allowed to stay
behind the camera. She is young,
brown-eyed, and prettier in her sweater
and siacks than Miss CBS, whoever that
may be. Poised and sparkling as you
might expect, she's also a thoughtful
listener who when being questioned lets
an interviewer bumble along, does not
attempt to take over the session but
shows an open willingness to answer
directly.

On the KIDS-4 Expériment

She has obviously found the ACBB Con-
ference experiment worth doing.

“| was really impressed. | greatly liked
their (the children’'s) performance in
Washington. Like professionals.”

Question: "What do you see as the
greatest value in the Interconnect, in
something like KIDS-47?"

R.S.: "They're breaking down the myths
that surround technology. They don't
fear it.”

Question: ‘“I've read, and heard from my
own children that the electronic games
are using a new way of playing, of work-
ing — new concepts that some of us

Q ler people find hard to grasp.”

ERIC
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Robin Smith

R.S.: “Electronic games are not the
same thing as producing a program for
TV. That's more like writing a book. You
need to know how to structure some-
thing. You need language. Holding a
camera isn't all.”

Question: “How do you like working
with Charles Kurait?"

R.S.: ‘I love working with him."”

Question: “in a nutshell, why? What is
there about him?"

: ot i
R.S.: “In a nutshell?! Well, Ladimir& his”

integrity as a newsman. | admire the
respect with which he likes to retell
people's stories. Respect. That's it in a
nutshell. Some (reporters) just use them
(other people). They think, ‘Is this mak-
ing me look good?’ That's not the way
Charles Kuralt works."”

When we asked Robin Smith to sketch
her background for usg this is what we
learned.

She was born in Bethesda, Maryland and
lived there all of six weeks. Her father, a
career Marine Corps officer, changed
his and the family’s location every two
years, mostly in continental U.S. but also
in southern France, ltaly and Spain. The
time abroad encompassed three years
of high school for Robin. She returned to
the States to get her Bachelor's in Fine
Arts at the University of Ohio in '72, then
went to London and worked in advertis-
ing on Oxford Street.-In 1974 she came
home to help her mother, Jane Smith, run
for state representative, "a race she
almost won."”

Robin’s Film

Robin Smith may sometime have her own
half hour documentary produced on
CBS-TV, which has the rights toiit. It was
her master's thesis in the School of Film,
Boston University, 1978, and has
already been shown at film festivals.
One such festival was put on by the

"University of Ohio in Athens, her alma

mater and her mother's home town. It
had a full house, an audience which
came together in affection and tears.
The film is called He’s Only Missing and

_it's about Robin’'s father. An airman, in

1969 he was lost over Vietnam and for
all the years since, the War Department
has officially called him missing — until
recently, when the last somber listing
was made. The film, which she worked
on for two years, served to focus and
exorcise hope turning to anguished
frustration and back to hope, and finally
her grief. It eventually served this pur-
pose for her family too.

ACBB hopes sometime to arrange a pri-
vate showing of He’s Only Missing, and
part of the audience ought to be KIDS-4,
who would be deeply instructed by this
achievement of Robin Smith whom they
already know as much more than a tra-
veling reporter.

By the end of our interview we were
convinced it was indeed high time for
CBS Morning News to cash in on the
whole Robin Smith, and let a grateful
public see and hear her talk about her
work or anything else, but one surprise
was yet to come.

Question: “Can you send us a picture to
use with a newsletter Profile?”

R.S.: “The best one I've got is of me tap
dancing. Are you sure you couldn’t use
that?"

. d with @
Friend wit j}CBB

}Jo"og’)';)t mcmbl’é’l‘ip in

Are You Looking,
Are You Listening?

We are still taking requests for the
Look-Listen Poll forms, and you
have until Jan. 15 to fill them out
and get them tIJack to us.

Are You Writing?

Project Postcard kits 7or non-
members have a price tag, but the
cost is only $1.00 for two kits,
which includes new up-to-date
sponsor lists.
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The American Council For Better Broadcasts. ..

Who and What We Are

by Genevieve Finnigan

Speech delivered October 15, 1981 at the 28th Annual Conferenee, American Coun-

cil for Better Broadcasts, Washington, D.C.

The American Council for Better Broad-
casts is a national, non-profit organiza-
tion dedicated to the development of
critical viewing skitls ''by educational
means”. It has always been an active
group: it has never been an activist
group We do not tell you what to think;
we do not tell you what to say. We offer
guidelines and help along the way, but
each of you is an individual. You have
your own individual sets of criteria. This
is what we are aiming for.

Ours is a long and proud history. We
date back long before we became a na-
tional organization. In the 1930’s, when
Dr. Leslie Spence of Madison, Wiscon-
sin, first conceived the idea of teaching
listening skills and recognizing quality
programming, she did so because of her
keen interest in the potential and in-
fluence of radio. Her teachings were
designed to help listeners become
aware of their importance as members of
an audience. She sparked an AAUW
study group on good radio listening.

Wisconsin Grassroots

Her ideas caught fire. From a truly
grassroots movement it developed into
a state organization, always working
toward improving the quality of pro-
gramming. It was the Wisconsin state
group which became the parent group
for the present American Council for
Better Broadcasts.

The national group was established as a
non-profit organization during a national
meeting of the American Association of
University Women in Minneapolis. The
year was 1953. Among the first national
groups to support this newly born na-
tional organization were: AAUW;
Federation of Women's Clubs, National
Council of Churches, American Legion
Auxiliary, and the National Council of
Teachers of English. Additiona! national
groups have supported ACBB as affili-
ated organizations in the years which
followed.

When television arrived on the scene,
Dr. Spen&e recognized it as an addi-
tional challenge and incorporated view- |
ing skills as well as listening skitl
educating the consumer of both med

T{‘-e grassroots movement contmued to
Its goal: to help consume

become aware of their role as members
of an audience, of their need to seek out
and support quality programming. It
developed opportunities for teaching
critical viewing skills and encouraging
the emergence of a media literate
society. And that word you have heard
so much in the last year or two, that
word ‘“‘qualitative” as- in ‘‘qualitative
viewing", was in the vocabulary of mem-
bers of the Wisconsin Association and
the American Council for Better Broad-
casts from their ginning. We
have always urged qualftative listening,
qualitative viewing; it's part of our proud
tradition, a basic premise of ACBB's
philosophy. The word “qualitative” was
an integral part of opinion polls spon-
sored by ACBB, years before it became
today's *'in”" word.

Who are the members of ACBB?

Members come to ACBB from a variety
of sources. Local, state, and national

“Always an active group;
never an activist group”

|
\

organizations or groups which share our
concern for quality media programming
show their support of our goals by
becoming affiliated group members.
They indicate that they approve of our
method of approaching the search for
better quality programming. Individuals,
concerned about the influence of the
media, join ACBB because it en-
courages the development of a media-
wise society and advocates education
of the consumer. It provides them with a
voice when ACBB sends thoughtful
comments on media issues to the
Federal Communications Commission
and to Congressional Committees.

Well, then, what does ACBB do?

After this morning’'s program, I'm Sure
that you've had some idea that we are an
active group doing something. We do
have established programs which we
have initiated and supported almost
since our origin. That special phrase

156
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“by educational means'' appears in our
articles of incorporation and emphas-
izes ACBB's basic philosophy, the
development of a media literate society.
Our projects and services further the
teaching of critical viewing skills.

What fe Do .
ACBB publishes a bimonthly newsletter

which prints notable programs, reviews
books related to telecommunications,
and presents authoritative articles rel-
ated to the expanding media to inform
our membership.

ACBB conducts an annual Look-Listen
Opinion Poll, on a voluntary baS|s In-
dividuals rate programs as excellent
good, fair, or poor, and they justify their
rating by telling WHY they rated as they
did. That WHY is the magic word
“qualitative’ in use. The published
printed report is made available to those
concerned with media programming.

An ongoing project in which any in-
dividual may engage, any time, is PRO-
JECT POSTCARD. Participants send
messages of praise or dissatisfaction,
written on a postcard, to their local sta-
tion, the network, or the sponsor (and
sometimes, if they feel strongly, to all
three). Choices are up to the individual,
as is what they say. At no point are they
told what to watch or hear, or what to
say. Our guidelines help them think
through their reasons, but their opinions
are their own. They are urged to make
thoughtful comments; no one from ACBB
puts words in their mouths. That is why
their opinions count when they are
received.

~ACBB provides other concrete services
as well; teachers' workshops, which
help teachers become comfortable with
using the media for classroom work and
with teaching children critical viewing
skills; you saw the KIDS-4 project in ac-
tion in this morning’'s demonstration.
KIDS-4, a cable channel in Sun Prairie,
Wisconsin, is dedicated specifically to
children’s programming; some of that
programming is handled entirely by the
children ... writing, directing, perform-
ing, producing. Their ages range from
nine to 13 years. All of us who attended
the 28th Annual Conference in Washing-
ton, D.C. saw the exciting interconnect
take place when the KiDS-4 group along
with kids from KIDS ALIVE (a project of
the Bioomington Public Library) joined
up with kids from Australia in a unique
first ... an unforgettable experience ...
a live demonstration of what happens
when children become active users
rather than passive viewers of the
media. Children's appreciation for
quality programming is enlarged by their
own experiences, both technically and
creatively. Continued on Page 10
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- Now what is ACBB going todo? . .

Finnigan, continued tfromp. 9

Last night, those of yoy,who were fortu-
nate enough to be with us at our recep-
tion know that since 1965 we have
given annual sponsor recognition
awards by which ACBB commends the
sponsors who provide funding for out-
standing programs. Sponsors are nomi-
nated by ACBB members, then chosen
by a group of judges separate from our
organization.

. how
that we are entering the everchanging
1980's?

We are going to continue to build on
these projects that have been the heart
of our organmization. Then we will go
ahead to establish a Centre fog Media
Literacy We've taken our first step
toward that goal when the National
Board of Directors approved naming the
hibrary for that Centre, the Leslie
Spence Library for Media Literacy. The
first donation has already been
received. And we are open to more gifts
... but let me not be' guilty of taking ad-
vantage of a captive audience with a
commercial!

We will continue to open our annual
conferences to the public as well as to
our members, always choosing subjects
of concern to the everyday consumer,
providing valuable learning experiences
regarding these fast changing media.
Our Chicago Conference, in 1979, origi-
nated the term” “toward a Media Wise
Society.” Our Los Angeles Conference,
in 1980, stressed concern with the role
of the First Amendment and the rights of
the minorities in -access to the media.
This year's conference in Washington,
D.C. not only provided the unique ex-
perience of the interconnect, but it also
pointed out the rapidly changing tech-
nologies and what they mean to the
everyday consumer. And next year's
conference is already in the planning
stage.

We are going to continue to grow,
enlisting more and more individuals, as
well as organizations, to join us as mem-
bers. We are going to continue to stress
our basic philosophy ... "By Educa-
tional Means™ ... we are not going to
put words in our members’ mouths. We
are going to praise when we can. We are
going to work with broadcasters and
other telecommunicators whenever
possible instead of against them.

Because what we really are are con-
cemed consumers of the media who
themselves are in control, who are not
controlied by the media.

And so .. thatis who we are and what

E iC are, and what we are proud to be![(J

Aruitoxt provided by Eic:
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Notable Programs

Use past programs as a reminder to
send postcards to stations, networks,
sponsors. Try to include goodies and
specials in Look-Listen Project.
Over-18's please share, enjoy, comment
on Young People’s listings.

Eastern Time. Check your local
schegdules.
Wednesdays, 8:00 (PBS), Survival

Specials, ’extraordinary wildlife
series from Survival Anglia Ltd.

Thursdays, 9-10 (PBS), John Calloway
Interviews involve such peopie as
Leontyne Price, Howard Cosell,
Mayor Koch, John Updike, Charles
Addams, Edward Heath.

Thursdays, 10:00 (NBC), Hill St. Blues.
We quote a resume from Prime Time
School Television's Challenge Up-
date. “It might be instructive to use
Hill St. Blues as the focal point for a
new look at how the portrayal of

police has changed on TV, how this "°

affects our perception of law enforce-
ment. Action believable, so are emo-
tions, thoughts of characters. Recom-
mended for more mature students.”
“Although there is argument about this
program, you will want to make up
your own mind."

Fri, Dec. 18, 8-10:30 (PBS), LIVE
FROM THE MET, Rigoletto, with
Eva-Pierre, Milnes, Pavarotti.

Sun., Dec. 20, 10-11 (PBS), In Perfor-
mance at the White House, holiday
concert emceed by Beverly Sills.

Christmas Repeats (PBS)

Sat., Dec. 19, 9-10:30, The Christmas
Songs with Mel Torme.

Sat., Dec. 19, 8-9, Simple Gifts, Six
Episodes for Christmas animated by
such as Maurice Sendak.

Watch For:

Two Christmas programs produced by
Lutheran Television: The Stableboy’s
Christmas and The City that Forgot
About Christmas.

Sunrise Semester CBS Computers:
Concepts ang Cultural Conse-
quences; also Experiencing Sports:
A Philosophical and Cultural Anal-
ysis, each course 3 days a week.

ABC: Thornbirds (8 hrs!); Elephant
Man; Genesis; Inside 3rd Reich, 5
hr. movie with Derek Jacobi, Sir John
Gielgud.

NBC: Marco Polo, WWII, Little Gloria
(Vanderbilt) Happy at Last.

NBC's 2-hr. musical based on Alice in
Wonderland and adapted from NY
Shakespeare Festivals’ Alice in Con-
cert, Mery| Streep starring.

NBC LIVE FROM STUDIO 8H: Ain't
Misbehavin’, New York Phitharmonic
with Zubin Mehta.

PBS: Starting Tues, Jan. 12, Life on
Earth, a 13-part natural history
series. This already has the reputation
in England of being one of BBC's 4
greatest all-tim7attractions.

For Young
People

)

Tuesdays, 6:00 P.M. (PBS), WHY IN
THE WORLD: Cronkite-inspired
series used expert guests to link
news events with relevant school
courses

Thursdays, 9:30-10 (PBS) Righteous
Apples, new lively teenage series
that is funny but aims for more.
Definitely not another Henry Aldrich.

Saturdays, five presentations of Emmy-
winning Ask NBC News, up onerfrom
previous season. Hourly from 8:27
am. to 12:27 p.m.

Sundays, 10:30-11:25 (ABC), Kids Are
People Too entertainment and infor-
mation for the younger crowd, in a
skillful mix that won an Emmy award.

Sun., Dec. 20, 5-6, (CBS) CHILDREN'S
MYSTERY THEATRE, The Treasure
of Alpheus T. Winterhorn.

Fri., Jan. 1, 5-6, LIBRARY, Misun-
derstood Monsters, using books by
Kenneth Grahame, Marianna Meyer
and Stephen Cosgrove.

Tues. Jan. 5, 4:30-5:30, (CBS), One for
All, an ‘‘outward bound’ program
teaches survival tt{ough cooperation.

Kids-To-Kids, Continued from Page 3

difficult to achieve and involving so
many talented and dedicated in-
dividuals, is now behind us. However,
plans are in progress to put together a
video documentation of this event. It will
incorporate portions of the interconnect
and panel evaluation with other high-
lights of the demonstration, the
children's perceptions of what
transpired and so on. | believe that with-
in this documentation there will emerge
the full and complete story of what we
really accomplished there.

If you were lucky enough to have been
with us in Washington, you heard and
saw first-hand the statement that the
American Council for Better Broadcasts
was attempting to make, and perhaps
you better understand now how much
more remains to be said. Rather than
seeming to be the culmination of a
year’s hard work. our conference should
be viewed as the first important item on
a much, much grander agenda. [
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1981 Sponsor Recognition Awards

For the 16th year, ACBB has presented
its Sponsor Recognition Awards, this
time in the splendid setting of COMSAT
headquarters.

The awards went to 19 companies or
corporate entities and one individual
who were chosen for their financial sup-
port of outstanding radio and TV pro-
grams or projects during the past year.
As usual, ACBB members made the
__nominations and an honest, upright and

““knowledgeable outside committee
made the final awards from our list.’

Many thanks to the committee:
Anne Branscombe, Dr. William Fore,
Judy Moyers, Evelyn Kaye Sarson,
FR. Patrick Sullivan, S.J. The list of
sponsors follows:

American Broadcasting Company —
for “Masada’ and for Alpha Repertory
Television Service (ARTS).

American Telephone and Telegraph
Company and Bell System Companies

— for support of * The MacNell Lehrer
Report.” .

Andrew Mellon Foundation — for sup-
port of “Live From Lincoln Center.”

Charles E. Culpeper Foundation — for
support of “Live From the Met."

CBS Television Network — for
“development of the innovative and
educational CBS Television Reading
Project.”

CBS Broadcast Group — for “consis-
tent and continued length of service
through programs such as ‘“‘Captain
Kangaroo', '‘Sunday Morning" with
Charles Kuralt, *Lou Grant", “The Body
Human' and ‘60 Minutes'.”

Corporation for Public Broadcasting
- for ‘‘consistent efforts to promote
.y programs in public broadcasting

through support of ‘Live From Lincoln'

Center,” ‘The MacNeil-Lehrer Report’
and ten years ofg‘All Things Con-
sidered."’

Exxon Corporation — for support of
‘The MacNeil-Lehrer Report and “Live

.From Lincoln Center.”

General Electric Company — for
“Omnibus.”

Gulf Oil Corporation — for support of
the National Geographic special
“Gorillas.”

Hallmark Cards, Inc. — for “A Tale of

- "Two Cities.”

Hearst ABC Video Services — for
Alpha Repertory Television (ARTS).

Internationat Telephone and
Telegraph — for ‘‘Little Lord
Fauntleroy.”

National Broadcasting Company — for
“consistent and continued length of ser-
vice through the ‘Today' show.”

National Endowment for the Arts — for
support of “Live From Lincoln Center"
and “‘Live From the Met.”

National Public Radio — for ten years
of “All Things Considered.”

Procter and Gamble Company — for
“A Private Battle” and for “Peter and
Paul.”

Sears-Roebuck Foundation — for “its
consistent and continued support of
‘Mister Rogers’ Neighborhood.' "

Ted Turner — for ‘“‘his innovative
development of the first all-news,
satellite-cable channel, Cable News
Network.”

Texaco Inc. — for suppo}t of “The
Metropolitan Opera Broadcasts” and
“Live From the Met.”

They Made it Possible

Funding for the interconnect was made
possible by major support from the
following companies:

WESTINGHOUSE BROADCASTING
COMPANY .

COX CABLE COMMUNICATIONS, INC.,
Atlanta, Georgia

HOLIDAY INN VIDEO NETWORK (HI-
NET)

NATIONAL BROADCASTING COMPANY
(NBC)

COLUMBIA BROADCASTING \SYSTEM
(CBS)

COMPLETE CHANNEL TV, Madlson
Wisconsin

U.S. CABLE CORPORATION, Hacken-
sack, New Jersey e

VIKING CATV ASSOCIATES, Monona,
Wisconsin

AUSTRALIA CHANNEL 7 NETWORK,
Brisbane, QLD, Australia

AUSTRALIA CREATIVE YOUTH EN-
TERPRISES PTY, LTD., Lawnton, QLD,
Australia

WIBA/WIBA-FM, Madison, Wisconsin

WISC-TV, Madison, Wisconsin

FRIENDS OF KIDS-4, Sun Prairie,
Wisconsin

ERIN BROADCASTING, Sun Prairie,
Wisconsin .

STANDARD OIL COMPANY

ABC TELEVISION

Theart You
feom all of us!
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Thank You, COMSAT!

A gala reception opened the 28th annual
conference of the American Council for
Better Broadcasts. The reception,
hosted by Comsat at 950 L'Enfant Plaza
S.W., Washington, D.C. Octotr%r 14th,
set the mood for the exciting conference
day which followed

Everyone enJoyed the elegant setting
with its magnificent ever-changing view,
the warm hospitality of our hosts, the
gourmet refreshments, the guided tours
of Comsat's Launch Control Center and
Intelsat's Satellite Operations Center,
the opportunities for friendly conversa-
tions, and the pleased aeceptance of
ACBB's annual sponsor recognition
awards by their representatives ... The
evening was a tribute to excellence; it
was an important beginning of an impor-
tant event in the life of the American
Council for Better Broadcasts.

Thank You, Marieli
Conference Coordinator

When President Genevieve Finnigan ex- Reception Hosts: Robert Bernier, COMSAT, Joseph Pelton, INTELSAT. Arrange-
pressed the appreciation of everyone ments: Jackie Wakeling, COMSAT.

for the outstanding morning's ex-

perience via satellite, she said: "To #onor a then:[ w;[A gﬁ eméeraﬁtp m./dfl?l?

Marieli Rowe, Conference Cootdinator,
in appreciation for daring fo dream a

}

dream, for having the far- S|ghtedness to . | wish to join ACBB. Enclosedismycheckfor$
transiate that dream through your™ Please make check payable to ACBB and send to 120 E. Wllson Street, Madison, Wisconsin §3703.
courage and your perseverance into a Your gift is tax deductible. Thank you.

f 9 yO Ir p hich will always Organization Individual < Please check if you are
conterence program which witl Y - O National  $50 O Lite $100 . O NewMember
be an untorgettable experience for O State €25 O Patron 50 0O Renewal
everyone who shared in it, be they 0O Local $10 O Sustaining 25
‘behind the scenes’ workers; perfor- O Contributing 10 O Voting Member )
mer mem and speakers, ° O General 7.50 O Associate Member
confsére%a::n: | artic‘bgrr:s or ar‘i of that U Student & Retired 5 (Broadcaster)

p Ip. ! P ) The above categories also apply for professional broadcasters eligible for associate membership.

unseen audience ‘out there' ... we
thank you.” \ Name

The, enthusiastic audience rose to their Address
teefl in a spontaneous standing ovation, City State Zip
proof that they heartily agreed with the The American Council for Better Broadcasts is a national, non-profit organization c oordinating' the

president's words of appreciation. efforts of concemed individuals and local, state and national groups to improve by educationat
means, the quality of radio and television.

g.f.
—
Better Broadcasts News NON-PROFIT ORG.

The American Council for Better Broadcasts . U.S. POSTAGE
120 East Wilson Street. Madison, W! 53703 , PAID

ACBB OFFICERS » Madison, WI
Genewvieve Finmgan, President P‘ermit No. 1645
Ruth Pflager Vice President .
Stephen Umhoefer. Vice President

Enizabeth Burr. Recording Secretary

Susan Dreyfus Fosdick. Corresponding Secretary
Mariet Rowe Executive Director

HIGHLIGHTS QF TH!S ISSUE

Thn interconnect ~
igan Who We Are 1 . ’
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WISCONSIN GAS COMPANY's MAGAZ INE

(with feature story of KIDS-L},pp.lé-ZO).




/ .

3. the wonder of christmas

N

‘ 10 - school bus fleet thriving on natural gas

/ 16 vyoungsters produce tv shows

21 new customer service facilities open

22  group promotes computer careers

24 let your heart give

26 retirees

Vol. 24 No. 6 November - December 1981

Published by the Public Information Department
for emplovees of WISCONSIN CAS COMPANY.
Members of International Association of Business

Communicators and |IABC/Southeastern Wisconsin.

Address aill communications to:
Editor, 626 East Wisconsin Avenue,
Milwaukee,?\/isconsin 53202.

EDITOR
Tom Traband

ASSOCIATE EDITOR
Barbara Beniak »

PHOTOGRAPHY
john Alley
Christine Schmudt’

Q N
ERIC ?

A FuiToxt provided by

Kirsten Funk, daughter
of Jim Funk, super-
visor of Corporate
Model Support, visited
with Santa at the
Company’s “Kiddie
Christmas” party
December 6.
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Qunet on the set. This is a tape. Audio. Roll”

The color camera zooms in on the*scene —a door
opens and creaks as a voung girl holding a large hand
puppet shuttles on her knees into a kitchen setting.

A tew seconds later. the girl.and puppet have opened
a rernigerator dodr. The girl screams as the puppet
emerges from the open refrigerator with a mousetrap
on his hand.

‘Cut it. Cut it. OKav, we're off tape.”

You ve just witnessed the recording of a segment
of ‘Kids €an Cook Too,” a children’s television show
that 15 verv protessionallv produced. Two aspects
ot this session. however, immediately catch the
viewer s attention. Instead of being done inside a
modern television studio, this scene was filmed in our
Sun Prairie District Otfice demonstration kitchen and
meeting room. And the television production crew
and talent that handled the filming were all children.

This 1s KIDS-4 at work. KIDS-4 is a unique concept
in children’s cable television programming introduced
in the Sun Prairie area three years ago. What's so
dirferent about this cable channel is that its
programming and production is entirely conceived,
designed. developed and implemented by Sun Prairie
school children ages 9 to 14.

Adult supervision is intentionaily minimal. “They
the adults; trv to give as little advice as possible.”
said 11-vear-old jon Garrett. "We do everything. We
make 1t. we produce it, we write it, we film it

Orten, the children work out of their CATV KiDS-4
studio on Main Street. But almost as often thev're
busv shooting on location around town, and
occasionallv thev convert the room off of our district
orfice’s iobbyv area into a temporary studio.

‘Our facilitv, with the kitchen that our Consumer
Education and Information representative uses for
cooking and testing recipes, provides a more realistic
background for the particular program that the kids
film here. "said District Manager Bill Sanford. As a
service to the communitv. he explained. he allows
various groups to use the room.

KIDS-4 is one ot the more unusual organizations to
take advantage of the facilitv. The children recentlv

1T

©

created quite a stir around town when the CBS
television network came to the Company “studio”
film the kids at work for a portion of the news sTwow
“Morning With Charles Kuralt and Diane Sawyer””
The segment featuring KIDS-4 aired in the fall. (ABC
and NBC also had previously come to Sun Prairie to
do stories on the kids.) .

“We filmed as many aspects of the kids’ production
rodtine as possible,” said Robin Smith, associate
producer for the “Morning” show. She also interviewed
Nancy McMahon and Bob Rodriguez, who both
founded the channel in 1977 when a cable television
company, Viking CATV from Monona, petitioned
to serve Sun Prairie. McMahon, a mother of four, said
she understood the effects of broadcasting on the
farhily and. after obtaining some people’s reactions to
television programming, wanted a channel that
didn’t expose children-to hard-sell advertising, or
gratuitous sex or violence.

A franchise was set up including some local pro-
gramming,. one aspect of which was a children’s
channel with only children’s programs. The purpose of
the station was to provide a means for children to
influence what they saw on TV rather than be influ-
enced by it. It also was intended to take the “mystery”
out of the medium for children®

Smith said she had seen a brief writeup on KIDS-4
in The New York Times and decided to explore the
concept further.

“This is the onliy case we knew of where a city
had set aside an entire cable channel exclusively for
children’s programming by children. Their effort to
learn the industry, and the results, are just amazing.
They do an excellent job.”

She noted that the childfen are not afraid or
\t:mxdated by the technology, and they use some .
very sophisticated video recording equipment.

“The potential for growth is tremendous. The adults
provide some structure, but don't impose on what
the final product is to look or sound like. Essentially,
thev re saving ‘Here's a camera. Here's how you use
it. Now go to it The kids are eager to learn and take it
very seriously.”

continued. ..
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Camera operator Jon Garrett
concentrates on hisangle.
Below —While several members

of the KIDS-4 production crew pre-
pare their equipment for a taping
session at our Sun Prarrie District
Office. the cable channel’s co- /
founder. Nancv McMahon (facing
rront .., discusses the KIDS-4 concept
with the assocrate producerora ~
CBS news show
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Aruitoxt provided by Eic:

jon Carrett «lert), Bob Rodriguez
and Ann O Brien do a take durning
production or one of the KIDS-4
TV programs

-
. 4

... contlnued

N .

Twenty children fill auditioned positions to handle
production aspects. Twelve others make up a pro-
gramming committee that screens the material and
decides what will be broadcast. Eight cadettes, fourth
graders (the youngest members‘of the crew), are
the up-and-comers of the trade. &

The kids' cable channel is partially funded by
the Sun Prairie Cable Commission and the city. A
volunteer support group, Friends of KIDS-4, com-
posed primarily of parents, also generates some
funding. : .

The station cablecasts dailv to about 4,000 viewers
and features about tyo hours of locally produced

. programs a week. Three production crews meet weekly.

On the average each child devotes several hours
for one afternoon ¢r evening a week to their cable
activities. ' '

“Our biggest problem is getting the kids to go home,”
said Sharon Garrett, KIDS® project coordinator.
The programs the children produce, she said, have
covered a wide range of topics, including a news
show, a Kids Konsumer shdw and coverage of the Sun

. Praigie high school hockey gamés. Little local

programming is done in summer.
The children participate in many planning meetings

and workshops on all aspects of TV production,
both of which are sometimes held at our office.
They have done “remotes,” live, on-location

®pyroadcasts: conducted a 24-hour telethon, and held a

call-in show. “When you get 40 children working

on things like these, you can have chaos, but
surprisingly, we've had no behavior problems and.no.
misuse of equipment,” Garrettsaid. -

Future plans, she said, call for covering more subjects
and increasing the expertise’of the production crew
and talent. Currently, the kids are trained by adults,
but eventually plans call for the kids themselves to
train future participants. It’s also hoped that other
local eommunities will begin similar programs so a
network for community exchange will be developed.
Future intentions are to adopt a model program
overseas. . :

The kids channel concept, McMahon maintains,
has proven beneficial to its young producers. “The
children are now more aware of what goes into
taping a show,” she 'said. “They pay more attention to
the technical aspects of production and can appre-
ciate’a fine effort irt regular TV when they see it

-Last fall, 10 of the kids were able to apply their
talents on an international level when they par-

1514,

continued. ..




ATBS television crew. Del and Cinger Hall tapé a production planning session held just prior to shooting. -
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Rodriguez. a co-founder or KIDS-4, checks some auvdic;'and Bill Sanford. manager of our Sun Prai trict Office. shot some
hi monitoring equipment with two members of the channel's ' of his own film on the kids before they left the Company building.
>chnical start ! '
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Production Assistan
about the script

20

ecky Weirough confer$ with BoB Rodriguez

Y

Ann O"Brien, the talent for the segment of
the TV show filmed at our Sun Prairie Office.
explains the scene involving the leading
character, Skippy.

. continued “ .

ticipated in a livésatellite hook-up television .
program with children in Australia. The program
was sponsored by the American Council for Bétter
Broadcasts and aired nationally and internationally.
Recently, fivesof the kids were featured on ABC s
“That's Incredible,’ where they took over the®
operation of the show'§ cameras arid technical®
director and technical ptoducer positions. The program
will air in February of 1982.
Besides giving the children these opportunities, the
KIDS-4 concept has taught them problem solving

. and innovative teghniques, McMahon said. She said

it's also given thém a sense of responsibility and”
accomplishment and taught them writing, spelling,
math, teamwork and leadership. :

And it's encouraged creativity. In one program,
she said, the kids gave voices and personalities to
common objects. During one scene an orange
described how it unpeels itself. The sound of an
opening zipper accompanied each “peel” of the
orange’s skin.

"1t was just delightful,” McMahon said. “Watching
the show was like crawling inside a child’s mind.”

Becky Weirough, an 11-year-old production assistant,
said, “The main thought behind our shows is that
we kids can do things adults may not think we can
do, if they just give us a chance.”

& She’s worked as talent tor shows. Nowhe'd llke to
work behind the scenes. “I've learned a lot,” she
said. "'l was surprised-at how much hard work and
patience goes into doing a show. But it is a lot of
fun to work with the other kids.”

Added Sanford, the Company KIDS-4 critic: “The
kids’ professionalism really impresses me. They do so
much with so little adult supervision and they do
it sowell”

With that he dashed off to prowde some refresh-
ments for what he termed his "'favorite cable crew.” &
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COPY OF LOFTUS RESOLUTION
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1981 STATE OF WISCONSIN LRB-5218/2
: MAC:bb

1981 ASSEMBLY JOINT RESOLUTION ¢

Relating to the accomplishments of KIDS 4, Sun Prairie Children's ‘Cable

Television Channel.

Whereas, KIDS 4 has received.national anﬂ international recognition -
for its innovative approéch of "tele%ision by kids for kids"; and

Whereas, KIDS 4 is based on the belief that television can be a cre-
ative teacher and a constructive part of a child's life; and

wnereas, KIDS 4 has generated an awafeness that there are alterna-
tives to commercial television that are successful in using television as
a means of enriching children's lives; and ‘

Whereas, KIDS 4 programs are developed by young people aged 9 to 13
who are the producers, director§, writers, camera and equipment operators
and stars of the show; and

Whereas, KIDS 4 has been televised by the Columbia Broadcasting
System, the American Broadcasting Companies and the National Broadcasting
Company, and has been featuredupn national radio as well as in newspapers
and magazines; and

Whereas, KIDS 4 has participatga in the 1981 American Council for

Better Broadcasters 28th Annual Conference in Washington, D.C., where, via

]
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international satellite, the participants worked with children

Brisbane, Australia; and

Whereas, KIDS 4 is a reality today, thanks to the persistence

dedication of the children and parents who have participated, the city of

Sun Prairie and the Cable Company whose cooperation was essential to the
creation of KIDS 4; now, therefore, in recognition of the achievements and

excellence of KIDS 4, be it

Resolved by the-assembly, the senate concurring, That the legislature

expresses its congratulations and appreciation to the Sun Prairie XIDS 4;

and be it further v

Resolved, That a duly attested copy of this joint resolution be sent

‘Mby the assembly chief clerk to the directors, advisors and youth involved
in the KIDS &4 program.

(End)
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SELECTED COPIES OF KiDS-4 PUBLICITY
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“KIDS 4” Is For Kids

What Is “KIDS 4”7 It is the first and only non-commercial, non-profit

aged 8to 12 years. These children run the channel with their own ideas, talents
and viewpoints under aduit supervision. /
Sun Prairie’'s “KIDS 4" was developed to prowde a non-violent, |
commercial-free, and entertaining alternative to the curmrently available :
television programming for children. It is a station by children, for children and
hopefully will serve as a model for other cable systems.
For more information, contact: The American Council for Better Broadcasts.
(Nancy McMahon), 120 East Wilson, Madison, W1 53703.

. franchised children’s channel in the United States. “KIDS 4" first went over the | " ,
Sun Prairie, Wisconsin cable last Novemnber 20, with the help of 30 children .




‘Down Under’ folks
iew of our TV

gerav

By Carmen Elsner
Of The State Journal

Netl Smuth and Kay Hannaford,
from “Down Under” came to the
United States to take a look at Amert-
can television for children and public
service programing.

They went home pretty proud of
what they have already.

“We have a very strong govern-
ment-backed movement to 1mprove
children’s television tn our country,
and it's working,” said Smith, a brar-
ran-turned-TV programer. He is part
of a 10-member production depart-
ment for children at a commerciai
station 1n Adelaide, something un-
neard of at commercial TV stations in
Wisconsin. T

During two fast-paced days in
\ladison, they were fascinated with
“Kids 4" the cabie television program-
:ng by school children in Sun Prairie.

More government control

They admutted that Australia TV
nas not been able Lo relate to the com-
munily tn a positive way as they found
with orgamizations such as the Wiscon-
sin Association for Better Broadcasts
(WABB).

And. along with some differences,
:hey found a few similarities between
American tetevision for children and
what kids watch n their country.

We have more governmental con-

trol over our television, and I don’t
think 1t 15 a bad 1dea.’” said Smith, who
serves a researcher and adviser in
‘chidren's programing for his statioff
in Adelaide, in South Australia. He
brought with him a tape of ""Curiosity
Show,” the weekly children’s program
that he has developed and distributes
to 89 stations all over the country.

“We produce 81, hours a week of
children’s programing at our station;
six of them are syndicated,” he added.

He had many superlatives for
“Kids 4. the Sun Praine chudren’s
channel.

“It's wonderful,

super, uruque

Q probably in the world,” he said of that
]:MC program, and he admitted that Aus-
‘.

4

tralia, winch has no cable TV system
and 1sn’t likely to develop one, prob-
ably could never matchit.

“It's very hard for a commercial
station to do a stmilar kind of program
because it would be difficult for us to
provide the needed outlet,” he ob-
served with a certain amount of envy.

Children create programs

“What makes 'Kids 4' ternfic tome
1s that this can be seen in homes
through the entire communty,’” added
Ms. Hannaford, a lecturer/producer
with the Department of Further Edu-
cation in South Australia. “Our chil-
dren create sumilar programs, but
they are on closed-circuit and are
shown only in their schools.”

Ms. Hannaford, /lected by fellow
members of the Station’s advisory
committee, to study commurmty sup-
port orgamzations, suggested that one
of the major differences between chil-
dren’s television in Australia and the
Urnuted States is its prime-time.

“At home, the important time for
children's television programing is be-
tween 4 and 5 weekdays, not Saturday
morning as in the United States,” she
said, “*We have set aside that time all
over the country in the commercial
and government channels as the chul-
dren’s hour.

“Another difference is that we are
not obliged to carry all programs from
the network,” added Smith. **We have
a looser structure, and thus we are
free to carrv programs from outside
the network,”

Ratings, he added, do affect
programing very directly and **Curios-
ity Show," devised eight years ago as
an educational program for children 8
to 14, was able to use ratings as a
weapon in 1ts favor.

“We able to show that not only are
the kids are watching, but their par-
ents are, too. ‘Curtosity Show' was
shown only weekends until ratings
showed that so many parents were
among the audience We moved 1t to
Friday, and the parents still watch.”

He described *Curiosity Show™ as
“timely, stimulating, very compeu-

l As)

tive for audience and not a big budget
show. There are lots of things would
like to do but for the the budget.”

In Smith's view, budget alone
would put “‘Sesame Street’ into the
special evemzs\ga’t_e/ggw “Sesame
Street” is carried regularly in Aus-
tralia.

While in Madison, the two visited
the FEducational Communications
Board, which feeds radio and televi-
sion programs to schools and all parts
of the state: Madison cable TV's Com-
munity Access Center:. WKOW-TV,
and the Council for Better Broadcasts.

“QOne reason we came to Madison
was to see the Better Broadcasts or-
ganization here,” said Ms. Hannaford.

School TY a 'frill’

“I have learned a lot about retating
to the commumty tn a positive way.
Our organization at home 1s a negative
force in the community. It is so differ-
ent here, especially when you consider

‘ that in both cases these are people

working on a volunteer basis.,

“Another interesting thing is that
the Association for Better Broadcasts
is a positive liaison between the com-
munity and everybody impressed with
the awards that the organization gives
to sponsors of outstanding programs,
“somethung we haven’t thought of n
Australia.” ,

In Chicago the two visited the PTA-

TV Action Center and Prime Time !

School TV, the latter a provider of |
educational television backup support -

material for teachers and in Boston,
Action for Children’s Television. They
also visited TV stations and related or-
ganizations in Honolulu, Toronto, New
York and Washington, D.C.

“In Australia, using TV in the
schools is still considered a frill,” Ms.
Hannaford stated critically. "It is not
an important part of the curriculum,
and when one thinks of its effect on an
educational system, we should be cap-
italizing on it rather than ignoring it.

»In vour country, we've found an
awful lot of peeple are aware that the
airwaves are theirs, It is more diffi-
cult to get people in Australia out of
their chairs.” ¢
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AMERICAN COUNCIL FOR BETTER BROADCASTS N
120 East Wilson Street, Madison, Wisconsin 53703
Tebphone{608)2577712

FOUNDED IN 1953

KEWS RE LEASE |

I SEPTEMBER 15, 1980

MARIELI ROWE

CONTACT:
N EXECUTIVE DIRECTOR

&

The American Council for Better Broadcasts was notified

recently that it is the recipient of a planning grant awarded

by the Public Telecommunications Facilities Division of the

National Te lecommunications and Information Administration.’

Under the terfls of this grant ACBB will study the needs
of children in the area, ascertain if and how these needs can
be met with an alﬁernative television programming service,
research the technical and political aspects of interconnecting
the Yarious cable television systems in this area, design a

studio facility, and examine the financial requirements of

setting up an alternative children's television service.

"We are

Genevieve Finnigan, President of ACBB $aid,

proud to be the recipient of this grant. As an organization
that promotes quality televison programming, we believe that

this will make a major contribution towards improving the

7 i '
z .

quality of all children's orogrammlng
R I Y’r-v"th-v Tty F1o8 AT TREETI

ACBB w1ns $I6 714 grant for kids’ study

‘i

l !

I _ THE CAPITAL TIMES, Monday, Oct..6; 1980
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The American Copncﬂ for Better
.-Broadcasts, 120 East Wilson St, has
been awarded a planning grant of
$16,714 by the Public Telecommuni-

formation Admmlstrahon.
e SR a

area, ascertain’ if ‘and how these
needs can be met with-an altemative
televisiom programming service; re-

* search -the - technical and political
cations, Facilities Division of the Na- .-
-~tiona) Telecommunications and: In-‘

agpects of interconnecting the vari-

. ous cable talevision systems in the
~ « area, design a studio facility, and exs
2 "« amine the financial requirements of
; Withthegran theACBme.
‘study ‘the needs of children in the

setting up an alternative clnldrens.
television service. ,
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UPDATE ON -

RDS

We nope you wilenicy the new KiDS-4
orochure. enc'ased with this newslerter.
. Tre AC3B-szonsored Sun Prairie
Chunarer s Crannel is gearing up fer its
g year or service to the chridren ang
cemmunity of Sun Prairie, Wiscensin,

Surng ("e Dast season. numerous visi-
‘Crs nave cme pctn to i2arm abeout the
Brciect 2nd 1o melo with it Highliohts
were 3 nree-cay visit Dy Christopprer
ane Swxelyn Kaye Sarson, and a montn- |
‘ong resicency Dy 8rian Mackness.

Chrristconer Sarson is the well-knawn
©88 zrocucer st sucn outstanding pro- P
srams as "Z2CC ard *he "Live Fraom

Luvh’
;P\.uu Center“ series. His wife, Ey eiyn
Kaye Sarscn s a ;ournalist. auther “and
criginator i Action Lfor Children's
Teiew:sion. Tegetner, tne Sarsons con-
Qucied sessicns ranging from the plan-
ANg stage 1o scrint-writing and proguc-
ton. and culmirating n a KIDS-4 pro-
gram on Ciowns.

Austrahian visitor 3rian Mackness. who
wvas 'n the Unitec States to study the
status of Amer:can children's televisicn
at major centers such as Boston, New
3k and ‘Nashington. spent a month
working with KiDS-4. Among his many
contributions. Brian designed the
KIDS-4 brochure enclosed here,

Visitors have ccme trom as far as
Sweden and’ Srr Lanka, and as near as
Soston and Chicago. AC3B reoresenta-
tives have also made presentations
apout XIDS-4 2on several occasions. A
1 §-minute cassette video tape has been
Sreparec to neio in these presentations,
whicn have :rclucded the Action for
Children s Talevision (ACT) conierence
tn Wasningtcn, D.C. and several
Chicago suourcs currently engagead in
cacle-‘ranchising orcceedings. The in-
rerest .n a Chiidren's Channel 1s op-
VICUSiy infecticus.

Meanwnile ACS38 is continuing its

searcn — ang is cotrustic about the
rvfimec § — ‘or funding the pilot pro-

St 1930
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KiDS-4 Goes
To The

MAER Convention

On Thursday. October 28, following the
Annenoerg Conference ACBB will pre-
sent KIDS-4, ine Sun Prairie Children's
Charnel project, at the annual conven-
tion of the National Association of
Educational Broadcasters. The presen-
tation is part of the NAEB's annual con-
vention, to be heid October 26-30 in Las
Vegas. We plan to take, with us all the
latest news about the project, including
tapes of recent programs done by the
cnilcren.

if you are an NAEB Convention goer, be
sure to look us up. The presentation is .
part of the NAEB Instructional Council's
session on "The Economics of Educa-

ticn xnﬁm Institutions,” and will take

Seph - Ock, 1950

place from 9-11 a.m.

KID8-4 Rececives
Federal Grant

We are pleased to report that the Ameri-
can Council for Better Broadcasts has
received a grant toward the further
development of the Sun Prairie
Children's Channel. The fund represents

- a planning grant awarded oy the Public
Telecommunication Facilities Division
of the National Telecommunication and
Information Administration.

Under the terms of this grant ACBB will
study the needs of children in the area,
ascertain if and how these needs can be
met with an alternative teievision pro-
gramming service, research the techni-
cal and political aspects of intercon-
necting the various cable television
systems in this area. design a studio
facility, and examine the financial re-
quirements of setting up an alternative
children’s television service.

Genevieve Finnigan, President of ACEBB
said. '"We are proud to be the recipient
of this grant. As an organization that pro-
motes quality television programming,
we believe that this will make a major
contribution towards improving the
quality of all children's programming.” O

%QPL. ~-Ock.
\q30
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MADISON—Wisconsin Regional Vice President Joe Nicolay (R.) last month presented a
used television video switcher from the Home Office Media Center to KIDS Channel 4, a
TV cable public access channel in Sun Prairie, Wisc. Accepting the equipment are KIDS
Channel 4 Director Nancy McMahon and Healthlines Underwriting Trainer Joe Clausius,
a member of the Sun Prairie Television Commission.
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Cable tv is taking its first tentative steps
children’s programming.

.

il ¢ €

very Saturcay morning, about 15
mutlion children are plugged into

Q

ERIC s

Aruitoxt provided by Eic:

their television sets, The com-
mercial networks have staked out their
territory—the nearts, minds, and
pocketbooks of America's children.
Parents, media critics, and c¢hild-care
professionals have all pointed to the
problems created by television’s
impact on impressionable minds.

It would be more productive for.-

youngsters to have access to more
creative, exciting programming. Cable
makes that much more likely than tv
ever did.

Because there are so many chan-

nels, each program canbedirected to a
much smaller portion of the audience.

This is particularly impartant in child-
ren's programming because broadcas-"

ters have traditionally defined children
as between two- and eleven-years-old.

Programmer ant to attract that
whole mark have an impossible
probiem. i

Cable s taking its firsttentative steps
toward praviding the kinds of child-
ren's programming that broadcast 'ty
doesn’t. For instance, Nickelodeon,

I

Peggy Charren heads Action for Chil-
dren's Tetevision, a tonsumer watch-
dog group. This article is based.on an
interview conducted by Gail Birnbaum.

38 HO\AE VIDEO

Warner Amex's children’'s channel, is
shown 14 hours a day, seven days a
week in"two million households.
Nickelodeon bills itself as a “non-
sexist, nonviolent, non-racist and non-
commercial” service. It has developed
programs for specificage groups, from
preschoolers to school-aged children
to young teenagers. QOne of its
programs—Pinwheel/—is quite a crea-
tive, service for preschoolers with
pupnpets and original songs and scripts
to tie together creative films from avar-
iety of sources. For example, there's a
delightful, very funny song sung by
vegetable puppPets an a cart with. the
refrain “Eat me, eat me.” Thisisreallya
countercommercial; it's not “eat me,
I'm a candy bar,” which isywhat com-
mercial ty says to kids. Thi$ is "eat me,
I'm atomato, eat me, I'm cheese.” And
just compare the gently humorous

names of the characters—Plus and

Minus, Coco the Mime—to commercial
network names like Fangface and his
cousin Fangpuss, Godzilla and his
nephew Godzooky.

Among Nickelodeon’s other fare is

LAmerir:a Goes Bananaz, a successful

variety/interview show for teenagers,
featuring teenage stars. A good indica-
tion that it was working as a teenage
program is that ABC stole its format
and host for Kid® Are Peaple Too.
Nickelodeon's Video Comics is a
creative use of the comic book format.
Instead of the following the usual tele-
vison procedure of turning comics into
animated half hours, Video Comics
takes a camera and moves it slowly
from square to square in the comic
strips thémselves, trying to capitalize
on the educational potential of achnild’s
natural attraction to comics. While

. actors are reading the voices of the

characters, the chiid can see the bal-
loons with the words in them.

On cable, it is possible to. put
together programs because they work
for children, not because they work for
certain time lengths. Commercial tv

174

means: ten minuieg of program and
commercials,
commercials, then credits. .. .allinand
out in a half hour, working by formulas
that preclude diversity. Cable can be
much mare flexible,

Calliope—a service dusmbuted
nationally one hour every weekday to
cable systems by the USA Network—
makes use of this flexibility to presenta
collection of excellent prizewinning
children’s films of varying lengths from
around the world. It is as nice .a pro-
gram for chnldren as you could dream
up.

Appeallhg fgyoungsters from about
four to nine, the three or four films an
hour.range from The Emperor’'s New
Clothes to the dog story Brown Wolf,
based on aJack London tale that takes
place in Northern California in 1902 to
the animated version of James
Thurber's Unicorn in the Garden. This
kind of animation is much better than
the cheapest kind of animation found
so often on commercial shows. Very
often
except forra mouth moving with the
words. Good animation is an exciting
art experiencge.

Home Theater Network is a pay-tv
service.offering family movies. With so
many films playing in the theaters and
over cable that have an X or R rating, it

is important to have an outlet for films -

appropriate for young viewers. These

movies with-a G or PG rating, such as.
. Norma Rae, Moonraker, Grease, and

H.G. Wells's Time After Time reach
ajout 70,000 homes.

Some cable systems also offer Big
Biye Marble and Vegetable Soup, both
of which are available without com-
mercials to broadcast tv-as well. Blg
Biue Marbie, developed by ITT, fea-
tures kids from all over the world.
Vegetable Soup was developed under
the EmergencypSchool Assistance Act

\and is primarily designed to provide °
role models for various cuitural and

ethnic groups through skits ‘starring

—_—
222 vanl eana

ten more minutes and .

.

the scenes are totally static |
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isi”“’K\i?s do the camerawork on KIDS 4.

young non-professionai actors in
multi-racial situations. !f an episode
takes place in an operating room, for
instance gl - d.be

Ul gon)
! .

" One very special advantage of cable
service is the opportunity for young
peopleto make theirown programs for
their own peer group. Viking Cable TV
in Sun Prairie, Wisconsin, has deve-
loped such +an innovative channel
called KIDS 4, in which youngsters
between nine and 13 design, develop
and implement programs they want to

¢ablecast. They become wntErs. pro-

ducer, audio operators, ca a per-
S sonnel and the stars of the show. That's
= ditferent from PBS's Zoom in which the
4 kids star and contribute ideas.

5 KIDS 4 productions thus far include
i a news show, an ethnic cooking pro-
i - gram, and public service health
TA annodhcements. According toits adult
] organizer. "KIDS 4 provides children

= with a means of influencing what they
sea on televisonerather than being
influenced by it.”
3 Commercial networks generally
forget that children really like seeing
other children in action. Young people
can put themselves in the place of the
kids they see in this kind of program.
Television generally provides very
peculiar role models for childrep—
there's a sexist view of women as

,‘*1!} b ’

v

Aruitoxt provided by Eic:

e

) incompetent, for example. On KIDS 4 |
9\ there are male and female kids doing
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all the right things. And the fact that
children are on the tv being productive [BPlus and Minus eye a cupcake
is something very rare. TV generally 5 ickeiodeon's Pinwheel; KIDS 4 tec
excludes kids from everything but fghicaldirectorand crew learn the basi
commercials, and the children they do ' of tv production; young bicycle race
see don't seem like real children. Ifthey g in Itgly captured on Blg Blue Marb
knqw nothing else, children know wha “Eat me, eat me,” sing the vegetabi
the kids they go toschool with arelikglf on Plnwheel. ’ -
KIDS 4 feels like those kids. 2 .
. . 1,7 77

‘;, Kids' cabie shows, clockwise from tc
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" Children produce,

By Joe Beck ,
. Suburban reporter b \

» , .
P ‘SUN" PRAIRIE — If youre one
' those who regard children’s TV as a
procession of commercials for toys,
. candy. and gaseous soft drinks inter-
- . . rupted occasionally by inane cartoons, '

, you might be surprised at what they re
i doing in Sun Prairie.

j KIDS 4, a Sun Prairie.cable’ TV

 channel bears little resemblancé to

. ) - standard n's fare. Instead of

putting their minds on automatic pilot

. as they watch TV, 20 youngsters, ages

- nine through 13 are producing, direct-

ing, writing, and starring in their own
shows. -

Junior Walter Cronkites anchor a
news show once’a week, complete
with a cast of aspiring cameramen,
‘audio technicians, newswriters, and

ings; ethnic cooking programs, public
_service health anriouncements and-
news features are some of the other
. . : offerings brought into Sun Prairie
' , homes. The channel averages three to
, five hours of air time a week
N : The latest project is a pilot pro-
' gram for pre-school viewers, said
Nanéy McMahon, executive director
of -Sun Prairie Children’s Channel
,AS the adult head of the channel,
. Ms. McMahon s, responsible for, se-
) : lecting 20 children who will procfuce
- . the shows and another’ 12 for the pro-.
- ° gramming commiitee, There is usu-
' ) »ally a, listof aboul 100 apphcams,she
‘ said.
' ) “We make commitments to the
. *  children we have chosen that we will
teach them the rudiments of . TV pro-
duction for‘that year,” she said. .
“‘I'herealgoallslogetthecmldren
to think more clearly about program-
ming, to appreciate it a lot more and .
, - ° become more critical of what they
) watch,” said Paul Raymond, director
o . of research for the Midwest Sm-vey
e .- "+ Research Institute.
o . - Raymond's firm recently com-
’ pleted a poll in whlch 67 percent of 310

v R L

.
.

> o sports director. Skits, dramatic offer- -

-you would
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- actinTV programs

Communities

Dane County residents said they sup-

ported the using public funds to sup- *
port programming like that on KIDS 4.

“As the resuits of our poll clearly,
show, there’s a lot of interest in this
type. of service,” .said Raymond. “T
think we will see more and more com-
munities adopt serviceslike ' KIDS+4 in
the future.” ‘

KIDS 4 uses the studios of Viking
Cable TV in Sun Prairie. Equipment,
training and other organizational sup-
port comes from Viking Cable, the city
of Sun Prairie, individual contributions
and tife American Council for Better
Broadcasts,. a non-profit consumer;
group based in Madison. Ther€ is no
direct involvement by the schools.:

The programming comrmittee de-
cides what will be aired and :t what
times. The cast supplies the produc
tion.

Those involved in productions .
enter the KIS 4 program ‘hrough
auditions. They must compete in the |
following year’s suditions if they want
to stdy on. Those interested in the pto-
gramming committee need not audi-
tion, although some of them have.-

Ms. McMahon said past auditions
‘have ‘consisted of .news script writing,
conversations, and various kinds -‘of
role playing. “We're looking for dra-
' matic abilities, and creativeness,” she
said. “We're looking for young people

o have manual dexterity if they

t totbe camera people, kids who
like to- write, kids who like. being m-
volved ir graphic arts. = -

“The jobs’are the samé as the onies

ﬂndatanyTVstauonwp.h-
‘the exception of sales.” . . )

This year’s auditions will be held
from Tuesday, J uly 14 through Thubs-
day, July 16'at the Sun Prairie Public

Library, 802 Windsor St~ Interested.
" persons should cAll either 837-2471, 837-
5644 or 837 for an autition date
and t.ime s t .
- ¥'
«
n T
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.«Cable now has another— perhaps the last—chance to fulfill the promise;held out by the
,technology of television.”’ (Kate Moody)- )

J

v

TV VIEW

. KATE MOODY

~ Cable TV

~ Who's

- Minding
The Children?

~

There have been a few notable efforts to shape the
medium to raeet the needs of children. For instance, Sun -~
Prairie, Wis., has mandated by city ordinance a children's
cable televison' channel. To date, it is the only community
in the couniry to have darie sa. There, 8 to 13-year-olds
are involved in all aspects of producing and programming
for their own channel, which is called “Kids 4. The exist-
ence of such a channel resuits not only in television pro-
grams but in new educational processes. In one major

7~

. newspager. They pre

1981

,

-

-

\
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project, the children orgapized a study of the history of
their town, which had never before been -presented in an
easily accessible form. They researched and drew-a map
of historical places, which was then published:in the local
sented a public performance of his-
torical ‘noments anc recorded it on viiieo-tape, and now
they are editing the material into a one-hour video produc-

_ tion, **Historical Moraents in Sun Prairie.”
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Kdte Moody is the author of “Growing Up on Televi-
" sion.” JohnJ. O’Connorison vacation.
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- Will 'divide and conquer’” work for cable?

Second of a series
. By Ron Legro

The show's title, *Jaws 3,” sounds
ominous, but its animated clay.fig-
utes turn out to be charming:

\;\ fisherman Is reeiing in his catch
when his boat is suddenly suiround-
#d by viclous sharks. “Oh no!" he
squeals. The sharks.attack, and the
fisherman fights them off. The End.

Next, a young boy chats with Chip
Carter, son of the former president.
Then, a couple of pre-teens take a
ride in a police car. They're doing a
documentary on a cop.

Those are the ltinds of programs

seen on KIDS-4, a two-year-oid ca-

the-TV channel in Sun Prairie. The -

shows are written, produced and act-
ed out by local children agés 8 to 14.

KIDS-4 (s a good example of the
programing noveities made possible
by cable.

Ask cable viewers what they fre-
quently watch and they’re likely to
list somé of the nearly 30 commercial
services now being distributed via
satellite to ckble systems around the
country.

Those Include a few major inde-
pendént TV stations, such As WOR In -, Viewing levels off as sovelty fades,
New York and WGN In Chicago. Somé ¢able clients say; Page 2 of
Other services have been especlally G6od Momning! Edltorial on Page 8.
developed for cable. Some contaln = -
commercials; others are offered to Rivith- il interests. That trend,
subscribers for an additional fee be-/ girggdy éstablished in radio, is catled
yohd the basic cable charge. . “narrowcasting.” Not ' everyone 1s./
There are 24-hour movle services convinced it will work ea TV. -
such .as Showtime and Home Box  Michsel Fuchs Is’ entertainment -
Office and channels devoted entirely chief for Hom e:Box Office, a leading
to religious, sports, news and chil- pay-cable service that is branching
dren's programing. One channel of- oyt to offer entertainment specials,
fers pop-music concerts In stereo, documentarfes and magazine shows’
while another covers congressional {n addition fo first-run movies. He
meetings and yet another serves up questioned t..e economics of offering
two-way electronic games. - qnality programs to many small audi-

Over-the-air broadcesting is ences. . ,
geared ‘to seek the widest possibie “There's hot going to be room for

audience, but cable’s muitiplicity of-
fers a chance to cater to small groupe Cat_:le Turn to Page 9
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Will 'divide and conquer work for cable?

Cable . From Page 1

100 channeis of programing, -despite
the technology,” Fuchs sald.

But others think there Is likely to
be plenty of competition to deliver
specialized Information services. And
viewer participation could be sub-
stantial.

**The entertainment aspect of cable
TV is minor,”. sald Terrence Cooley,
president of ESHAC Inc., one of
many community organizations tak-
ing interest In Milwaukee's coming
cable franchise. “One of the great

[}

Cable TV
‘subscribers

Millions !

50—

4

30

201

TO' 1975 1980 1985 - 1089
(est.) (est) .

l: KC &ms Television Fact Book

Pau! Kagan'Associates Inc. .

William Urban, Blair school sup

possibllities of cable 12 in having $iti-
zens tatking back to the system.”

The city Is requiring that 35 cable
channeis be set aside for Institutional
use. In addition, separate channeld
are to be set aside for professionally
produced local, educational and gov-
ernmental programs. Four more
channels will be reserved for public
access.

A non-profit Mllwaukee Access
Telecommunications Authority Is to
be set up to assist non-professionals,
including community organizations
and Indjviduals, on a first-come, first-

-served basis at & small charge. Stu-
dios, equipment and training are to .

be made avallable.

will nnyone use it? Interest ap-
pears high. Flfty-eight communlty
organizations recently polled on be- '
half of the city estimated that they
might .produce an annual total of
8,200 to 8,800.hours ol publlc-lﬂnlrl
shows,

It’s happened elsewhere. In Den-
ton, Texas, co'rnmunlty access lc-'
counts for one-'third of all pro
Ing on the city’s 35-channe] syst

Public-access progranm in other
cities have included cooking and gar-
dening tips, poetry readings, talk
shows, comedy, sports and short
dramatic presentations.

; Trempealeau County in northwest-
ern Wisconsin has a two-way cable
system that not only brings in far-
fiung entertainment, but also links
the county's elght ‘schoo! districts
with homes and government offices.

“There are travel savings,” sald

g oo

tendent who is on the cable system’s
board of directors. “When the coun-
ty's school superintendents met
monthly, 1 used to have to drive 23
miles one way. Now I go down to the
school studlo, we cover the items on
the agenda over cable TV and I'm
back in my office by noon.’

Some students In the county's
widely separated schools are simuita-
neously taught by teachers lecturing
over cable TV. Some school lectures

and productions can. be seen in.

homes. Meanwhile, senior citizens
sre producing thelr qwn programl
for local broadast $

ronps “will use channe[
spac e | they're given adequate sup-
port and encouragement,” sald Nan-
cy McMahou, chairwoman of the Sun

Tuesday, Septemt

Pralrie (hble Commlsslon and ‘over-
seer of Sun Prairie’s KIDS-4.

About 2§ children are chosen an-
nually: In community auditions to
participate in KIDS-4. A recent poll
Indicated that § large majority of
area parents support the service.

“The idea Is to demystify televi-
sion,” Ms. McMahon sald. “The ex-

perience ls supposed to teach chil-
dren that they can influence what |[

: they watch, as well as be lnﬂuencod

““We want the child to understand
that TV 1§ interactive and they don't
héve to sit there liksé sponges. Our
real attempt is to create media-wise
consumers, not to come up with an-
other David Bnnkley,

Wednéiday: Who #ill run 1ef 4

(4
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‘ Children Run Their Own
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television channel run by children. She is se'én“through
one of the station’s cameras. (AP Laserphoto)’

. ~
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. Going Over Script - Becky Luce checks her script
- : before going on the air with news on KIDS-4, a.cable

'

SUN PRAIRIE, Wis. (AP) — Chris Kerwin is a two-ysa
veteran of the television news business. He was 10 wg;;;eﬁ; i

started. . o

A slender, towheaded youngs'ter with. an infectious '

smile and dimples, Chris is concentration personifi
. , ; ied
he barks orders, sets up sound gquipment agg focuses tﬁ:
portable, color camera for a tight closeup. -
As the camera rolls, he delivers his monologue with
g‘a.?l‘;g::rdhe%oll;sh' hgnﬂc;nng th? crowds that invariably
e and the rest is pint-si -
iy e rest of his pint-sized news team
Chris and 39 other Sun Prairie youngsters between |
d39 an 9and
14 are beginning the third year of 4 unique broadcasting

project — KIDS-4, a cable television channel run com--

pletely by children.

“It’s totally. dedicated to children. They decide wha-t'V

goes on and when,” said Nancy McMahon, president of
Erin Broadcasting and executive director pof KIDS-4.

"The project, which has an operating budget of about
$20,000 a year,.is funded in part by the Sun Prairie Cable

* Commission and the city. Parents of the youthful par-

ticipants are also forming a “Friends of KIDS4" to sup-
port the channel. Lo _ N .
“The young staff inéfudes a%20-child production crew
picked thro auditions, a 12-child programming com- -
mittee\selectéd by Ms: McMahon and eight cadets being,
trained for nekt year. Although the project is not directly
affiliated with the Sun Prairie School District, all par-

. ticipants mugt be students in the district. o ’

\ A few adult volunteers are on hand to ensure safety and
provide technical advice if the kids request it. But there
have been no accidents’in two years of operation, and once
the training period is over the youngsters need little help

_with the equipment. - .

“I'm only the adult producer. It isn’t important what T
think they want to talk about (on the shows). It's what
they want to talk about,” Ms. McMahon commented. “‘In

“Just think of a typical televisi i

) . elevision o tion C

F iC ., the height of the participants.” pera . afl‘d ;educe so many situations with children, adults do the talking, not
| et .- ’ ‘ .18 46, Ce the listening."” o

) “ Xontinued -(over)..
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Children Run Their Own TV Network

(continued from previous page)
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‘“They try to give as little advice as possible,” said 11-
year-old Jon Garrett, beginning his second year with
KIDS-4. “We do everything. We make it, we produce it, we
write it, we film it."”

I usually do film. I'm not usually talent. I'm a techni-
cian,” he added with no small pride:

It has been a source of surprise to adults in the project
that jobs behind the camera are far more popular than on-
camera spots. But the reason is obvious to the kids.

I get to see how it works,” Chris explained.

There are no child stars on KIDS-4, which is available in
about 4,000 Sun Prairie households.

“*No one child gets singled out,”” Ms. McMahon said.
*“They’re simply too young to cope with that kind of atten-
tion. And blame.” :

The children’s channel is on every day and features’
about two hours a week of locally produced programs.
Last year, the KIDS-4 produced a weekly news show and
special programs such as call-in shows and coverage of
Sun Prairie High School hockey games. .

This Oet. 15, the crew will participate in a special
presentation during an American Council for Better °
Broadcasts conference in Washington, D.C. The Sun
Prairie youngsters will talk with children in Australia
through a live satellite hook-up.

The purpose of KIDS+4 is not to turn out miniature jour-
nalists, Ms. McMahon explained. .

‘‘We hope to'teach them to be literate consumers of the
media.” she said: *‘We didn’t set out to protce little .
David Brinkleys and Howard Cosells —- although we may
have had them.”

“The main thjng is not a television thing,” said Ms.
McMahon’'s assisant, Pat O'Brien, -whose 10-year-oid
daughter Anne is beginning her second year with KIDS-4.
“1t gives them a sense of responsibility. It gives them a
sense of accomplishment. It gives them an awareness of
the community;they didn't have before.”

It also teaches the children spelling, writing,
mathematics, history, teamwork and leadership, Ms.

.

- McMahon added."

If the project has taught the youngsters muct, it has
provided the adults with a demonstration of what children
can and cannot do, given the chance.

It has also shown them never to underestimate the
youngsters’ chutzpah. One child wrote to Walter Cronkite:
and signed the letter, “Your fellow anchormar, Davit
Fabie.” .

" youthful crew decided they wanted to interview Chip

Carter, slated to stop in Sun Prairie the next day to cam-
paign for his father. .

The adults told them it-couldn’t be done on such short
notice and the president’s son probably wouldn’t be
available to talk to a.children’s station, anyway. ‘

Undaunted, Pete McDuffee, then 13, called the White
House and set up an appointment.

“(Adult volunteer Robert) Rodriguez called me that

evening and said. ‘Guess what you're doing tomorrow?""
Ms. McMahon said.
. The next day, the national press corps crovyded arou‘nd
as 10-year-old Kara Ellestad, in long dark braids tied with
red'ribbons, reached up with a microphone and zapped
Carter with the first question of the first television inter-
view she had ever done. . '

“Who pays your salary?'’ she asked.

“‘Her second question was, ‘Mr. Carter, what are your
personal political ambitions?”’, Ms. McMahon said, ad-
ding, “Don’'t tell me kids can’t’ learn.-to use the media, .
rather than be used by it."” -

«




KIDS 4 on national TV

Sun Prairie’s children’s channel, KIDS 4, was featured on national
telgvision, CBS morning news show, last week. These photos were "=
taken from the television screen as the local TV youngsters were :
doing their thing in production of KIDS programs. The channel has -
also been featured on national NBC and ABC.
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SUN PRAIRIE, Wis,
(AP — Chris Kerwin, a
two-year veteran of the
TV news business, is the
perfect professional at
the scene of a story —
barking orders, setting up
sound equipment, focus-

ing a portable color
camera for a tight
closeup.
He's 12.

A slender towhead with
dimples and an infectious
smile, Chris delivers his
commentary with polish,
ignoring the crowds that
invariably gather when he
and the rest of his pint-
sized news team show up.
" Chris and 39 other Sun
Prairie youngsters aged 9
to 14 are beginning the
third year of a unique
broadcasting project —
KIDS-4, a cable television
channel run by children.

“It's totally dedicated
to children. They decide
what goes on and when,”
says Nancy McMahon,
president of Erin Broad-
casting and executive
director of KIDS-4. **Just
think of a typical televi-
sicn operation and reduce
the height of the
participants.”’

THE PROJECT
about
$20,000 a year, provided
in part by the city and the
Sun Prairie Cable Com-

 mission. Parents are for-

ming a ‘“‘Friends of
KIDS-4" to support the
channel.

The staff includes a
20-child production crew
chosen through auditions,
a 12-child programining

committee selected by
McMahon and eight
cadets being trained for
next year. ‘

A few adult volunteers
are on hand for safety
reasons and to give
technical advice. But no
accidents have occurred
in two years of operation,
and once the training
period has  ended, the
youngsters need little
help with theﬁuipmept.

isio

KIDS-4's short staff
long on TV talent |

Just think of a typical television
operation, reduce the height of the
participants and you've got KIDS-4,
a channel run -by youngsters who
produce weekly news and. callin
shows, and cover hockey games.

“I'M ONLY THE adult
producer. It isn’t impor-
tant what I think they
want to talk about {on the
shows). It's what they
want to talk about,”
McMahon says. .'In so
many situations with
children, adults do the
talking, not the
listening,”’

KIDS-4 DOES NOT ex-

ist to turn out miniature

journalists, McMahon
says.
“We hope to teach

them to be literate con-
sumers of the media,”’ she
says. "“"We didn't set out
to produce little David
Brinkleys and Howard
Cosells — although we
may have had them.”
And McMahon's assis-
tant, Pat O’Brien, says,
““The main thing is not a
television thing. It gives
them a seénse of respon-
sibility. It gives them a
sense of accomplishment.
It gives them an

awareness of the com-
munity they didn’t have
before.™

IT ALSO teaches the
children spelling, writing,
mathematics, history,
teamwork and leadership,
McMahon says. ¢

Besides what it's
taught the children, the
project has shown the
adults what children can
do, given the chance.

Two years ago. plann-
ing their first show, the
crew decided they wanted

18

to interview Chip Carter,
.scheduled to stop in Sun
Prairie the next day to
campaign for his father.
The adults told them it
couldn’t be done on such
short, notice and the presi®
dent's son probably
wouldn't be available to a
children’s station

anyway.

UNDAUNTED, PETE
*McDuffee, then 13, called
the White House.
“‘(Adult volunteer
Robert) Rodriguez’ called
me that evening and said,
‘Guess what you're doing
tomorrow?"" McMahon
says.

The next day, the na-
tional press corps”trowd-
. ed’ around as 10-year-old
Kara Ellestad, in .long
dark braids tied with red
ribbons, reached up with
a microphone and zapped
Carter with the first qued-
tion of the first television
interview she had ever
done. -

“Wh;) pays, ,your'

salary?"’ she asked.

“Her second question
was, ‘Mr. Carter, what
are your personal political
ambitions?”” McMahon
says, adding, “Don’t tell
me kids can't learn to use
the media, rather than be

_used by it.”

Eleven-year-old Jon
Garrett, beginning hi3 se-
cond year with KIDS-4,
says, "‘They try to give as
little advice as possible.
We do everything. We
make it, we produce it, we
write it, we film it.”

7
Q2
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Adults on the project
have been surprised that
jobs behind the’camera
are far more popular than
on-camera spots. But the
reason is obvious to the
kids. .

“I GET TO SEE how it
works,"”" Chris says.

KIDS-4 has no child
stars in its programming.
which is available in
about 4,000 Sun Prairie
households. *No one child
gets singled out,”
McMahon says. ‘They're
simply too young to cope
with that kind of atten-
tion. And blame.”

The children’s channel
is on every day and
features about two hours
a week of locally produced
programs. Last year,
KIDS-4 produced a week-

/1y news show and special
programs such as call-in
shows and coverage of
Sun Prairie High School
hockey games.

™
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The anchorboy falls
off his chair,

the anchorg
spitballs...

irl shoots

TVstationisthriving
and even scooping the grown-ups

t

By Grant Pick

The word came on y a day
and a half ahead of time:
First Son Chip Carter
wouid stop in Sun Prairie,
Wis., to inaugurate the

town's August com festi- |

val. it's not every day the-
President's son happens

by the seif-prociaimed

"Groundhog Capital of the
Worid” (pop. 12,854). So

staffers at Ch. 4, the only }*

operating TV station in the
village. spun into action. A

producer persisted in calis

to the White House and
tinally mustered up a
press secretary, who said,

"You've got five minutes .

with Chip. No more.” The '
producer and his reporter, |

one Kara Ellestad, next re-
searched Carter in detail,
The comn félstival opened

on' a Friday afternoon on
the apron of a park. Carter,
handsome in a cream-
colored suit. said a few

' words. cut a red ribbon

and then stepped over to
Kara's microphone. Heé
seemed to stiffen at her —»

45
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the ready behind her, KIDS+4

Technical and camera Crews at
raporter Anne O'Brien, 10, be-

gins her on-air. spiel.

continued
brazen questions—"Who pays your sal-
ary?" or "Would you rather be known by
your own accomplishments or as Jimmy
Carter's son?"—and he began preparing
to Icave. "Know what | gave Amy last year
as a’birthday present?” said Chip, inch-
ing off. “I had John Travolta come down
to have dinner with her and 12 friends.
Nice to see you.” And he was gone.
‘But Ch. 4 had him on tape. it the station
had performed ably in snaring and grill-
ing Carter, it was the more 'impressive
because Kara Ellestad was a pigtailed
10-year-old when she did the interview
two years ago, and her producer was just
a little oider; and Ch. 4, also known as
KIDS-4, ranks as probably the only TV
outlet in America where youngsters pro-
gram, produce and perform their own
shows, with minimal aduit input.

The idea for KIDS-4 began in the mind of
Nancy McMahon, a focal aristocrat whose
family is as native to Sun Prairie as the
groundhogs. Having to shepherd four
oftspring through harsh Wisconsin winters
ted her to rue television's negative impact
on children. So, when cable-companies
came courting Sun Prairie officials in the
early 1970s, McMahon led an effort to
force whichever firm won the franchise to
set aside one channel for kids, When
Viking Cable emerged with the franchise,
KIDS-4 was born.  ~

188
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That was October 1978, Today K!DS-4
functions with a staft of about 40 children,
aged 9 to 14, each of whom serves a one-
year tour ot duty. The buik of the young-
sters serve as camera operators, direc-
tors and on-air personalities. A dozen
children compose a program committee
and determine what's to be broadcast.

Though Warner Cable's children's serv-
ice takes up most of the program day,
there's a lot of opportunity for KIDS-4 to
strut its own stuft. A halt hour of local news'
is broadcast each Thursday during the
s_chool year. Throughout the year the sta-
tion puts on a number of specials, paying
close attention to such home-grown
events as the midwinter Groundhog Day
ceremony, midget auto races and—e-
gardiess of Chip Carter's presence—the

46

corn festival. With the heip of grants,
KIDS-4 has completed documentaries on
the history of Sun Prairie and on local art
museums.

The quality of afl this is a bit—uh—
uneven. Take the news show. The
heavyweight on the news is David Fabie,
a bright tad who has mastered the sing-
song elocution of big-city anchors every-
where by practicing both with a tape
recorder and in front ot a mirror. David
reports “general local stuff,” which means
city council doings as wellas the annual
call for day-camp registration. But last
year, anyway, he was often undermined
by co-anchor Anne O'Brien, a petite
blonde who loves comy jokes. Recalls
Fanie, "Anne had the disqusting habit of
tearing her script into pieces and firing
spit-wads at me on camera.”

Then, oo, the KIDS-4 crew often labors
under some physical constraints. “The
ptatform that supports my news desk has
litte cracks in it," relates Fabie. "You'll
scoot your chair over, hit & crack and
down you go.”

Despite such difficulties, KIDS-4 perse-

veres—and sometimes, as with Chip- Car-
ter, triumphs. On occasion, the news
show scoops the Sun Prairie paper. This
recently happened when Fabie was first
with a story about finding $10,000 in a
shoe box. Chris Kerwin, reguiarly the
KiDS-4 sports ace, proves quite adept at
interviewing midget auto racers, who tow-
er above him. "Onge I'm through with
them," he says, "all they want to do is say
hi to their moms,” ]

Most KIDS-4 staffers dlso become ex- ~
pert in the mechanical side of television
and thus are more critical viewers, Now:
and then this consumerism reaches ex-
tremes. Recounts the mother of an *11-
year-oid camera operator, “My son's con-
stantly pointing out bad editing, to the
point that it drives us nuts.”

The influence of KIDS-4 extends, as
well, to youngsters' watching Jess televi-
sion each day. A few staffers have for-
saken-shows they know are poor quality.-
“Yes,” sighs one, “"l've even given up
Gilligan's Island™

TV GUIDE NOVEMBER 14, 1981
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History mapping program planned

The program on the youth project,
*'Mapping the History of Sun Prairie,””
will be held in the public library Thur-
sday, September 10, at 7:30 p.m., not at
7 p.m. as originally announced.

The new time has been set' so
students at Bird School may attend both
the open house at the school and the
mapping project program.

The program features several dif-
ferent sections. The first part will consist
of the showing of the- videotape
produced by Kids-4 as part of the
project.” Dan McMahon, tape editor,
says the tape will last approximately one
hour and includes segments of all of the
students working on the project as well
as the four plays-written by the students.
The plays were fiilmed in the museum,
Civic Theatre rehearsal hall, Sheehan
Park, and the Bob Davis backyard.

The rest of the program will consist of
a display and explanation of the
student’s work included in the grant
from the National Endowment for the
Humanities. .

Refreshments will be served at the
conclusion of the event. This program
marks the end of the project with the
exception of the exhibit which nins
through Sept. 17.

Peter Klein, project director, says, ‘[t
is our hope that the exhibit will travel to

[y

b

Selected art stydents and Kids 4 television

dents from Sun Prairie toured the Center
«Gallery, the Elvehjem Museum and the Madison Art
Center to learn more about art, how galleries and
museums work, and television production. The
who program and produce
telavision on the. exclusive children’s channel on
Viking Cable’s Sun Prairie system, performed un-
der the guidance of Meg Antonius and Mary Good-
netter of WKOW-TV. The art students c;‘

Kids 4 students,

different locations in Sun Prairié and if .
youth show the interest, then other

programs of this nature could be offered

by the museum.”
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art department headvat Sun Prairie High- School,
was overall director for the projgct and Kathy Bass
. of Sun Prairie Kids 4 was video coordinator. The
tapes will be aired sometime this fall and later will

1229y

community access channels. In the picture, front,
from left, are: Donna Gasper, Stacee Jensen, °
Melanie Melvin, and Melissa Maracek of Kids 4.
Second row are Chris Kerwin, Peter Cole, Mike

ceived Dougherty, Mary Goodnetter and Meg Antonius.

and wrote the story for the production. Peter Cole, 1 @;

a

be available for additional showings on Viking's .
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' ’ : ' ' — Photos by Martha Link
Tom Blood seems to be learning fast as technical helper with KIDS 4TV station ifSuni, g -
Prairie. Preparing a live “KIDS Konsumers” program are Dawn Wheeler, camera person;. n
John Garrett technical director audio; Beth Burchett, talent and Glenn Zwieg. 1 g O S
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. Experience with KIDS TV
(continued from previous

By Dorathy Lihk
Heraid Citizen staff

SUN PRAIRIE — Catholic
youth are very enthusiastic about
their participation in KIDS 4, a
unique children’s cable television

‘ station operating out of Sun
Prairie.

Pat Anhalt, 13, in his third
year with KIDS TV, says he
learned how TV works, use of a

s camera, studiot functions and
choosing materials. ‘‘We
dentonstrate what kids ean do,”
he boasts.

< KIDS TV began its third year
m September. . 1t . has the
. distinction of bemg the first TV
station in the world ‘run for, by
and with children. Its vision is to
provide children with a means of
influencing what.they see on TV,
rather than jusv bemg mﬂuegced
by it. .

F-4

Parents . have reported that
KIDS participants become very
. different viewers of TV as

evidenced by their critiques of
. - programs in a family setting.
Some of the young people are
already considering future
careers in meclia.

Anne O’Brien, 10, was en-
couraged to audition for KIDS by
her parents. She became a ‘story
lady’’ for the program '*‘Randy

~ and Friends” and wants to be ane=s
" actress. )

" Tom Gehrmann, 13, is on the
N production crew and- in ‘his
* ~ second year in programming. He
can now explain the technicalities
of T\i as his family watches.

Terry Tuschen, Jr.; and Ray

Yunker, Jr., both 14, are now

. past the nine 'to- 13 age limit for

* KIDS TV but they tell how they

bene,fltted from three years with
the station. o

Terry believes that the .more
other communities, like

adison, come to watch. KIDS
TN, the better the idea will
'spyead. Ray, former news

hnical ' director, is taking
ourses at DeForest high sch
that are pre-requisites for college
mass media courses. He would
like to see other smaller ‘com-

RIC

- of Betteg

“adds,

" munity have

/believed that no community, or

~ them full of igleaifgrjinterviqws

Catholic Youth Profit from

page) "
munities undertake a kide’. with legislators, doctors,
program. teachers, dentists and clergy.

Kids design, develop, implement
and produce the shows. They can
be writers, producers, ' audio
operators, camera personnel and

- : . inin 1lt influence i
exclusively for children in 1979. ;z:)l:;g}Mlnlmal adult influence 15
. 1 . ot

Before that, the cablé committee ; 1
and the City of Sun Prairie had
provided for KIDS 4 as part of
the franchise with Viking Media.

Naricy Chase McMahon and
drama media teacher Roberl
Rodriguez implemented the
concept of a channel reserved

~ Programs that will be viewed
this season are a news show
directed by veteran broadcaster
Pat O’Brien; “KIDS Kon-
sumers’’ directed by eastside fifth
grade - teacher* Gerry Bobholz;
and ~*“Randy and Friends” .
headed by Randy Nichols,
fermer disc jockey now in ad-
vertising with WMAD Radio.
Schedules are published in the
weekly Sun . Prairie Star-

) . Countryman newspaper.
Later she did volunteer work -

with the League of Women

Of her interest in children’s
television, Ms. McMahon
comments, ‘‘You can’t be a rural
housebound mother of four pre-
schoolers in Wisconsin winters
without realizing the influence of
televisioni upon them. It was then
I conceived the idea .to do.
something about it.”

During the week of October

Voters and Channel 21 prompted 11-17, eight = kids, parent
by the involvement of her "chaperones and leaders were in
mother, Marcella Chase. She Washington, D. C. todo the first
returned to college to study interconnect and shared video by
communications and wrote a satellite by children in ‘world

history. They were joined by four
KIDS Alive from Bloommgton,
Ind., for the international llVC_
‘chlldren s ohe hour conversation
with a similar group of children
in Brisbane, Australia.

paper . which attracted the at-
tehtion of the American Council
Broadcasts. Next she -
traveled the state studymg use of
cable television.

When Sun Prairie was con-
idering cable, Ms. McMahon
ld public meetings. with sc\'eral

The program was in con-
nection with the 28t?s annual
of the

interest groups and they -all conference erican

confirmed her-idea by asking, Council for Better Broadcasts,
“What can we do for kids?"’ the oldest gonsumer group ..

) concerned with: the quality of

It was a matter of being in the broadcasting in this country

which has nationat headquarters

right place at the right time,’” she _
in Madlson._

pointing out how many,
in this' same com-
built up th
nationally known -senior center,
the” Colonial Club. The people\
said ‘‘sure’’ to both DI'OJCCIS for

volunteers . . .
' .KIDS 4 relationship with the

-Australians began during the past
year when Ms. McMahon
received a request from Brian

young and old. Mackness, free -lance producer
. \and children’s .director from:

The project sticceeded m splte Australia. He subsequently spent
of protests of professors who Six weeks here with IDS 4

- composing music with them and

cable company would buy the donating his time.

-

."idea, no kids woul it and no - '
‘way to finance.it woill®Pbe found. To fund the D.C.: trip, KIDS
. , raised. $1,500 putting on a .
KIDS 4 is television by children®? telethon.

but not just kids’~‘stuff.’’ A visit
to a late summer programming .
workshop for beginners found

Other grants and gifts, as well
as inquiries, are welcome at KIDS
4, Box 142, Sun Prairie, Wis.

53590 (608) 837-5454.
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— The tape machine broke S0 staﬂ‘ers had to battle time, techmcal problems.
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Chs!dren Produce, Act in Own TV ShoWs
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Q
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‘By MARY ELSON
Chicago Tribune
SUN PRAIRIE, Wis. The
sports anchorman, who was dou-
bling as technical 'director, emerg-
ed from the control room and

y .(si;rode grimly to the studio anche:
. desk :

“Folks,” he said, ‘‘we have a big
technical problem. We're going to
have to go live.”

Grimaces, cries of panic. '

“Don’t push!’®

“Uh oh, the monitor’'s off.”

‘‘Geez, get ready, and don’t say,
‘Well, I think, uh, we haye a tape.’
- Do you knwo how -dumb that
sounds?’’ :

“‘Oh, God, we have no audlo "

““No goofmg during the show,
anybody.

“You'd better know what you 're

-'doing (thumpmg on a desk). If you

screw up .

“Just knock it off. QUIET,
QUIET!” L

And then:

“Good eve ... (uncertain glance

,-at the control room brings wild sig-
nals to continue).”

“Good evening, and welcome to
KIDS4 news. I'm David Fabie. On
your screen before you is a tape of
the Space Shuttle Columbia as it
"appeared 20 seconds — uh, excuse
me, 35 seconds — before liftoff at 9
a.m. this mommg..y , ,

So began a pamcularly nerve-
wracking edition. of an all-children’s
news program recently in Sdn
Prairie, population 12,000, where.
kids have been demonstrating for
the last three years ‘that they not
only are TV watchers, but also TV
producers, directors, reporters,
cameramen and announcers.

On this night, the usual proce-
dure of taping the news show at
5:30 p.m. and broadcasting the tape
at 6:30 went awry because of prob-
lems with a videotape machine. . ™

’

A half-hour of tinkering by
KIDS-4 news director, John Garrett,
11, and the sports anchor, Chris
Kerwin, 12, failed. (“The console
cord won’t go into the VEH cord, so
we “had to do a runoff with the
portapack .

So for the first time in three
years, KIDS-4 News went ouf live to
Sun Prairie’s 1,500 cable TV news
subscribers.

It was far from smooth, but the
kids ‘knew that the blame or praise
was theirs alone.

The news program is one of four/
shows (others are a *“Kids’ Consum-
er’’ report,
feature and ‘‘Randy and Friends”
puppet show) that are written, pro-
duced and directed by 40 children
(chosen from more than 100 who
auditioned) aged 9 to.13. ’

“Kids Can.Cook, Too"”

3

192

7

THE KIDS4 program began in
1978 after local parents and mem-
bers of the American Council for
Better Broadcasting (ACBB), a na-
tiondl non-profif agency in Madison,
Wis., petitioned the newly formed
Viking Cable TV station to create a
channel e\:clusx ely for children’s

channél in Sun Prairie is the only

one in. the country “dedicated to —

and for the usgr of — children, and
children only f While all the shows
are not prot ced by the children,
an all-children programming com-
mittee decides which syndicated
shows are broadcast. ‘an/] :

*If there aren’t available
that the children like, the screen
just goes blank,’”’ Rowe says.

“We want kids to inflience TV,
it they are also going to be influ-
enced by it,” says Bob Rodriguez,
one of the .channel’s founders. Rowe
says the aim is.to ‘‘demystify’’ the
technology and make children more

.

continued (over)
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;’critical and literate viewers.
! It.seems to be working.
¢ John Garrett, the brisk, mop-

+haired news director, says that
since working at KIDS-4 studios, on

the second floor of a brick office
building on Main Street, “I don't
watch TV as much as I used to. I
realize how trashy some of the junk

“A 16t of the programs are just
real dumb, they don't have any

int. They're just something fo
catch my attention and make
money."” ’

Chris Kerwin singled out the
popular prime-time show ‘‘Three’s
Company”’ for criticism. - -
~ “It’s the same old thing every
time,” he said, rolling: his eyes to-
ward the ceiling. ‘‘Somebody

" misunderstands somebady else, and

at the end everybody goes,
‘Oocoooooch, so that’'s what you
meant.’ At KIDS4, at least we try
to get a variety of things.”

“You're more critical,” blonde
Stacey Simon, 11, says cooly. “You
can look and see'they rmessed up
that shot — they shouild have got a
close-up instead of a wide shot.” |

RECENT SHOWS have includ
a caonsumer report on mittens (wh

The best buys are, the warmest), an °

on-the-scene report on a senior citi-
zens' hockey team, an interview
with the local high school football -
coach, and an editorial criticizing
the city’s snowplows for throwing

*

!

.

[LDREN PRODUCE, ACT <IN OWN TV SHOWS )
continued from
.previous page

.

snow on the driveways and side-
walls kids had shoveled. (*‘That
was,a really big issue last year.”
Chris recently prepared a story,
still in-need of editing, on the .dan-
gers of caffeine, “a drug,that is hid-

- ing jn so-called ‘soft’

The shows frequently include
verbal clumsiness (‘“This set's got
no tranquility,” *““The Sin Prairie
School board will meet ‘to decide
the fate of whether to OK or not to
OK ,..."), along with whispering,
blurfed shots and bungling on cam-
era. {‘‘Welcome back to the 24-hour
telethon. I'd like to introduce Ja-

nice and — David! you're in the.

way! ..."” began one nervous 13-
year-old, as another child stumbled
across the set.”)

The-kids gripe about how long it
takes to write news stories angd
usually take the news, unchecked,
from newspaper clippings.

_ However, the kids say, the pro-
gram not only teaches them about

television (‘“They have a zillion -

ideas,” says an adult adviser) but
also inspires patience, co-operation
and leadership. ’

“You learn how to supervise a

up of people,” says Becky Luced,
12. “And you're telling other kids
the' news Yyou think is interesting
and important, instead- of what the
grownups think. I think we're
pretty good, considering kids do it.
It would be a lot better if grownups
could do it, but they don’t.”

A
‘
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Natlonal networ T
|Idrens prolect

Robin Smith, assbciate produce‘i' of CBS news,
KIDS 4 advisor, bending,
/S, Jon Garrd'tt Tom Gehr-

right, and Bab Rodriguez,
work with one of the ¢

The three national aetworks ABC
NBC, and CBS, .have ‘visited Su
- Prairie’s children's channel operation,
KIDS 4, the past couple of weeks to
televise segments for news programs.

Last week CBS News was in town for
three days with camera crews out of
Chicago working_ with- Robin Smith,
associate producer from New York,
ﬁlmmg a segment for the Charles Kuralt
morning news.

Smith said she will be in contact with
KIDS 4 1o inform_them as to the exact
time of showing.

She sald CBS was attracted to the’,
program via an article appearing in the
New York Tirmies related to children and
television. The KIDS 4 operation was
‘included in the article. It told how the
innovative channel was developed in
which youngsters between nine and

design, deve .and imp
programs they/want to cabléCaft™]
become writers, producer, audp

operators, camera personnel and the
stars of the show. .

-

. oI just captured our lmagmatlon
Smlth said:
T'uwday. the CBS crew worked with.

'.the youngsters during two projects, the

Cadets and- a make-up workshop.
Sharon Garrett, project coordinator of
KIDS 4, explains the Cadets, a group of
_fourth graders, just began meeting this,
fall. *“This was their first time - on;
televlSl_Qn and_CBS happened to-be mj

on it,”” Garrett said.

The Cadetw are learning the basu_

knowledge of television through thé
classroom, seminars and gyass'rootz
commentary, - she added. They are
developing skills in critical viewing.”
The assignment for this particula
project was {0 -put together a news story|
Self critiquing was part of the process.
They recorded the stories a week ago:
and then went before the cameras Jlast:
Tuesday for a television presentation.
Peter, Klein, a teacher at. Bird School,

worked: with the youngsters.
3

104

“Brink, Sara

mann, and Mike Kennedy, in preparing’ a tape of
_the “Kids Can Cook Too' show.

Members of the Cadets are Torya
Frenczak, Lexi Hensler,
Jenny Little, Treena Ward, and Tanya

_Leonard.

A basic video make-up workshop was
offered to all KIDS 4. Those working
the night CBS was on hand included:
Becky Luce, Ben Belda, Becky"

‘Weirouglr and Stacey Simon. Frank

Peot, a teacher in- Bird School, guided
the young peopie through the workshop -
from 6:30 to 8 p.m. This was the third. .
and final meeting of the group. o
Jerry Bobholz, a teacher from East-: :
side, School, worked with a technical
crew which videotaped: both the Cadets
and the make-up programs, The
youngsters were amazed at how dif-

ferent make-up looked from the real

thing to the televised version.
**Kids Can Cook Too,”* was covered -
by CBS last Wednesday night. Segments «

“

' C ontinued (over)




: 'Natfona] networks visit KLDS ‘4 chiidrents — — : ’
. “project (continued from preyious page) oA co Phone 837
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] . ‘Bigtime

. - / A CBS camera crew out of Chicago was.Jn town_show. Here they are filming the 'Kids Cah Cook
( ' last week to film some of the operation of the local Too " show preparation. '
children’s channel KIDS 4 for a Charles Kuralt s

: 7

Lo

’

l " ““The entire ‘week is filled with ac- . ,
of the cooking show are being taped to tivity after school,™ Garrett adds. ! g‘l’gri;:dlgn[:lktg: Q‘Ztsl‘lé(:n?nml\%rlz?g;‘
l : be televised at, a later date. Bob , A Programming committee, headed ° andia ‘
. ’Rodriguez, form&r Sun Prairie High byb':a‘gy. B“;‘ ;Sf.“?“s"ﬁ on leaning - =g ™ prairie’s. Nancy McMahor, 2
) -School teacher and very active ‘in ?ridayc [tllc; oy(;z:;f;?:' ar:e ;?ﬁi:;ez | nationally known figure in'better broad-
developing KIDS 4..stepls |n'du!'1ng /being good consumers of the_media . Sasting. anq executive dqugtor of KIDS
spare hours to help with pfogramming./” _—76_5P9U. €O utside speakers, and 4. Wwas primarily responsible for the
| " He guides the young cooks, "Becky g:l‘é“%g:m'm‘ OulsiCe Spenker . initiation and growth of this children’s

Weirough, Anne O'Brien; Tom Gehr- o channel for and by children idea which
i [ A structure is being worked on o ¢ 4 ( n ich

mﬁr%ﬁﬁ?“ﬁé a:;tj oi?sc‘i;m“r'::-: continually expand skills. “One' child is ‘tser‘:;':i‘(')':;?lz rﬁ‘:he"ﬂs national and in

crew to_cover the news show which in- ready to do editing of éﬂa!:l;l:ﬂssaiznd anore .' ‘

cluded an interview with Robin Smith others are ,‘?1091211-‘)‘?5 ‘:"‘ . n?il:ues e ‘

of CBS. Pat O'Brien is the adult news °Meanwhile Ol s -

team 4dvisor to KIDS Denise tract attention.- The NBC segment

Chevalier, - David' Fabie, Mike aired last week and included the KIDS 4
Daugherq‘;, Jon Garrett, Chris Kerwin, ~news show and a remote from the

Becky Luce, and Stacey Simon. The Colonial Club. where Ch"s.:l( e;:g; ;—E— . ¢
team works every Thursday night from ' terviewed the artist yvl}o.wn be do gt ,) .
| 3:30 to 6:30 p.m. and presents its com- = an enormous wail hanging dFPl‘;:mSClP:g
| pleted newscast at 6:30 p.m. » heritage of those |pvolqu in the -
Other shows the KIDS wark on An article will appear in thed ‘Nov?lr]:r
which were not covered by CBS include , ber 14 issue of. V Guide an arl:;l e
- “*Randy and Friends,>4ssisted by adult ~ will come ouy jn/the house jou :

. t‘ . .
advisor, Randy Nichols, which features the Wisconsin*Gas Corr‘lliant![‘c ﬂit?::lriln
puppets in a program for pre-schoolers .ways.” The Gas Compa?y A IDS N
and **Kids Konsumer Show, directed by ~ Sun Prairie were used for t
h : Bobholz, dealing with issues that have  cooking show. .

: . iact of .\
Qo to do with Kids such as the bicycle sub- .  The KIDS will also be the subject o . ’

Aruitoxt provided by Eic:
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AMERICAN COUNCIL FOR BETTER BROADCASTS  _Zime 7

120 Eaernlson Street, Madison, Wisconsin 53703 ' o \
: Telephone (6081%257-7712 \ .

- f A £ X

- "'1 - .
‘ - s T
{ L R
» !
~ )
FOUNDED IN1953 : s P
. ¢ B ~ ’ N
: , ' . U T B .
e Bid Specifications : .
S g 7 NT1A Grant - KIDS-4 1

_Appllcant is asked to describe detailed proposal for implementing the
following tasks for the needs assessment survey for KiDS-4: : A

. fdentify individuals and organizations in the area which have

_reSponsnb|]|ty for (and will make decisions regarding) television
services to chlldren; - , . . -t
2. Design and admlnlster an instrument which will survey chlldren 5 -

stelevision habits and preferences;

3.  Design and administer an instrument which will survey adult's attitudes
toward chi]dren‘s television and determine support .(or lack af) for an
alternative TV service for childreny

-

L. In Sun Prairie, survey both adults and children's awareness of KiDS-4;

5. Design and administer a questionnaire which will prgbe officials'
attitudes towards children's television;

6. Make a preliminary assessment and propose options regarding the flndangs
of the above tasks;

- 7. Propo;ed'budgét.
APPL{CANT QUALIFICATIONS

» : ’ .

Analytical and research .capabilities.

Experience. ’

. " : N ‘
Specific téchnical knowledge and expértise in all aspects of public/
government telecommunications and state of the art.technologies.



_ AMERICAN COUNCIL FOR BETTER BROADCASTS
o 120 East Wilson Street, Madison, Wisconsin 53703
: ’ Telephone (608) 257-7712

.

IR - , ~ ~ FOUNDED IN 1953 T

A B -
.

.

... PROGRAM NARRATIVE

- . ) L4 , *

f The establishment of a children's cabfg television channel
[ T . P o . * . o . N '
mandated by gové?ﬁmé%t‘ordinaﬁce ih the city of Sun Prairie is v

. ‘clear evidence of Sun Prairie's need and desire for an alternative

- . children's television program service. As parents, educators, and
‘ . . A
.concerned citizens, we realize that many of qur children's needs
C , ,

are not being met by. .traditional television services. We are

commi ttling our resources and\labor to the development of an

‘alternative children's television service to benefit Sun Prairie
\ .

children.and other area youth.

,The American Council for Better Bfoadcasts has workéd with the

city of Sun Prairie to lay thekgfodhdwork for.this plénnind project.

Together, we wi}l‘sfudx‘xhe needs.of'chi}dren in our area, ascertain °

-2 if and how thesé needs can be met with an al;ernative teTevisioﬁ

t

programming servfce, research the technical, and political especﬁs of - -

interconnecting the various cable television systems in this area,
design a studio facility, and examine .the financial requirements of ‘

1 _ —_— . -
setting up an alternative children's television service.

\
. ¢
. ' - -

v
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SeEfember

Qctober

Novembér

December

13

.

-

]

[y

]

' ) . . 4

TIMETABLE S -

K24 o

Hold meetings of government agencies which would
logically be invoived in a project of this.tyge.

Hold plannlng meetings with key advnsors in thIS ,
Iocallty ‘ ) Ce "
Contact engineering® experts regarding technical N
.fequirements of interconnect.

Arraﬁge for legal counsel. Co . . .

Begin literature search.
- £y ’

Consult with Coré Committee.

Deve'lop promotional and explénatory materials.- "~ : -

Hire engineering’consultant to research technical :
aspects of interconnecting the existing cable /!// : '

|

\

system in Dane County.

Continue plannnng seSsion with government agenc:es - ‘
and key advisors, - . ’

: |

|

|

Continue consultation with Gore Committe®.

@y ¢ -
Hire consultant and begin to design |nstrumpnt to E
ascertain children's needs and preferences._

Work om\promotional and explanatory materials.:

Write 3-month report. )
Begin consultation with production experts. - J
Complete promotion and explamatory materials.
Attend NAEB Convention. “

Consult with que Committee.

Continue Core Committee consultation,

. .

|

R Y < . |

Design parameters of ascertainment and solicit bids. § , |
' : |

|

Consult with production experts.

Hire researcher tb design and administer needs ’
documents - 1 for children and 1 (3) for adults.

Make contacts for survey. , -

02UU



February

March

April

[y

l

-Continue cost analysis.

TIMETABLE - page 2 i’ T

3 . , L)

Begin consultation on design of a productaon

fagility - choose an expert.
)

Complete arrangements for admlnlsterlng needs

survey.
o
Begin to administer needs survey.
Meet with politicians. .
v
S .
Consult with Core Committee - How about a "
satellite interconnect?
_Continﬁe meetings with politicians.
; - P )
Consult with production designer and engineer.
Complete needs survey. :
Audit books. * , '
Consult with local advisors. .
. : b
i . .
Complete political analysis. )
Continue work on studio design:
Continue work on programming availability. ,
>
Begin evaluation of needs survey. . : .
Complete~work on design of production facility.
Begin cost analysis. _— ‘ ’

Complete evaluation of needs survey. ' ,

Begin work on Final Report.
Consult with Core Committee.

Work with production specialist.

Write Final Report.

Complete and submit Final Report.

- \ ; <
\



TIM NE

¢ —

Aug Sept Oct Novy Dec Jan Feb Mar Apr May June  July -
. ’ | 2, 3 h, 5 6 7 8. 9 10 12 (months)

. . A ) %
Accounting & Bookkeeping

Planning sessions with gov't. agencies

| *—
and key advisors H | BT A
. ‘ .
-
i

Literature Search

[N

Design parameters of needs s.t;rvey and . o‘ A ‘ \
solicit bids : .
. . ) - : [ / )
Official Reports_ - \ © — . o .
‘ Y .

Hire engineering consultant .

)
~

. 3
Consultation with Core Committee

Research ‘téchnical aspects of interconnecting
existing cable system in Dane County
. L S .

o
. e

Arl"ange for Ie\ga‘l counseld - 0 .
@

Ascertaimment of children's needs and /G = ®
" preferences . : . - - - :

‘Heet with politicians

Design a studio and/or production facility' ) * - @— ‘0

) N . » 3
Consult with production specialist o : - ' - —r - —@®

" > . " i . ; . ’.:‘ ) : : ‘
Cost analysis . - ‘ ®

& ' . - ’ : . . '
‘Evaluation of needs survey ! ' 0
. . . E
Promotional materials developed . @——‘——‘@

\ [y

Contacts made for survey . Q @ - . ) 2!"3'
w -l Y

212 | .
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I

g\
. P
Awarding of Contracts & Completion Dates _

Arrange for legal counsel
by August 15 i

i

‘

Research technictal aspects of interconnecting
the cable systems in this area
- Award contract by Sept. 1

Ascertainment of chlldren S needs and .
preferences -
*Award contract by Dec. 15 Work completed by March 15,

Consult with production specualnst - . ‘f
October 14 - Jan. 1 ‘ Continuing to end-of project.

Have needs survey forms prln;ed ' ’ -
January 15 |

Printing of promotional (explanatory maternal)
Oct. 30 =~ Nov. 15

L

Design a studio and/or production facility
Award *contract by Jan. | Work completed by April 1.

U N TEH T T T et

»

Publication of needs survey and design
of production facility
May

.o
>
t
-
l Aruitoxt provia




'AMERICAN COUNCIL FOR BETTER BROADCASTS
120 East Wilson Street, Madison, Wisconsin 53703
Telephone (608) 257-7712

" "FOUNDED IN1953 EEE | .

NEWS RELEASE _ '

’* EXECUTIVE DI R‘ECTOR
The American Couneilﬂﬁor Bettef Broadcasts was nptified’

fgeently that it is the recipient of a planning‘gfant awarded

bf the Pgblic‘Telecommunicatioﬁs Facilities Division of the

Natlonal Telecommunlcatlons and Informatlon Admlnlstratlon.

S et e

~
g

Under the terms of this grant ACBB will study the needs
- of children in the area, ascertaln if and. how these needs can )
be met with an alternative television programming service,

research the technical and political aspects. of interconnecting

the various cable television systems in this area, design a g

setting up an alternative children's television sefvice. L

Genevieve Finnigan, President ofﬂACBB said, "We are
proud to be the recipient of this érapt. As an organization
" that proﬁctes qualéty televison programming, we believe thaﬁ
thie'wrll make a major contribution towards improving the

'quality.gf.all children's programming!.

Ba4 9

|
l studio facility, and examine the financial reqﬁirements of . .

ERIC | 2
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§ - 4799952

AFFIDAVIT OF ruBlercarTrion. . N

American Council for Better

N Broadcasting
120 E. Wilson St. ° ) ‘
Madisom, WI 53703 ' #

State of Wisconsin) C s ‘ .
_ : ) s.S. M
Milwaukee County ),

,.\. | v o

L. P. Sensenbaugh, Jr. | being. duly sworn, says that hz is the

g Controller, (principal clerk) of Newspapers, Inc., publisher of '

i
g E :
i

The Milwauke% Journal and the Milwaukee Sentinel, public news-

il
g
7
i

i
59

papers of general circulatidn, printed and publishgﬁ in the city . !

g
g
g
i
f

:
ﬁgﬁw

and county of Milwaukee; that a notice, of which the printed on
. Y .

i
i
b

|
i

hereto attached is a true copy, was published in The Milwaukee

i
3%;
L

Journal on the Seventh day of November , 1980

2 3

and onte in each (day) f$wemikx thereafter for a total of _3 suc-
cessive publishing (days) fwmsksx; that the date of the last of
such publications was the *ggguday of November ,.1939_. That
The Milwaukee Johrnal and Miiwéukee Sentinel are newspapers

Y

printed in the English language and that said printed copy was

7 '
Subscribed and sworn to before me this 13th Ag; of Nov

DELORES

;  A.D., 1980 . . - %\ BURACZEWSKI
%

RN

s ] 7

Notary Public, Miiwaukee Count?, Wisconsin MW

My Commission Exgires June 12; 1982

- 207 |



Broadcasting
120 E. Wilson St.
Madison, WI . 53703

State of Wisconsin)’

, ) s.s.
Milwaukee County )

inviles oroposals on 8
project 10 determine the
les_of adulls and the neeas of
in regard fo lelevision pro-
!o ascertain i and

0 telgvision program
M-lanmmm

ufmmw-mﬂ
4 0 Wemanoau-l
mvnr umnmmmw

L. P. Sensenbaugh, Jr.

AFFIDAVIT OF [PUBLICAT1ION

#799952 : ’

k}

[ 4

l American Counclil for Better

e

“‘?ﬁﬁﬁfﬁﬁ&?“‘ n Controller, (prlnc1pa1 clerk) of Newspapers, Inc., publisher of
Aerian Conct tor Rater B
.- The Milwaukee Journal and the Milwaukee Sentinel, public.news-

, being duly sworﬂ, says that he is the

i papers of general circulation, printed and published in the city

" hereto attached is a true copy, was published in The Milwaukee

Sentinel

‘ on the
A and on the Ei th and Tenth dhs of November 1980

; and county of Milwaukee; that a notice, of which the printed one

Seventh _ day of November = 1980

that the date of the last, of

such publications was the 10th day of _ November 1980 . That

The Milwaukee Jourmal and Milwaukee Sentinel are newspapers

-

printed in the English language and that said printed copy was

taken from said printed newspaper (

Subscribed and sworn to before me this 13th

A.D.,' 198 0

1

DELORES

BURAGZEWSKI

e

My Commission cxp.res lune 12, 1982
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' STATE OF WISCONSIN ‘ : o .
“ & . County of Danqa 8. ' . . -

{
D. L. Royle, being duly sworn, doth depose and say that T .
'ne is the publisher of the Sun Prairie Star-Countryman, a .
newspaper published at the City of Sun Prairie, in the T >
tloumy of Dane. State of Wxsconsxn., and that.an advertise- |
em of which the annexed isa true copy, taken from said

pdper was publxshed therein on ° “ (
l _November 6, ___L9§0 __________________ . . =
_November 13, 1980 . Official Publication
l - _.November 20, 1980 .~ .. __. Request for Proposa
. . The American Gnuml for Better Bmdcam in-
......................... - © " “yites proposals o a: resaarch project to determine o
. : * the priorities of adwits and the needs of children in .

regard to television programming, and to ascartzin if
and how an aiternative television program service for
children can meet these needs in Dane County.

This project Is funded by a gramt from the Natiensl
Telecommunicatios Information Agency. We are ar '
squal oppertenity/siirmative action employes, and .
mmmimbhuvmmmtymmm

y female applicants.
Further information is mnlablo by calling (608)

—

; 251-7712, or by writing to AC88, 120 East Wilm ™
December . - 19.__80 Street, Modison, Wisconsin 53703. .
T 5 2 S - ‘ Proposal Deadiing is November 13, 1980.
Tl areifidel ”._.2‘.}.441-.44&448 ......... . DS Te et
l ” T Notary Public, Dane County, Wisconsin
. R E
‘ . "My Commission expires _---‘.éP.rll ---.3.- . 19--8_3.-.
- gavo. Lines.__.L7_ No, Txmes-_3.---.. Affidavit Fees $...-1.00
| I ’ Printers Fees ---..Z--93

Extra Copies .cacacuua.
Total §..18..93

eceived- Payment ____._ e e
/

L
I
1




AMERICAN COUNCIL FOR BETTER BROADCASTS
120 East Wilson Street, Madison, Wisconsin 53703
Telephone (608) 257-7712 5

- ‘

FOUNDED IN 1953

Request for Pr&gééai:

The American Council for Better Broadcéstg invites proposals
on a research project' to determine the priorities of adults and the

needs of children in regard to television programming, and to.

<

_ascertain if and how an alternative television program service for

k4

children can meet these needs in Dane County. - - ‘ ﬁ

This proj'ect is funded by a gra}it frdm the National

‘Telecommunication Information Agency. ﬁa are an .ekqual opportunity/

affirmative action employer, and we are anxious to hear from minority

B
male and female applicants,

Further infon&tion is available ¥callingv (608) 257-7712,

or by»writing to ACBB, 120 East Wilson Street, Madison, Wisconsin

~

53703. ' ¢

froposal Deadline is November 15, 1980.

Official Publication

Request for Proposal:

Tha American Council for Satter Broadcasts in-

vites proposals on a research’ project to determine- . g
the priorities of adults and the needs of children in. - .
regard to television programming, and to ascertain if

and how an aiternative television program service for-

childran can meset these needs in Dane County.

This project is funded by a grant from the Nationat

Telecommunication Information Agency. We are an
equal opportunity/affirmative action employer, and:
we 3re anxious to hear from minority male and
female applicants.

Further information: is available by calling (608)

257-7712, or by writing to ACBB, 120 East Wilson
Strest, Madison, Wisconsin 53703.

firopasal Dndliu ls Novembu 15. 1980. i

Sun Prairie Star Coun»tryman .
- ‘ 210
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ROLAND E. FENZ
6659 Chilton Court

b ' McLean, Virginia 22101 - ‘ : o

‘ . November 20, 1980

Mrs. Nancy McMahon, Project Dlrector
Bmerican Council for Better Broadcasts
120 E. Wilson -

Madison, Wisconsin

. . & ol N '/) ° ~
Dear Nancy: o . B

Enclosed please find a summary report of my visit with
you, Marieli and Genevieve, of our’ 1nterv1ew with Steve .
Vedro and my review of the study project - its objectives,» )
fethods and actiyity accompllshed to date. I hope that
he recommendations and review accomplished whatever was
ecessary for ACBB and you to move ahead with clear sense
of purbose and the steps needed yet to finish the project.
——
Please feel free to call at any time if I can help clarify
any partlcular points or if any stumbling block .rears itself

. ~in the remalnlng months of the study. If I can be of any -

Help . .in reyiewing the flnal report before sending it in,
please let me know.

- - -

" Also attached is a bill for the consulting services.

Though I had quoted you a higher figure, it seems that we
were able to cover the work with greater dispatch and soxe
time saving. Hence, the lower amount v

Good luck as you all proceed. And, remember, though other
information might be available to you from other sources,
use your own energies to stay within the boundries of the
grant and I believe you should have no troubles conpletlng
it as projected.

Slncerely,

//4%/ /

o -
Roland E. Fenz
Consultant o
Copies:
Mrs. Marieli Rowe, Ex. Dir., AC
gi ACBB

'Ms. Genevieve Finnigan, Presideng,
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) » ' SUMMARY REPORT
T , .
\- '

When in doubt, ask yourselves, "...1s it within the boundries
of the study project as defined by the grant...." '

If I seem td make too strgng a point on this, it is only
because there ‘are so many very close side issues which
look as if they "could be" part of the project or "ought
to be" part of the project. Do the project as is first -
_ then add on if there-is time and subject matter proven of
importance. That means at’ the present time, don't spend-
much time concerned with interesting projects such as the )
Minneapolis Hospital, the possibility of a low powered v
UHF station, or even trying to find organizations which might
be interested in low powered UHF. There isn't time for all.

e e o -S4udy - the needs- of children in~6ur area and ascertain
» . 1f and how these needs can be met. These two steps -
seem to be in place or planned to the point that I can
“ . of fer little. I am recommending onl}y that ‘perhaps tie
‘ key people to the future of KIDS L ve ipffterviewed by
key.ACBB leaders rather than -the contracted researcher.
I also suggest considering taking a production crew from
KIDS 4 on these special. occasions so that "the mayor, the’
publisher etc..." have a chance to 'be exposed to the KIDS
in action and to treat the study with thoughtful responses..

-

B. Research the technical and political aspects of inter-
connecting the various cable television systems in area.
After our meeting with Steve Vedro, this part of the
study dealing with the enginegring aspects seems clearly
in control and I would expec%eﬁirst rate material from
Steve. Our discussion with his alse covered some of the
political realities in some of the smalletr communities
concerning support from school boards etc. e

C. Design a studio facility. After much discussion in this-
area, it seems logical to me: that the size of this studio
.should be limited to that which would be necessary or
desirable in Madison or Monona or elsewhere as the pro-
ducing center for Dane County oriented cable extension -
not an all purpose facility which could be used for low
. powered UHF, national production potential etc. I Helieve
. . you could get this designer to "estimate" rough figures
. of what would be needed to upgrade the proposed local cable
producing studio referred to in the study proposal. ‘




s

B [T )
H . N « .

Examine the.financial requirements of se%ting up an
alternative children's television service. To complete
this area, it was suggested bringing in Aida Barrera or
some one simildar. That's possible though it is also
possible that if what is wanted in the area of estimated
production costs could be well thought out in advance,
securing this information via phone might be possible.

What I am suggesting is that if you determine in'advance

how many hours per week per year you wanted produce and
how mobile you want to be, what type of equipment you
wauld probably have etc., given a few days to give it
thought might allow her to do it fraom her home or ‘office
as opposed to flying in. On the other hand, if you need
her to help- determine programming (and outliré a year's.
program schedule as the basis for estimating production -
costs) and need to think this all through with her instead

vof-yoursalves, they you might have to bring her in. It'’

‘was a thought of how you might save dollars.

Nancy will recall my discussing the advisability of getting
some response re "who is going to pay for all this?" from

throse same people being interviewed on needs and visability.
Obviously,* sources include the public.via gifts or memberships,
the cable companies, city councils, corporations and founda-
tions, pay channel etc. The inquiry would cover two types.

of funds....capital and operating. T realize that according
to the NTIA grant descriptions, one could possibly complete Ci
the necessary work without much in this area. Yet, that's
really part of what this is all about. What good is all of
the planning etc.' if it does not answer the $64,000 question.
Remember, also, several other suggestions. Someplace along
the line open some conversations with the Friends of 21 as

~well as with WHA itself. Put together a good sales package

on matching grant idea with ATC - via Dick Holcomb. Keep
alert as to what happens with the media access center in
case)the city does not give 8P - B

Finally, Give serious thought to the best way to have impact

on those being interviewed. In addition to finding out what
you want to find out, tell and sell KIDS 4. Have the kids

tape the key interviews. Maybe .setsup a luncheon (bdx or
hamburgers from McDonald's) for all school librarians and

hold an open discussion with them and have it all taped!

Have the kids tape the crew that produces the city council

in Madison. Tape an interview with the Governor!...all that
publicity™~in the process of getting information. (While you're
with the governor, ask him for some pilot project funds.) _
I'm sure there are dther ideas. In fact, you might have the
development committee develop some fund raising effort around
an event which biings you both information and visibility.

YOU "SELL and THEY TELL!

f'
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I“ i ) o K]}DS-IO Quarterly Report R L : 1
v o : N . N . X
h'-.: - « 7 ‘ . ‘
(covering the months of 8-80 through 10-80) - o .
|. .Summary o . T

' .
R ’

A S

Ouring this quarter numerous meetings were held with people who would

wt

logically be involved in a prbject of this naturé. Various funding-mechanisms

for the fut§re of KIDS-4 were explored. A new group of children were chosen - ,

~

for KIDS-4 and their training in production and.programming began. Volunteers
were recruited. A review of the pertinent literature was begun. The advice ¢

of experts in related fields was sought.

Il. Administration .
The printing of the KIDS-4 brochure, the\KlDth Bationale} and the puréhase
of office supplies was authorized. . . ‘ .

L)

Letters to public'officiéls expfaining the project were developed and sent.

A press list for Dane County was coifipiled and a'press release announcing the

‘

NTIA grant was sent.
The Proje¢t Director, Nancy McMahon, began an investigation to identify
possible minority and female contractors. A request for proposa\ in regards to

the needs survey was developed and circulated. The deadline for submission of.

¢

proposals is November 15.

v

. David Walsh was retained as legal counsel.

4

Naan McMahon met with Adolph Koenig of NTIA in Washington to discuss

planning, procedures, resources and documentation of personnel.

Q - . .
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The Future of Telecommunications ‘Conference in St. Paul, Minnesota was

s
- -

attended. by Nanc* McMahon.. It provided an. opportunkty for an update on current

- -
< - .

thlnknng by the partncnpants ‘ L Y. ., ',t - N ‘
~ : 4 \ . :
She had the opportunnty to compare notes wnth L5¥ry Johnson, who oberates

e
a sma]] closed ClFCUlt chan'e

or. patients at Mlnneapolls Chl]dren s Hea]th
4 \"

Center and Abbott- Northwes-e;n Hospltal  Much of the content of hlS service is
tailored persona]]y to the individua]s involved. Patient Viewers can invent
and/on nelp host call-in shows for other patnents tolﬂlay. They can‘lntervnew N

their own teddy bear on TV (from the room via a call-in phone) they can run

the TV camera often with their IV machlne plugged intc the ;ame ouytlet as the

-

studlo llghts'
[

\ Marieli Rowe, Executlve Dlrector of ACBB, and Genevieve Finnigan, Presndent

of ACBB, sat in on a discussion with E]nzabeth Young, P;esndenﬂ of PSSC regardtng

the development of KiDS-4. She’ recommended a number of peop]e to contact and .o
suggested talking to PBS regardtgagthe’possibi]ity of an intefcﬁnnect’to discus’s

the development of programming produced by children.

111~ Advisors @%4”'

-
a
’

A meeting was.held in the ACBB office to eXp]ain'the project andto discuss

the pOésib]e‘strategies 2§}eps to be taken?)'}o be used in the exploration.

N o »

regarding the desirability for: the extension of KIDS-4 to the rest of Dane
County. Present were:

- Tony Moe, of the Educational Communications Board for:the State of Wisconsin.

1

Bavid Walsh, Attorney.

Steve Vedro, researcher for WHA-TV!s Cable project which is funded by CPB.

-

Genevieve Finnigan, Presndent of ACBB.

.

Paul Whiting, Education Committee-ACBB;.Media Teacher,

' Rosemary Lehman, Chalrperson of the.Monona Cable Commission:

2"7‘




Nancy McMahon
. Carl Kucharski, Executive Director of the Madison Area Access Center.

Byron Reeves, researcher.

~

Dave DeVereaux-Weber, Complete Channel TV; and Steve Siehr. .

»
H

Marieli Rowe, Executive Director-ACBS. =
A. J. Hancock, Member oFVKIDS-h National Advisory Board; M;mber.of\Madison
Cable Regulatdry éoaﬁ?.
Barry Orten, Uw-Extension. -
Jessie McCanse, KiDS-4 National Advisory Board. ég
3
Margie Nicholson, Viking Media Assoc}ates. v C

Iy

. One of the things they told us was that they bélieved that the Time Line
should be adjusted. It was felt that meetings with politicians should take

\ .
place much earlier in the project and that research regarding technical aspects

of interconnection would likely take the length of the project.

‘

Nancy McMahon hosted the September meeting of the Advisory Group for
""Checking It Out,' a bilingual program for teenagers which is being broduced \

by the Southwest Center for Educational Television. Included in the group were
Aida Barrera, Louis Barbash, and Evelyn Kaye, who are members of the KIDS-4 natioﬁal
Advisory Board. They visited the KIDS-4 Studio where- Ms. Barrera agd Ms. Kaye were

interviewed by some of the children. Also included in the group were Dr. Rosa lnclan,

4

Miami-Dade County Schools; Hector Aponte Sr., of LULAC, New York City and his son
Hector Aponte, Jr.; Raul Roncero, Miami, Florida; Katrina Sarson, Trenton, New Jeréey;

Maruca Cotera, Austin, Texas; and |lene Guthrie Qf SWECT. .

N -

Other visitors to the KIDS-4 Studio who have been asked to offer suggestions

regarding the project were J. Michael Collins, Manager of WNED=TV in Buffalo,- -
: 4

New York; and Robert Ellis, Manager of KAET, Tempe) Arizona, both members of

®

the PBS Board. ‘ . ‘ .

21%
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Warren Bechtal and John Price of WHA-TV have also visiﬁed the studio
and been given upda:ss on KiDS-h. |
Presentation of the KiDS-4 Project by Nancy McMahon and Bob Rodriguez

have been made before the followiﬁg groups:
National Association of Educational Broadcasters at their annual meeting

in Las Vegas.

American Council for Better Broadcasts Annual Conference at the Annenberg

School of Communications in Los An%eles.

.

Northeastern Wisconsin In-School Telecommunications in Green Bay, Wisconsin..
" CESSA 15, Southwestern Educational Communication Service, Madison, Wisconsin.

University of Wisconsin-Stout at Menomonie, Wisconsin.

)

’

v. thding : ) N
There have been discussions regarding the possible donation of equipment .
with representatives of American Family Insurance Co. This request is still

pending.

A donation of 26 half-hour programs from the Latham Foundation was received.

We are still seeking funding for tape and technician time which will enable us
’ Lo

to take advantage of -this gift.

Margie Nicholson, of Viking Medi-a Associates, has been helping in the

continuing effort to seek outside funding for KIDS-4. She is currently working

%

with Nancy McMahon on proposals to McDonald's and the Wisconsin Arts Board.
A joint proposal by KiDS-4 and the Sun. Prairie Historical Library to have
the children produce a program on places of historical interest in Sun Prairie

has been funded by the National Endowment for the Humanities in the amount of

$5,000. Work on this project is just beginning. , f ' X

3

Nancy McMahon has discussed the possible donation'of equipment with the local

CBS outlet. The exploration of outside funding for KIDS-4 is a continuing activity.

s - . .
3 .
.




V. EngineerinQ
After several discussions with Steve Vedro of WHA-TV; a‘decision was

made to participate in the WHA-CPB engineering study which is being done by

Don Borchert. Yhis will.avoid duplication qf effort and stretch our limited

budget.

t
That engineering report is due in December.

Vi. KIDS;h

Robert Rodriguez has responsibility for production trainiqg and Nancy
McMahon advises ;nd workstclésely with the Prégranmihg Commitfee.

Tw;nty children weré chosgn for production purposes and‘another twelve
were hamed.to the Programming Committee. The children were given a series of
LorkshOps to familiarize them with'the equipment and job descr{ptions involved

in the project. Training is an ongoing activity.

A meeting was held with the parents to explain the project and answer

h '

questions.

v
i

A beginning program schedule was developed using ''Nickolodeon'' from Warner
Cable (a donation from Viking Media Associates) and various programs that were
) L . .
avaitable on loan from other sources, as well as material that the children
deve loped themselves. The preview of available programming continues to be a
reqular activity.

’

They are currently producing, locally, introductions for '"Rebop,'" a weekly
”KIDS-# NEWS,' and the pilot of a program called “K{DS’CAN COOK T00."

The recuitment of volunteers to work with the children is a continuing'
endeavor.

The biggest frustration for everyone has been the lack of adequate equipment

to get the job done, The creativity exhibited by the children has been exciting.

Y

Q v | | :2;2’}
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AUTHORIZATION, WISCONSIN EDUCATIONAL COMMUNICAT.IONS BOARD

Excerpted from the Minutes of the Educational Communications Board (State of
Wisconsin) meeting September 12, 1980, at the State Capitol,

Madison, Wisconsin:

“FACILITIES COMMITTEE REPORT
Section F
NTIA GRANTS:
4. Cable Cﬁénnéi 4 in Sun Prairie. This group has been granted
, $I6;000 to provide children's programming on Channel 4 on the

Sun Prairie, Wisconsin CATV System.

--Cable Channel 4 in Sun Prairie. Mr. Norton (Paul N. Norton,

| Deputy Director, ECB) explained that this group has been granted
$16,000 for a cable channel for children's programs. |t will,

provide children's programming on the Sun Prairig, Wisconsin,

>

CATV system.

. - Mr. Beyl moved, seconded by Mr. Mosely, that the
Board accept the facilities Committee report. The

motion was carried.




